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Get Ready for Red Cross Windows 
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oe the next few months there will probably be another great drive to obtain the necessary funds for 
the American Red Cross and kindred organizations which will help in the work of reconstruction. Patriotic 
(hardware men all over the country will want to do their utmost to aid this movement, and will undoubtedly be 
called upon to furnish window space for advertising purposes. We reproduce two remarkably effective dis- 
plays of this nature used during the last campaign. They can be reproduced to good advantage in prac- 
itically any good hardware window. The upper display was the product of Ray N. Poore for the People’s Hard- 
pware Co., Gary, Ind. The lower was in a window of the Nicholas Hardware Co., Oak Park, III. 


























AST evening I walked over and talked with 
Willie Smith. I didn’t go into his house, but 
I went as close as conditions would allow me. 
Willie’s house is not subject to quarantine, but it 
might just as well be, for no one cares to go there. 
Willie Smith is quite a character; he is a Boy Scout 
and he is also a city trapper. His house is located 
on a canyon lot where conditions are ideal for trap- 
ping. 
Lately Willie has been having a run of luck. 





Getting Your 
Share of 
TRAP SALES 


By THE STOVE MAN 


I live three blocks from his house and for three 
nights I could not tell from that distance just what 
kind of luck Willie was having. He thinks it has 
been good. He has two skunk skins. His trap 
caught everything but the odor. That has not been 
caught yet, but the chances are good that it will 
be caught, as it is still in the neighborhood. 

The skins are really very pretty and Willie says 
that as they are nearly free from white marking— 
that they are worth about five dollars each. 

At first Willie’s remarks did not impress me as 
strongly as his odor did, but after considering both 
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A window display that rivets attention where it belongs 
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OOO SOOO 


TRAP Catch Manet ! 
GAME 2; 


~Get Your Share 


Stump and scout are cut from wall board. 
his remarks and the two skunk skins, I became 
convinced that Willie had a gold mine. 

Among other things, he told me that’ when you 
trap a skunk and he discharges his perfume about 
the trap, that other skunks are attracted by the 
odor. I firmly believe that Willie has a permanent 
bait in his back yard. He also explained about the 
price at which traps could be purchased, and as for 
bait the cost was really nothing. He said that 
tainted, evil-smelling meat was better than fresh 
meat for skunk bait. I am of a forgiving nature, 
and after thinking it over I decided that a skunk 
was not so bad, after all. They are scavengers, 
and eating what they do, it is no wonder that they 
smell like they do. 

I received a lot of good information about furs 
in general. Willie is an old trapper—he caught 
five skunks in as many weeks last winter. 


Others Can Do the Same 


wt Willie Smith is doing other boys can do. 
It is a dandy way for the small boy to make 
money. The field of endeavor is large—rats, 
gophers, weasels, muskrats, skunks, opossums, rac- 
coons, mink, coyotes, foxes, etc. 

The first man in your town to cash in on this field 
should be the hardware man. 

In nearly every town and village there are Boy 
Scouts; it is a nation-wide organization. It is a 
very simple matter for the hardware man to get the 
Scouts in his locality interested in trapping. 

In the old days traps were not as perfect as they 
are to-day, and for the small boy their price was 
prohibitive. The trap that Willie Smith uses to 
catch skunks is a No. 1% jump trap, and it cost 
him forty cents in a local hardware store. 

It is up to the hardware man to be able to supply 
the traps and all needed information. A three-cent 
stamp will bring him an advanced course in trap- 
ping. It will acquaint him with an understanding 
of how to set and bait traps; what signs to look 
for; a description of the natural habitat of the 
different fur-bearing animals; information on skin- 
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The traps hanging over the figure’s shoulder are real ones. 


ning and the curing of furs, and it will acquaint 
him with prices paid by reputabie fur houses. This 
is valuable information and should be displayed 
prominently in store and show window. 

The trap manufacturer will be glad to furnish 
trap circulars for your mailing list, window cards, 
cuts for advertisement in the daily paper, window 
display suggestions, etc. 

Show Window as Stage 
OUR show windows are your stage; your stock 
of traps and your ingenuity in displaying them 
are the actors. The public is your audience and 
your encore comes when the interested ones of your 
audience enter your front door and ask for further 
information. 

The two window displays shown are stage set- 
tings. They both make use of the painted scenic 
background. A frame is made to conform to the 
size of the show window background. On this 
background wall board or unbleached muslin is 
tacked. If the background is very large, this scenic 














Camp Wagon presented to Boy Scouts by the hardware 
firm of King & Dexter Co., Portland, Me. 








Voicing his agony 


effect may be produced in two or more sections. In 
the foreground the snow is produced by placing 
boxes and other irregular shapes on the floor of 
the window and covering over with sheeting and 
then over this a layer of white cotton. Diamond 
dust sprinkled over this will give a very realistic 
snow scene. 
Riveting Attention 

iw the first display the observer’s attention is im- 

mediately riveted on the traps, the log and the 
healthy boy. The attention is centered right where 
it should be, right on the actors, the stage itself, 
the hills, trees, house. The ice-covered brook and 
autumn leaves are secondary, but are used to com- 
plete the picture, that it may compel the attention 
of the passing throng. 

In the next display the stump and the Boy Scout 
are cut from wall board, reinforced with light lum- 
ber and placed in the proper position in the display. 








Stirring up the. dust 


Over the Scout’s shoulder is a cluster of real traps. 

If you want to put in a display of this nature 
and want it to attract real attention, try this 
scheme. Install the display at night and after the 
street traffic stops, paint the entire sidewalk in 
front of your window white. Use quick-drying 
water color paint for this purpose. After it is dry, 
start at the edge of the curb and paint in foot- 
prints leading up to the glass. Make the design 
of a foot-print in the imitation snow on the inside 
of the glass at the proper place and continue the 
foot-prints right up to the Scout. 

If so desired, game traps may be packed in bushel 
baskets along with appropriate show cards. One 
of these baskets makes an attractive display feature 
both in the window display and near the front 
entrance of the store. It is also a source of profit 
after the traps are sold. The large show cards in 
your display may be suspended with traps, the jaws 
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closed on corners of your card, and the chains 
draped up and over top of background. 

Now, if you want the trap sales in your com. 
munity; if you want the Scout business; want to 
sell not only traps but air guns and rifles, scout 
axes, scout canteens, flash lights, batteries, com- 
passes, knives, fishing tackle, snow shoes, if yoy 
want to sell any and all of these things, then get 
behind the Scout movement. 

Any news you may find that is interesting to 
Scouts, post it in your show window. If you can 
secure temporary jobs for some of the Scouts, post 
the news in your window. During the fall of the 
year when the harvests need gathering, run a free 
employment agency, list the Scouts willing to go to 
che country to work, and then get busy and list 








Monarch of the Sierra Madres 


the farmers and ranchers that will need just such 
help. If you dig for the Boy Scouts you will find 
they will dig for you. 

Attend a Scout meeting and give the boys an idea 
of what they can do in the way of trapping. This 
may seem like a lot of work for small returns. The 
returns are not small; the boy of to-day is the man 
of to-morrow; your help now will not only increase 
your trap sales but it will be productive of future 
sales. 

If you want to conduct a successful business, 
make a special appeal for the trade of the children. 
Get them to think of you as a friend, to speak well 
of your store and your service, and you will find 
that many a stove sale or farm implement sale is 
directly traceable to the fact that some boy or girl 
liked the way you served them when they were in 
your store. 








Caught but full of fight 
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Venting ‘his hatred 


Tie Up with Advertising 


RIGHT now, trap manufacturers are advertising 
their products in the magazines. It is the time 
of the year to tie up their national advertising with 
your store. A window trim of a nationally adver- 
tised, well-known article is the last link in the sell- 
ing campaign. It calls the attention of the public 
to the fact that the merchandise they have seen 
advertised can be had at your store. 








Stating his opinion 


A personal letter mailed out to the farmers in 
your locality acquainting them with the different 
rodents that infest their farms and the value of 
the hides of these same rodents will naturally in- 
terest them. If a few circulars such as “The Boy 
Trapper’s Guide,” etc., are inclosed, you will get 
an early response if it happens to fall into the hands 
of the farmer’s boy. 

Also do not forget the city trapper. There are a 
lot of Willie Smiths in this world and they are all 
mighty good trap prospects. 

The wild-game pictures shown will carry many 
of us back to our story-book days. They are pic- 





Good view of the Mexican mountain lion 


tures of wild cat, lynx, mountain lion, cinnamon 
and silver tip bear—all trapped. The pictures were 
taken in the wilds of the Sierra Madre mountains 
in Sonora, Northern Mexico. The section has long 
been a Mecca for sportsmen and trappers, and no 
doubt, owing to the troubled condition existing in 
Mexico the past few years, the game in this section 
has increased rather than decreased. 

The two silver tips look very. much in repose but 
were far from being in that state when the pic- 
tures were taken, as is evidenced by the cloud of 
dust stirred up. 


Wild cat in the toils 


The small bear picture was a hard one to procure 
—the bear is not so small as the picture would indi- 
cate, and he was so combative that he chased the 
photographer several hundred yards pulling trap, 
chain and log after him. . 

The lions were mangy-looking fellows but capa- 
ble of getting away with many a range calf. 

In conclusion, don’t forget to brighten up that 
basket of traps. Get them out front where custom- 
ers can see them. Get some out and hang them 
outside along with a few tags showing the price. 
Get out and get some of the easy money that is 
being spent by the small boy for traps. 





Waking Up a Prospective Customer 


THE BEST SALE OF W. H. DuDFIELD 
Of the Townley Metal and Hardware Co. 


Epitor’s Nore: A prospective customer that goes 
to sleep in the middle of a selling talk is a proposition 
that might feaze any salesman. Dudfield, however, 
turned his seeming defeat into instant victory. How 
he did it is a story with a good laugh in it. 


cannot in a direct way be termed my best 
sale; however, indirectly and from the stand- 
point of interest and the good accomplished in the 
way of results obtained, I may, after all, call it 
one of my best and most interesting sales. It came 
about in this way. 
One day I resolved to call at a store located in 
a small town in northeast Missouri. The proprietor 
had the distinction of making his purchases from 
only a few selected houses, and I felt that it was 
up to me to get him to take on one more, so I went 
after him. 


TT incident of which I am going to speak 


I entered the store and was lucky to find my 
prospect alone and apparently at leisure. I at once 
proceeded to make myself known, and after a few 
moments spent in passing the time and events of 
the day, I placed my catalog on his counter. He 
took a seat in a comfortable swinging chair on the 
opposite side of counter. I opened my catalog and 
invited him to go over at least a portion of it with 
me, that I might intelligently present to him a few 
of the many good things and the attractive prices 
I had to offer. He kindly accepted my invitation, 
and after I had run the catalog from cover to 
cover without any apparent success in the way of an 
order I was about to give up in despair, when it 
suddenly dawned upon me that I ought to talk 
futures for a while. This was late in the fall of 
the year. My house had lined me up on lawn 
mowers for delivery the following spring, so I pro- 
ceeded to talk as best I could the merits of a new 
improved mower which my house had but recently 
taken on sale. 

After faithfully presenting all the arguments in 
mind, I obtained a factory circular illustrating said 
mower and began reading aloud to my prospect, 
hoping to strike some vital point of interest that I 
had failed to present in my former argument. After 
I had finished reading the article, I looked up, and, 
behold! there sat my prospect sound asleep, peace- 
fully sleeping, and there stood poor me, exhausted, 
and still without an order. 

The question was what to do next. 


I paused for 
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“IT looked up, and behold! there sat my prospect sound asleep.” 
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a moment, then I let out one loud yell: “Hurrah!” 

There and then my prospect whirled around in 
his easy chair and excitingly exclaimed: “Send 
me two. of them.” 

I kindly inquired the sizes wanted, copied the 
order, and success was mine at last. Then my 
customer (as he could no longer be called a pros- 
pect, having given me an order) offered me his 
apology for having gone to sleep on me. He stated 
that he had sat up with a sick friend the night be- 
fore, and found it impossible to keep his eyes open 
until I awakened him. Of course, I accepted his 
apology and all was well. 

Now, having convinced myself that I had thor- 
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oughly awakened my customer, I again opened my 
catalog and within a very short time had succeeded 
in booking a very nice order, consisting of various 
articles for immediate shipment. After thanking 
him and receiving a cordial invitation to call again, 
I bade him good-bye, and went on my way rejoicing. 

It is useless to say that this store was there and 
then listed as one to receive my regular visits and 
one that turned out to be one of my best and most 
profitable accounts. 

Now I wish to say, in conclusion, that we Knights 
of the Grip in order to succeed must, first, be awake 
to the occasion, and second, when we find a prospect 
asleep, we must wake him up. 





Death of M. L. Corey 


L. COREY died at his home in Argos, Ind., 
M on Sunday, Nov..10. Funeral services were 
* held on Wednesday afternoon. 

No man in retail hardware circles was better 
known or more highly regarded than this sterling 
character, who for so many years was the secretary 
of the National Retail Hardware Association. 

Born on a farm in Marshall County, Ind., in 1854, 
he moved with his parents to Rochester, Ind., in 
1867, where he attended the public school. He then 
went to Walworth, N. Y., where he graduated from 














M. L. Corey 


Walworth Academy in 1875, after which he took a 
course in the Rochester, N. Y., Business Univer- 
sity. 

During the winters of 76-77 he taught school, and 
in the summer of 1877 moved to Argos, Ind., and 
entered the hardware business. He disposed of his 
store in 1895, and since that time has devoted his 
entire energies to Retail Hardware Association 
work, 

Reminiscing one day, he said: “My first store 
experience was in groceries in Rochester, Ind., in 
1872. It was brief, but I have never loved the gro- 
cery business since.” 

In the hardware business Mr. Corey always 
worked with a partner until the last year, when he 
was the sole owner. His favorite work while in 
this business was canvassing and selling, and he was 
particularly successful in the sale of implements, 
vehicles and stoves. 

From 1901 to 1903 Mr. Corey did his full share 
of conducting his store, edited the National Hard- 
ware Bulletin, and acted as secretary to the Na- 


tional Retail Hardware Association. In that period 
he became known as the greatest night worker 
in Indiana. 

From 1893 until 1895 Secretary Corey had one 
stenographer to assist him. That first co-worker 
was Mr. Sheeley, who has since become auditor of 
the National Retail Hardware Association. 

In 1896 Mr. Corey’s force was again increased, 
and from that time forward the force and efficiency 
of the National Retail Hardware Association and 
the Bulletin have forged steadily forward. 

Mr. Corey has also acted as secretary of the 
Indiana Retail Hardware Association since 1900. 
The best evidence of his work is in the fact that 
90 per cent of the dealers of Indiana are members 
of the State Retail Hardware Association. 

M. L. Corey was in every way a self-made man. 
The keynote of his character was dependability. 
He gave fully of his ability and his strength to the 
development of Retail Hardware Association. That 
this trade is the best organized of any retail trade 
in America is due in no small degree to his untiring 
efforts, to his steadfast determination, and to his 
exalted ideals. 

M. L. Corey built a monument to himself in the 
hearts of the hardware men of America. 


New Officers of Chicago Hardware 
Club 


T an election recently held by the Hardware Club 

of Chicago the following board of governors was 
unanimously elected: Andrew Hoffman, W. L. Lewis, 
Allan J. Coleman, Henry Stuckart, John V. Patton and 
E. J. Mercil. 

The newly elected board met at the club rooms on 
the evening of Oct. 31 and selected the following offi- 
cers to serve during the ensuing year: A. Vere Mar- 
tin, president; Allan J. Coleman, vice-president; W. J. 
Lewis, secretary; Henry Stuckart, treasurer. 

No further business was taken up at this meeting, 
but it is announced that the board will hold another 
meeting shortly, at which time several matters per- 
taining to the policy of the club will be brought up 
for discussion. 


Sell Stock in Parker Rust-Proof Co. 


lp ye W. and Wyman C. Parker have disposed of 
all of their stock in the Parker Rust-Proof Com- 
pany of America, and Clark W. Parker has resigned his 
position as a director of that corporation and is no 
longer connected with them in any capacity. Their 
stock interest has been acquired by Mr. A. V. Foster 
of the firm of Spitzer, Rorick & Company of Toledo, 
Ohio. 


C. W. Stephens, Sales Manager 


C. W. Stephens has been appointed manager of sales 
of the Detroit Twist Drill Co., Detroit, succeeding 
Nelson J. Smith, who becomes assistant to President 
Muir B. Snow. 
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from the Trade 














Big Conventions to Be Held 
Dec. 11, 12, 13 


NDER date of Nov. 4, Secretary T. James 
| | Fernley of the National Hardware Associa- 
tion has sent out the following notice: 

“Announcement is hereby made that the new date 
for the Twenty-fourth Annual Convention of this 
association, which was postponed because of the in- 
fluenza situation, has been fixed for Atlantic City, 
N. J., the meeting of the Automobile- Accessories 
Branch on Tuesday, Dec. 10, 1918, and the general 
meetings of the Association on Wednesday, Thurs- 
day and Friday, Dec. 11, 12 and 13. 

“It is not possible at this moment to announce 
the hotel which will be selected as the headquarters 
hotel, but we expect to be able to make such an- 
nouncement in a few days. 


“Every effort will be made to secure a continu- 
ance of the acceptance of the speakers previously 
arranged for and thereby to make this convention 
productive of the greatest possible amount of in- 
formation for the guidance of our members in 
the war and reconstruction period.” 

Secretary F. D. Mitchell of the American Hard- 
ware Manufacturers’ Association, says: 

“The annual conventions of the National Hard- 
ware Association and the American Hardware Man- 
ufacturers’ Association, which were postponed by 
the action of the health authorities of New Jersey, 
will be held at Atlantic City, N. J., on Dec. 11, 12 
and 13. 

“Decision as to headquarters hotel for each asso- 
ciation will be reached in a few days, when all mem- 
bers will be notified simultaneously. The purpose 
of this letter is to announce the convention dates, 
that all may reserve that time for a convention which 
will be the most important ever held by our in- 
dustry.” ; 


J. J. Teeple in the Service 


NCLE SAM has accepted the voluntary service of 
one more well known and capable hardware man. 

It’s J. J. Teeple this time. Yes, the Teeple that has 
been selling Plumb hammers in the East and Middle 
West since—well, our memory isn’t very good on 
events the other side of the nineties. 

Mr. Teeple became a Government inspector of hard- 
ware some two or three weeks ago. He is on the job 
for the period of the war, and when the Hun has been 
hammered flat, J. J. will come back to the position 
which Fayette R. Plumb insists on holding open for him. 

Mr. Teeple is admirably fitted for the work he has 
patriotically undertaken, and while he toils for a trifle 
of the fat pay check to which he has become modestly 
accustomed, he may take consolation or encouragement 
from the fact that his old customers from Indianapolis 
to Boston couldn’t forget him if they wanted to. They’re 
going to remember him in the male and in the mail 
orders. 

When a man who hurdled the age barrier of the draft 
a good long time ago insists on doing his bit where it 
counts for the most, it is an American sure thing that 
he won’t be forgotten. 
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To the Boys Over There 


IRECTORS, department managers, assistants, 
D salesmen, stenographers, packers and other 

employees of the Union Hardware and Meta] 
Co., Los Angeles, Cal., have all written letters of 
cheer to the boys on the fighting line in France 
which have been put in the booklet form in which 
the firm sends out its monthly stock lists. R. E. 
Pearson, one of the house’s road knights, thought 
of the scheme. 

“We think this is a very original idea and prob- 
ably could be adopted by many of the other large 
jobbers in the U. S.,” says Sales Manager Don 
Stanbery. You bet it’s a good idea and certainly 
deserves to be adopted by other companies who 
have men in the service. “We have sixty-three stars 
in our service flag and are thankful to say none, 
as yet, have made the supreme sacrifice,” adds 
Stanbery. 
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LOVE AND BEST WISHES 
ENCOURAGEMENT 
ENTHUSIASM 
GREETINGS 
REGARDS 


FOR OUR 


TRUE TEMPER 
LIBERTY BOYS 


Liberty Loas—Los Angeles Over the Top $5,000,000 





Union Hardware & Metal Co. 


Los Angeles, California 
BROADWAY 2640 HOME 10002 











Union Hardware and Metal Cov pasy Print Snop 


The cover of this interesting production is repro- 
duced herewith, and here is a sample letter con- 
tained therein: 


“Yes, boys, the girls of the U. H. & M. are still with 
you heart and soul, and as patriotically as ever. 

“The greatest pleasure I have as a stenographer an) 
more is to be able to copy some of your letters to be put 
up for exhibition and the more I write of them the more 
I envy you all. You boys will be very much appreciated 
on your return, for instead of the girls becoming accus- 
tomed to your absence we miss you more every day. 

“About the only familiar thing about our office any 
more is the. ‘Ray of Sunshine’ Mr. McGinnis, and every 
day he wishes he was going ‘Over the Top’ with you 
boys. Of course, the best and only boss in the world is 
stili on the job—E.O.McL. 

“Los Angeles has erected a tank in Central Park for 
the purpose of selling Liberty Bonds. Some of the old 
bunch, namely, Trembley, Rauer, Pentz, Spooner, Pear- 
son, Van Meter, Gile, Rehme, Brix, Brown, Johnson and 
Van Deerlin, are scheduled to sell Liberty Bonds at the 
Tank to-night. Max Sennett, together with his bathing 
girls, are also to be on the job this evening, so I’ll leave 
it to your own good imagination as to how many bonds 
will be sold; nevertheless, all the old bunch that is left. 
married, class five, etc., are doing their part to bring 
you ‘Dutch Cleansers’ home real soon.” 

MISS CROWLEY (a la “Peggy”) 
Stenographic Dept. 





The Auto Body & Equipment Corporation, Indianapo- 
lis, Ind., has been incorporated with $25,000 capital 
stock to manufacture auto parts. The directors are 
Daniel C. Bradley, Alvah S. Kuhl and James L. Nimal 
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R. A. Peterson and Harry Macrae in 
a New Stamp Act 


WISCONSIN RETAIL HARDWARE ASSOC., 
Stevens Point, Wis., Nov. 1, 1918. 

| don’t want to put H. A. in a class with “Sidney 
Arnold’s Random Notes and Sketches,” but here’s 
one that is almost too good to pass up. 

The other day I wrote Harry Macrae asking him 
to send me some newspapers I want and stated in 
my letter that I was inclosing stamps to cover the 
cost. 

Then I forgot to inclose the stamps. 

I received a letter from Harry to-day telling me 
he had sent the papers, and he winds up with this: 

“Am returning the stamps which you so kindly 
forwarded, as you very well know that Wisconsin 
stamps cannot be used in Illinois. PETE.” 


Vestibule Training Department 


HE Stanley Works has recently established a vesti- 
bule training department for training new help and 
“yp-grading” its present employees. A light, airy, 
pleasant room, apart from the rest of the plant, is 
equipped with machines, benches and other necessary 
accessories. The department is in charge of a man 
who has had eight years’ experience as an instructor in 
shop work and drafting in the public schools, besides 
several years’ practical experience as a mechanic. The 
training department has already sent its first graduates 
into the factory and is proving a distinct help in alle- 
viating the present labor shortage. The instructors 
connected with the training school are taken right out 
of production and are experts in their respective fields. 
While this department was created to some extent in 
response to appeals made by the U. S. Department of 
Labor, for the purpose of speeding up war production, 
it is designed to become a permanent institution. The 
training department is expected to: (1) Reduce the 
labor turn-over by lessening discouragement and fail- 
ure; this must be a result of the gradual introduction 
into factory conditions under adequate and sympathetic 
supervision and, from the increased earning capacity 
due to learning from the start how to do a given opera- 
tion in the best known way. (2) Gradually build up a 
more competent and loyal corps of workers by afford- 
ing the more able and ambitious of the present em- 
ployees an opportunity to learn more skilled work lead- 
ing co better paying positions. 

The management believes that such training and rec- 
lamation of latent talent will represent a great eco- 
nomic asset not only to the individuals or to the firms 
directly affected, but as it becomes a more general pol- 
icy among our leading manufacturers, it will materially 
increase the sum total of our national resources of 
skilled and semi-skilled labor. 


Voss at Camp Jackson 


Lieut. Ed. F. Voss, for- 
merly sales manager of 
the Voss Bros. Mfg. Co., 
Davenport, Ia., is another 
of those young business 
leaders who are doing 
their share in the service. 
Early this year he was ac- 
cepted in the Officers’ 
Training School at Camp 
Dodge, Des Moines, Ia. 
Thence he went to Camp 
Zachary Taylor, Louis- 
ville, Ky., where he was 
commissioned as_ second 
lieutenant. At present he 
is on duty at Camp Jack- 
son, Columbia, S. C. 

A. Nielsen, in the mean- 
time, is filling his post as 
sales manager. 





Voss 


Lieut. E. F. 


Charles M. Biddle, Sr., President 


HE Supplee - Biddle 
Hardware Company, 
Philadelphia, Pa., has an- 
nounced the election of 
Charles M. Biddle, Sr., as 
president of the company. 
This action comes as no 
great surprise to the trade, 
as he is known to have 
been a very heavy stock- 
holder in the big Philadel- 
phia hardware concern 
since its organization. Mr. 
Biddle was also a very 
close advisor of his son, 
the late Robert Biddle, 
2nd, whom he succeeds. 
The well-known busi- 
ness qualities of Mr. Bid- 
; dle assure the Supplee- 
Charles M. Biddle Maile Wardeese Com 
pany of most competent direction of its affairs. 


Bombay Representative in City 


C. SAWYER, of the firm of Hill, Sawyer & Co., 
¢« Bombay, India, has arrived in the United States. 
He is interested in securing on behalf of the firm repre- 
sentation for all classes of machinery and automotive 
equipment for the large and varied requirements of In- 
dia. While in the United States he should be ad- 
dressed care of the J. B. Crockett Company, Inc., 44 
Whitehall Street, New York. 


Brief Notcs of the Trade 

The Sheldon Axle & Spring Co., Wilkes-Barre, Pa., 
is increasing its capacity 30 per cent by the addition of 
a reinforced concrete building having 85,152 sq. ft. floor 
urea, to be devoted to the machining of axle parts. Con- 
struction work is to be completed about Jan. 1. 

The Swinehart Tire & Rubber Co., Akron, Ohio, has 
placed a contract for the erection of a one-story vul- 
canizing plant, 50 x 125 ft. 

At the annual meeting of the American Rolling Mill 
Co., Middletown, Ohio, held October 31, the following 
officers were re-elected to serve during the ensuing year: 
President and general manager, George M. Vrity; first 
vice president, J. H. Frantz; vice president and 
assistant general manager, Charles R. Kook; secretary 
and treasurer, R. C. Phillips, and assistant treasurer, 
C. W. Davis. Walter Coe McNeille, of Meriden, Conn., 
was elected first assistant treasurer and comptroller, 
succeeding N. W. Collard, who recently resigned to be- 
come associated with a manufacturing firm in Detroit. 

The Monarch Metal Weather Strip Co., St. Louis, Mo., 
has added $30,000 to its capital to install new equip- 
ment. » 

The Lionel Mfg. Co., 605 South Twenty-first Street, 
Newark, N. J., has been incorporated with a capital 
of $50,000 by J. L. and Albert T. Cowen, and Mandel 
Frankel to manufacture electric-operated toys and 
mechanical toys. 

The Mount Vernon Metal Products Co., Mount Ver- 
non, N. Y., has been incorporated with a capital of 
$150,000 by D. H. Wilson, E. St. Molloy, and W. E. 
Taylor, 46 Fort Washington Avenue, New York, to 
manufacture metal specialties. 

The Service Cash Register Corporation, New York, 
has been incorporated with a capital of $30,000 by L. 
E. Eason, H. S. Schonenherr, and A. S. McConnell, 247 
East 142d Street, to manufacture cash registers and 
parts. 

For advertising for labor without stating that labor 
troubles existed at his shop, J. Frank Cutter, painter of 
automobile bodies, Cambridge, Mass., was fined $100 in 
court. 

Miss Dorilla W. Rainville and Thomas D. Windium, 
both formerly employed by the Fisk Rubber Co., Spring- 
field, Mass., were married recently. The bridegroom 
is now serving in the Navy. 





Hardware Age 


A Keene Letter to Customers 





TELEPHONE BARCLAY 7195 


KEENE BROTHERS AND DAD ..: »<, 


MANUFACTURERS, DIRECT FACTORY REPRESENTATIVES, JOBBERS 
HARDWARE SPECIALTIES 


149 CHURCH STREET 
NEW YORK CITY 





KEENE BROTHERS THEIR DAD 


i 


JOSEPH A. KEENE FRED. H. KEENE 


‘On THE J0O8" 





November lst, 1918. 
Gentlemen: - 

Beginning January lst, 1919, I will conduct 
business under the above name. There will be no change 
except in the name. When my sons return we will 
probably incorporate, but I want the business going 
under this name when they return, and I want to in- 
troduce the two best boys in the world. Other fathers 
need not resent my claim because I hope every father 
will except his own son. 

"Bill* is with the A. E. F. somewhere in 
France. He has just passed his twenty-second birthday. 
"Joe" is in the United States Navy and has made nine 
round trips on a transport He has just passed his 
twentieth birthday. "Dad" is trying to hold down the 
job in New York City. He is past the draft age Until 
the boys return I must go it alone and do the best I 
can. When we all get together I can promise better 
service 

Thanking you for favors received and hoping 
to retain your good will, I remain, 


Yours very truly, 


thes He Kueug 


FHK/EM 











Here is a reproduction of a letter that explains itself. A. A. Tanner 

of Worcester, Mass., sent to HARDWARE AGE with the remark that he 

thinks it “quite ‘Keene.’” Says he: “This letter deserved and 
received an order” 


Soak ‘em, Says Slocum 


Ellwood City, Pa., Nov. 5, 1918. 


Roy F. Soule, Editor HARDWARE AGE, 
New York. 


DEAR SiR:—The writer has read with much in- 
terest the different articles in your HARDWARE AGE 
in regard to goods made in Germany, under the 
heading of “Mr. Buyer, It’s Up to You.” He be- 
lieves that you have worked up the right sentiment 
among all loyal American hardware dealers and 
thousands of others. Now the thing is to keep 
them in the right spirit toward buying goods, after 
the war, that are made in Germany. It looks as 
though the time would be short when articles 
would be offered for sale to all the allied nations 
by that cursed country. 

Would it not be well for the HARDWARE AGE to 
establish a pledge which all manufacturers and job- 
bers should sign and which all retailers and jobbers 
should ask to be signed at the time orders are 
placed ? 

Below I give you a rough sketch of such a pledge, 
which comes to my mind at the moment and which, 
after being worked out by the right people, might 
become very useful and powerful to withhold job- 


bers and manufacturers from placing German-made 
goods on the market. I believe that every retail 
hardware organization would adopt such a pledge 
and ask each one of its members to see that it was 
signed by every one from whom they buy goods. 
Organizations of different lines would soon catch 
the spirit of such a pledge and in no time every 
article bought by retailers or jobbers would be 
bought under the pledge: 
Manufacturer’s or Jobber’s City, U.S. A. 

(Jobber or Retailer’s name) 

Gentlemen:—(I) (we) agree not to buy, sell 

or offer to sell you or any other dealer any 

article or articles now or in our possession or 

which may hereafter come into our posses- 

sion, which have been made, or any part of 

them made, in Germany. This pledge to re- 

main in effect until such time as we may ad- 

vocate a change in our policy through the 

leading trade journals of the United States. 

(Signed) 
Yours very truly, 
SLOCUM HARDWARE Co. 
By E. C. SLocum. 
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Preparation for Peace—Stocks of War Substitutes Should Be 


Kept Down to Lowest Limits—Dr. Garfield Will 
Not Regulate Store Hours 
By W. L. CROUNSE 


WASHINGTON, Nov. 11, 1918. 


T cost the people of the United States somewhere 
| in the neighborhood of twenty billion dollars 

because we were not prepared for war. How 
much will it cost the business men of the country if 
they are not prepared for peace? 

This is not a sermon, but a few casual suggestions 
to wide-awake merchants to keep a weather eye 
peeled for developments of all kinds. A little fore- 
thought may save lots of worry, not to mention 
many hard dollars. 

Nobody can say when the peace treaty will actu- 
ally be signed, although an armistice is usually the 
real end of a war. How long war work will continue 
remains to be seen, but the effects of the great 
struggle to make the world safe for democracy will 
last a long time. 

An important feature of the war work has been 
the activity of the War Industries Board, through 
the Conservation Division, in bringing manufactur- 
ers, merchants, and consumers into line to conserve 
for war purposes materials commonly used in great 
quantities in our daily lives. 

The people at large, and especially manufacturers 
and merchants, have willingly met these conserva- 
tion demands, and have faithfully carried out their 
pledges. The time has now come, however, when the 
business men, and especially retail merchants, must 
take stock of what they have been doing and of what 
they have been asked to do in order that they may 
not overdo the whole business and find themselves 
on an antiquated war footing when all the country 
is at peace. 

Getting down to brass tacks, and looking at the 
matter from the retailer’s standpoint, this means 
that great care must be exercised in the coming 
months not to load up on substitutes of all kinds, 
the use of which has been compelled by war condi- 
tions, but which are likely to be abandoned sooner or 
later when peace is declared. In many cases the 
coming of peace will make no difference with con- 
servation plans for a long period. In other cases, 
however, the break may occur at almost any time, 
and the merchant asleep at the switch will have cause 
to regret his lack of foresight. 


Substitutes Liberally Bought 


’ERY reader of HARDWARE AGE has been urged 
by manufacturers and traveling salesmen to buy 
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all sorts of substitutes because of the difficulty of 
obtaining standard goods and materials during the 
war. Usually, the retailer has made the best of the 
situation, and has stocked up liberally with the 
most available merchandise. 

In some cases he must continue to buy these 
goods, and in all probability there are some substi- 
tutes now on the market that have come to stay, 
either because of superiority or because the original 
goods will never again be obtainable. In some re- 
spects the war has widened the market and has de- 
veloped new sources of supply, and for these let us 
be duly grateful. 

With regard to many important lines, however, 
the coming of peace will render ante-bellum sources 
for manufactured goods and raw materials again 
available within a reasonable length of time, and it 
goes without saying that the merchant who is soon- 
est able to clean up his stock of substitutes and get 
back to the old basis will have a big bulge on some 
of his sleeping competitors. 

We have had a big shortage of tin plate, pig tin, 
lead, spelter, galvanized-iron products of all kinds, 
fencing, including posts and wire, and a thousand 
other items, the scarcity of which has kept many a 
hardware man awake o’ nights. It is likely to be 
many a moon before a normal supply of these arti- 
cles will be coming through, and while the War 
Industries Board declines to discuss peac® ‘plans in 
advance of the declaration of a “lasting peace,” no 
attempt is made to disguise the fact that the Gov- 
ernment proposes to control the distribution of 
iron and steel and other metal products for some 
time to come. 


Government Must Supervise Readjustment 


F course, this does not mean that Uncle Sam 
will go on grinding out war material for the 
purpose of stocking up our arsenals, in imitation 
of the Kaiser’s very bad example. It does mean, 
however, that in the shift from war to peace the 
Government experts believe the business fabric of 
the entire country might be disjointed if the War 
Industries Board should take its hands off and allow 
the resumption of former commercial conditions 
without let or hindrance. 
There is much to be said in favor of the plan of 
limited Government control for a reasonable period 
after the war, and it may be distinctly in the inter- 
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est of the general welfare that my friend J. Leon- 
ard Replogle should continue for a few months to 
act as umpire in the struggle for steel that all the 
peace industries of the country will plunge into 
now that Uncle Sam no longer needs material for 
guns and shells. Ultimately, it is to be hoped the 
Government will take its hands off and permit busi- 
ness to be done in the healthy, normal fashion that 
prevailed before Germany undertook to annex the 
rest of. the world to the Kaiser’s dominions. 

All the foregoing may be boiled down into a very 
few words of advice to the average merchant. Let 
him exercise the greatest possible vigilance in fol- 
lowing peace developments in order that he may not 
be caught napping as change after change in war 
conditions occurs. 

But don’t make the mistake of acting before the 
cat jumps. Use your best judgment, and don’t go 
to either extreme. 


War Industries Board Goes Slow 


A® indicating that the War Industries Board does 

not intend formally to recognize prospects of 
peace until they have become absolute actualities, 
D. R. McLennan, chairman of the Non-war Con- 
struction Division, has just made public a list of 
eighteen types of non-war construction projects 
which in its opinion can most easily be postponed 
for the period of the war. At the same time a cir- 
cular letter has been despatched to each of the 
State Councils of Defense, which are charged with 
the duty of passing on all local applications for new 
construction, urging each to exercise the utmost 
care not to approve any but the most urgently 
needed projects. 

“It is imperative,” says Mr. McLennan, “that 
there should not be the slightest slackening in the 
work of war industries. There is such a serious 
shortage in labor and iron and steel that great 
curtailment of new construction is necessary in 
order that the bare needs of our war requirements 
may be met. Regardless of the power the War 
Industries Board possesses through its control of 
materials, it feels that the patriotic voluntary co- 
operation of the public in this curtailment is as- 
sured. 

Some Projects Still Frowned Upon 


“Following, in the opinion of the board, are some 
of the projects which cannot be regarded in the 
light of war requirements, and should be deferred: 
Park improvements, sidewalks, moving picture 
houses, theaters, and other amusement places, pub- 
lic buildings, garages, gasoline stations, etc., bank 
buildings, commercial enterprises and store build- 
ings, hotels, office buildings, non-war factories, 
mills, etc., apartment buildings, churches, schools, 
sewage systems, grain elevators, gas and electric 
light plants, water works improvements.” 

Under the plan in operation by the War Indus- 
tries Board, all applications for new non-war con- 
struction are made to the State Councils of De- 
fense, and if recommended favorably are sent to 
the non-war construction section of the War Indus- 
tries Board, Washington, for review. 

Under a new ruling, reference to Washington 
will not be required in the case of new construc- 
tion or extensions the cost of which is not over 
$500, when same are approved in writing by the 
State Councils of Defense. New farm buildings 
to cost not exceeding $1,000 do not require a li- 
cense. 

In a circular letter to State Councils the War 
Industries Board states that “so acute is the need 
of labor in war industries that even though the 
most pressing local requirement seem to demand 
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further building, we know the people will find some 
way to meet their requirements and cheerfully post- 
pone new projects for the present.” 


Restrictions May Soon Be Removed 


R. McLENNAN adds a few significant words 

which are doubtless intended to prove that the 
War Industries Board is aware that something has 
been done at the big War Council in Paris. He 
says “these necessary restrictions will be modified 
as soon as war conditions permit. This is a tip to 
the hardware merchant that he will do well to 
bear in mind when he next goes over his stock of 
builders’ hardware. 

Judge Parker, Priorities Commisssioner of the 
War Industries Board, has issued a peremptory de- 
nial of a rumor now being widely circulated to 
the effect that the Board has forbidden the further 
construction of silos. He declares that no such 
restriction has been made or is in contemplation, 
and he adds: 

“In order to release labor, materials, fuel and 
transportation urgently needed in war work, it 
has been necessary to restrict non-war construction. 
Circular No. 21, issued by the Priorities Division of 
the War Industries Board, as revised Oct. 15, 1918, 
among other things provides that new farm con- 
struction may be undertaken without a permit where 
the aggregate cost does not exceed one thousand 
dollars ($1,000). Where the cost does exceed that 
sum, applications for permits to build may be made 
through the local representatives of the Council of 
Defense, and in proper cases, where compatible with 
the public interest, permits will issue. 

“While as a war measure it is imperative that 
the strictest economies be practiced, especially to 
release labor and iron and steel needed in war work, 
still the War Industries Board, being mindful of 
the importance of silos as a means of stimulating 
production and of preserving feed, will, speaking 
generally, look with favor upon their construc- 
tion.” 


War Revenue Bill May Be Comprehensively Revised 


HAIRMAN SIMMONS of the Senate Finance 

Committee promises to have the new revenue 
bill ready some time this week. It will contain many 
changes from the House measure, but after all it 
will be but a tentative bill. 

Congress has a pretty stiff problem trying to 
frame a war revenue bill with peace in sight, and 
there is reason to believe that the present Congress 
will be very near its close before the pending bill 
becomes a law. The pending measure, it will be 
remembered, was framed by the Ways and Means 
Committee at a time when it looked as though the 
war might last indefinitely, and therefore taxes were 
framed on a war basis and with a view to forcing 
the conservation of labor and materials for war 
purposes. 

While the Finance Committee is putting the fin- 
ishing touches on the bill, peace looms in view and 
knocks the spots out of the war logic of the House 
leaders. This means that much of the work must 
be done over again, and promises the drafting of 
many amendments in the Senate changing the bill 
as framed by the Senate Committee. 


Conference Committee Will Frame New Law 


* is my guess that the bill in its final form will 
be framed by the conference committee, which 
will take it up after the Senate has passed it. No- 
body cares to assume the role of prophet in Wash- 
ington these days, but there is good reason to 
believe the conference committee will still be chew- 
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ing over the revenue bill when Christmas rolls 
around. 

There is growing sentiment throughout the coun- 
try in favor of long-time bonds to bear the burden 
of the war, and a moderate load of taxation for 
the business men who are holding the country to- 
gether to-day. There is sound reason for this view. 
Certainly this generation has furnished enough good 
red blood and hard dollars to win the world war 
without being called upon to pay the entire expense 
in the course of a dozen years. 

The credit of the United States was never better 
than to-day, and there is no good business reason 
why the big war debt we have piled up should not 
be carried along with moderate sinking fund re- 
quirements for fifty or even a hundred years. The 
generations that come after us will owe a debt for 
a free world that they can never pay, and taking 
up a few bonds now and then will only serve to 
remind them of what their forefathers suffered 
in the big job of rendering harmless the unspeak- 
able Hun. 


Dr. Garfield Not to Regulate Store Hours 


 eeageenng have been flying thick and fast of late 
to the effect that Dr. Garfield is preparing an 
active campaign for the coming of cold weather 
contemplating the supervision of the business of 
the country for the purpose of coal conservation. 
Most of these rumors are baseless. 

There will be no national order issued regulating 
the opening and closing hours of offices, stores, and 
other mercantile establishments, and places of 
amusement, because present conditions do not jus- 
tify such an order. This is the decision just reached 
by the United States Fuel Administration and com- 
municated to all State Directors of Conservation. 

Should an acute shortage of coal occur in any 
locality, however, the State administrator in whose 
jurisdiction the shortage occurs will draw up an 
order which in his opinion will best meet the emer- 
gency, and have the order approved by Washington 
before putting it into effect. Reasonable voluntary 
conservation measures are urged upon all classes 
of business and industry. 

The decision not to make an order regulating 
hours came in response to inquiries from all parts 
of the country asking if opening and closing hours 
would be regulated as a coal-saving measure. After 
a thorough canvass of the situation it was decided 
that the great variation in local conditions makes it 
impossible to issue such an order without working 
greater hardships in some parts of the country 
and on some businesses than would be warranted, 
except in the case of an acute fuel shortage. 


What Local Administrators May Do 


In the event of a local shortage the instructions 
to State administrators say: 

“No State administrator should issue any opening 
or closing order regulating hours of offices, stores 
and other mercantile establishments and places of 
amusement, except to meet an acute shortage of fuel 
or power. When such a shortage occurs in any local- 
ity the State administrator should draw up an or- 
der which in his opinion best meets such emergency, 
and have the order approved by Washington before 
putting it into effect. 

“It is desired that such orders be applied only to 
the localities in the State where this emergency 
occurs. 

“While ruling against any formal ‘closing orde:’ 
to effect a fuel saving under present conditions, the 
Fuel Administration urges the adoption of reason- 
able conservation measures that can be effected by 
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voluntary agreement of any class or classes of trade 
or industry. Almost everywhere unnecessary prac- 
tices have grown up the elimination of which will 
represent a fuel saving, and which can be put into 
effect without injury to any one. 

“The Fuel Administration is preparing some gen- 
eral recommendations for saving power, heat and 
light in the above-mentioned establishments, which 
it is believed can be put into effect without undue 
inconvenience. These recommendations will be sent 
to the various State administrators at an early 
date.” 


Latest U. S. Hardware Wants 


‘Tes Quartermaster’s Department of Hardware 

and Metals Division, 1800 Virginia Avenue, 

N. W., Washington, D. C., is in the market for the 

following miscellaneous hardware: 

1,440 Poles, pike, W. E. Cat. P 1067, list 819, Osh- 
kosh Mfg. 

2,100 Round-point, 
strap. 

2,100 Spoons, digging, 8-ft. handle. 

2,720,000 Trench mirrors, to be made of steel or other 
metal than brass, 3% x 5 in., with khaki 
case. 

13,080 Axes, Dayton pattern, single bit, black forged 
finished, weight of head 4 lb., handled with 
32-in. sound, straight-grain hickory handles. 


short-handled shovels, 


9%%-in.. 


1,058 Dozen handles, axe, single bit, 36 in. long, 
sound, straight-grain hickory. 

351 Dozen handles for adze eye nail hammers, 14 
in. long, sound, selected, second-growth hick- 
ory. 

Dozen handles for adze eye nail hammers, 14 
in. long, sound, selected, second-growth hick- 
ory. 

3 Dozen machinist hammer handles, 18 in. long, 
sound, straight, selected-growth hickory, to fit 
3-lb. striking hammers. 

Dozen sledge-hammer handles, 36 in. 
sound, straight-grain hickory. 
Dozen sledge-hammer handles, 36 in. 
sound, straight-grain hickory. 

62,000 Trays, serving, metal, black japanned, oblong 

shape. 

82,000 Can openers. 

971,416 Can openers. 

37,820 Handles, pick mattock. 

12,727 Stock pots, enameled, 20-qt. 

45,000 Stock pots, enameled, 16-qt. 


long, 


678 long, 


Atlantic City Special to Run 
as Usual 


TT have been so many inquiries in regard 
to the special for western delegates to the 
Atlantic City Convention that the committee in 
charge desires to announce that arrangements have 
been made, which are practically the same as those 
planned for the meeting that was postponed. 

The delegates will leave Chicago Sunday, Dec. 9, 
at 10.30 a. m., on the second section of the Manhat- 
tan Limited Train No. 22, and will arrive in Atlantic 
City at 11.30 the following day. The trip will be 
on the all-expense plan, the rates including railroad 
fare, Pullman accommodations and meals. 

Notices will be sent out in plenty of time for 
those interested to arrange for accommodations, and 
the details will be handled, as before, through Mr. 
T. J. Usher, 168 North Michigan Ave., Chicago. 
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Get Out for Number One 


EOPLE are sort of divided in giving credit 
to Emerson or to Elbert Hubbard for that 
story of the world beating a trail to the 

door of the man who makes a better mouse trap 
than his competitors. 

It seems a shame however that people who 
are selling mouse traps and other hardware 
should force people to beat trails to their doors 
when macadam roads are already built to the 
very doors of factories, contractors, car owners 
. and other good prospective customers. Many 
of the more progressive merchants are using 
these highways to their profit, and not all their 
use is by the tin Lizzie that makes the store’s 
deliveries. Some of the dust is being kicked up 
by men who are out soliciting orders. 

There are a dozen reasons why retailers 
should send a man outside the store to hustle 
orders for every one there is commending the 
attitude of sitting on your haunches inside the 
store waiting for those customers who “beat a 
trail” to your door. 

The manufacturer who makes an excellent 
product would soon be the possessor of a lot of 
rusty machinery if he refused to send out sales- 
men to push his goods against competitive 
products. 

The wholesale hardware concerns of America 
would last about as long as a parboiled snow 
ball in a steam condenser if they tried to do 
business without those hustling salesmen who 
are everlastingly shoveling fuel under dealers 
who anticipate their wants only when they are 
argued into it. 

Salesmen—outside, traveling, working, con- 
vincing, salesmen—are essential to the manu- 
facturer and to the wholesaler of hardware. 
We don’t need to send out a form letter and ask 
them if this is so. Their sales force is convinc- 
ing evidence. Their traveling men are a living, 
active confession of faith. 

And yet with this evidence in front of him 
the average retailer refuses absolutely to take 
a chapter from the books of these great 
branches of the trade. 

Too many retailers seem possessed of the 
belief that they are of that indefinable type that 
will draw trade as a powerful magnet attracts 
pins or junk. 

They seem to be obsessed with the convic- 
tion that when a stock has been purchased, 
properly displayed and vigorously advertised, 
that their full duty has been done. Possibly 
it has, so far as the public is concerned, but 
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there is another chap to consider before you 
stamp “paid in full on the last page of that 
obligation book. 


GTUDYIN G and anticipating the needs of your 

community is good work. Purchasing those 
needed items in favorable markets and slipping 
them into your town in advance of the selling 
season is another obligation canceled. Un- 
packing them, assembling those which are 
shipped “knocked down” and arranging them 
for ready sale and prompt delivery is a splen- 
did follow through. 

Advertising the merits of your goods and 
bragging about your good service is another 
point in your favor. 

All these things put you in right with the 
people of your community and are acts to be 
commended. They unite to show what a good 
self-sacrificing citizen you really are, but they 
are not the full measure of the man. There is 
one more factor in your business which de- 
serves the unstinted effort of your support. 
That factor is old “number one.” That factor 
is the man you face in the mirror, the man who 
sits opposite your better half at meal time, the 
man whose self-respect means more to you than 
that of any other man or any body of men. 

It is “number one” who has put the money 
into that business of yours. It is “number one” 
who has put his heart and soul into that store. 
It is “number one” who has developed it. The 
future of “number one” and his family is 
largely wrapped up in that business, and the 
duty you owe “number one” is just fairly be- 
gun when obligations to your trade are pretty 
well canceled. 

Business hustled outside your four walls is 
not for the community. It’s for that fellow 
“number one.” 

Running in a circle is a strange habit all busi- 
ness is a little over-inclined to inherit. Lost 
men run in a circle. A store that runs in a 
circle is sure losing trade. : 

Too many stores do about the same amount 
of business each year. Check your business 
month by month; compare these figures with 
those of the same months of other years. You 
held your own? Don’t say it. Don’t admit it. 

Duplication of figures is but a reflection of 
duplication of effort, and duplication of effort 
is the signboard to decline. It makes poor 
reading for “number one.” 


GOOD store attracts business? Sure it 


does, just as that magnet attracts pins, 
but a magnet weakens with constant use; it 
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doesn’t gain strength, and as that is true with 
that great horseshoe shaped attractor of steel, 
so it is true with a business that depends en- 
tirely on its ability to attract trade. 

If your inventory runs about the same for 
several years, it is high time to take an inven- 
tory of your surroundings. Is it standing still? 
If so, you are in a cramped community. You 
may owe it something. 

Have your competitors multiplied? If so, is 
“number one” to blame? 

Have your competitors become better mer- 
chants with bigger and more diversified stocks? 
The inventory of your surroundings will tell 
you these things and may put a tickler under 
old “number one.” 

If your “inventory” shows that your com- 
munity is going ahead, that its people are buy- 
ing more, that your competitors are growing 
in number or in size, while you are merely 
maintaining those excellent records of the past, 
then in the name of that good fellow, “your- 
self,” get out after business. 

It doesn’t require five years in a wholesale 
house to equip a clerk with the requirements 
necessary to call on the prospective customers 
for weather-strip, or stove pipe, or oil stoves, 
or window glass in your town. 

It doesn’t require a “‘chef’s” diploma for one 
of your boys to make a house-to-house canvass 
for roasters and food choppers before Thanks- 
giving. A good woman clerk would get away 
with it, even if she didn’t possess intimate 
knowledge of builders’ hardware or mill sup- 
plies. 

It doesn’t require an old garage hand to call 
on every car owner in your town, for tool and 
other accessory sales are commonly made by 
people who do not aspire to be machinists. 

The chap who may go out for you to call on 
the engineers in local factories will probably be 
told of more needs than they will discover. The 
money that comes from oil or belt-lacing the 
engineer tells your clerk he wants is just as 
good as the coin that may come from orders he 
uncovers. 

There are a lot of orders around every town 
just waiting for some good man or woman to 
pry them loose. 

The people of your town are no smarter than 
you are, and traveling men have been coming 
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to you and taking away orders for so long a 
time that you accept it as a custom. 

Train your town. Don’t sit down in your 
swivel chair and dream about it. Get up on 
your toes and set a pace. Go out after business. 


Clean Men for the Work of 
the World 


HE war is not over. Our industries 
T have just contributed to a huge Lib- 

erty Loan to help bring that war to a 
successful conclusion. We have invested our 
money in equipment for our soldiers. We 
are now asked to give our money for the 
upbuilding of the morale of that army. No 
war has ever been fought with as clean an 
army as America has sent to the Old World. 
General Pershing has said that every hut 
adds ten men to a quota of one hundred. 

The task of upholding the morale of the 
army, should peace be declared to-morrow, is 
even greater than that during the war. 
Under the inspiration of patriotic purpose 
men forget their petty vices and put into 
their work the enthusiasm and the self-sacri- 
ficing spirit that comes from high ideals. It 
is human after a great crisis to let down. 
Should peace be declared to-morrow it would 
be human for men to let down. If our men 
and boys are to come back fit for the work 
of the world which will face them on their 
return if they are to take a vital part in the 
tremendous tasks of reconstruction which 
face us in this country after the war, they 
must come back clean and whole, they must 
come back with the same moral courage to 
meet the problems of commercial life that 
they have learned counts for so much in mili- 
tary life. 

To state these self-evident facts is simply 
to state the fundamental value of pushing 
this campaign for United War Work to a 
successful conclusion. Presidents and gen- 
erals, business men and soldiers, have only 
words of commendation for what has been 
accomplished. May each individual take to 
himself a part of the moral responsibility of 
the world and see that he does his part in 
the drive that started on Nov. 11. 


“Come on, get out of 
that, and “take 
this road!" 








‘lrade Conditions and Iron, Steel and Hardware Prices 


NEW YORK 


Office of HARDWARE AGE, 
New York, Nov. 11, 1918. 


T HE city to-day is celebrating the end of hostilities. 
Beaten on all fronts and with his allies one after 
another forced to desert him as his own people rise in 
revolt, a late report states that Wilhelm Hohenzollern, 
German Kaiser and King of Prussia, has fled to Hol- 
land after abdicating the throne, erecting another mile- 
stone which marks the road to a complete victory 
along which the hosts of civilization have gone for- 
ward with unfaltering step since the armies of Kaiser- 
ism were stopped at Chateau Thierry. The entire 
civilized world will attend to the case of William 
Hohenzollern, the individual, in good time. 

Conditions in the hardware trade, both wholesale 
and retail, for the past week have remained unchanged. 
Buyers for prominent retail hardware and department 
stores say there is still a slight depression in business 
due to the influenza, which incidentally is making its 
exit very fast. Figures just given out by the Depart- 
ment of Health of the dity of New York state that 
since September 18, when an official notice was 
posted recognizing the seriousness of the disease, 126,- 
235 cases of influenza and 18,396 cases of pneumonia 
have been reported by physicians in this city to date. 
The former disease so far has claimed 10,066 persons, 
pneumonia resulting fatally in 8884 cases. 

It is reported that a large number of retailers are 
ordering only such goods as they need at once, re- 
maining firm in their belief that the cessation of 
hostilities will bring about an immediate decline in 
prices. Of course, it is considered advisable that 
dealers wait for definite results from across the At- 
lantic before purchasing for very far-off deliveries. 
But, on the other hand, it is not considered wise to 
hold back much longer orders for important spring 
goods, such as shelf hardware, poultry netting, wire 
cloth, garden implements, etc., as the coming season 
may not bring forth the best of transportation facili- 
ties, hence, unless they get on the job and order soon, 
many retailers are apt to find themselves in embar- 
rassing positions when people begin to inquire for 
these goods. It seems to be the general consensus of 
opinion in the manufacturing and large jobbing trade 
that prevailing prices will not decline soon, on account 
of the demand for goods which is sure to come quickly. 
Some people are convinced that if anything there may 
be a very slight advance in prices for a little while on 
account of acute shortages of stock practically all 
along the line. 


CRESCENT COMPANY Goops.—The Crescent Company, 
Meriden, Conn., quote Hack Saw Blades and Frames 
at 40 per cent discount from standard list. Screw 
drivers No. 12 are 50 per cent and No. 13, 40 per cent 
discount. Crescent No. 6 Glass Cutters are 40 per 
cent discount. 


Drop ForGeED AND ADJUSTABLE WRENCHES.—The 
Lakeside Forge Company, .Erie, Pa., quotes as follows: 
Drop forged wrenches 25 per cent and adjustable 
wrenches 40 per cent discount. 


CASTERS.—The Faultless Caster Co., Evansville, Ind., 
quotes Faultless Pivot Bearing Casters at 40 to 45 
per cent. 


The WARNER-PATTERSON 
Warner-Patterson Co., 914 South Michigan Avenue, 
Chicago, Ill., quotes Warner’s Fountain Shaving 
Brushes per doz., $33 and Warner’s Shaving-Cream 
Cartridges, $2.80 per doz. 

Brick HAMMERS.—William Rose & Bros., Sharon 
Hill, Pa., quote Crucible Steel Brick Hammers as 
follows, with handles, namely, No. 1%, per doz. $15; 
No. 2, $15.70; No. 2%, $16.38, and scutches, $15.70. 
Without handles the same hammers are respectively 
per doz., $13.06; $13.75; $14.55; and scutches, $13.75. 

Rasps AND Horse NaiLts.—The Livingston-Cooper 
Corp., 131 East Twenty-third Street, New York, quotes 
W. L. Cooper’s Star Horse Rasps, 18 in. plain, slim, 
per doz., $6.50 @ $7 net; 14 in. tanged, slim, per doz., 
$6 @ $6.50 net, and anchor horse nails No. 6 and 
larger 18c. per Ib. 

SHEARS.—The Viking Shear Co., Inc., 
quotes Viking Tinners Shears at $18 each. 

GLOBES AND TRAPS.—The Safety Wire Gas Globe 
Co., 82 West State Street, Columbus, Ohio, quotes 


CoMPANY Goops. — The 


Erie, Pa., 


Protect-a-lite Inner Wire Gas Globes per doz. at $1.20 
and per gross $13.50. Columbus Sanitary Fly Traps 
are per doz. $1 and per gross $10.80. 


CLEANERS.—The Vital Manufacturing Co., 7500 
Quincy Avenue, Cleveland, Ohio, quotes Vital Auto- 
matic Cleaners at ea. $22.50. 


PICTURE AND SpooL WIRE.—E. H. Tate Mop & 
Cordage Co., Boston, Mass., quote as follows: Picture 
wire, 70 per cent from the new list; copper spool wire, 
30-10 per cent discount; brass spool wire, 30-5 per cent 
discount; black and tinned annealed spool wire, 50-5 
per cent discount. 


WASHING MACHINES.—The Buckeye Churn Company, 
Sidney, Ohio, quotes the Prima Domestic Laundry 
Washing Machine, model SC, standard equipment, at 
$135 each. 


GRIFFIN MANUFACTURING COMPANY Goops.—The 
Griffin Manufacturing Company, Erie, Pa., quotes as 
follows: Roller Bearing Hangers, extra heavy No. 22, 
$18 less 50 per cent discount. 


BELTS.—The Woodworth Mfg. Corp., Niagara Falls, 
N. Y., quotes No-Stretch Fan Belts for 1916 Ford’s ea. 
24c. and No-Stretch Fan Belts for 1917 Ford’s ea. 26¢ 


Nall, Ciips.—The H. C. Cook Co., Ansonia, Conn., 
quotes nail clips as follows: Gem, per doz. $2.75; 
Ansonia, per doz. $1.38. 


NAILs.—Very little change has taken place in the 
situation in this field. Both wire and cut nails are 
scarcer than ever, and stocks are sadly depleted. Some 
well known distributors are inclined to believe that 
when the hostilities cease there may be a slight raise 
in price temporarily. 

We quote: Wire nails, in store, are $4.75 base per keg 
and delivered within carting limits, $4.85. Cut nails, in 
store, are $6 and delivered by jobbers, $6.10 base per keg 


SPoRTING Goops.—Local jobbers report as follows: 


Union Hardware roller skates, Nos. 4, 5 and 6, $1.90 per 
pair, deliveries good. 

Air rifles, deliveries bad; notice has been received from 
manufacturers of shot guns that the production of this line 
has been discontinued, and no further orders will be accepted 
except to supply from the little stock they still have on hand 
shipments of ammunition are said to be very good. 

Motor-cycle chain manufacturers are now working ex 
clusively on Government orders, hence there will be no de- 
liveries until further notice; bicycle prices for 1919 are now 
ready. “Victor” prices are quoted as follows: Arch truss 
$33; single bar, $32; light roadster, $33.75. “Pierce” bi- 
cycles are quoted: Single bar, $32.75; arch truss, $34; la- 
dies’ bicycles, $33.75; medium priced jobbing bicycles are 
$29.25. 

Jobbers are receiving fairly good shipments of razors and 
razor blades from the best known makers in this field. 


CHRISTMAS TREE HOLDERS.—In anticipation of a very 
merry Christmas in the event that the hounds of 
Europe are put on their backs, local jobbers have just 
received large shipments of Christmas tree holders. The 
prices quoted are $6 and $9 per doz. for the Nos. 2 and 
3 “Crown” respectively. 


WRENCHES.—It is reported that the manufacture of 
the 6-inch genuine Stillson wrench has been discon- 
tinued temporarily. The few wrenches now on hand of 
aaa size is quoted by the jobbers at 90 cent- 
each. 


O-CEDAR OIL AND Mops.—Notice has just been re- 
ceived by New York jobbers of an advance in prices on 
O-Cedar and mops as follows: 


O’Cedar Polish—25c. size, 4-oz. bottle........ 
O’Cedar Polish—50c. size, 12-0z. bottle 
O’Cedar Polish—$1 size, quart can 

O’Cedar Polish—$1.75 per half gal. can 
O’Cedar Polish—$3 gal. can 


O'Cedar Polish Mop, “Triangular,’’ No. 3, $1.50 size. 
" List $18 per doz 
O’Cedar Polish Mop, “Triangular,” No. 4, $1 size. 

List $21 per doz 
O’Cedar Polish Mop, “Battleship,” No. 10, $1.25 size. 

List $15 per doz 


Dusting Mop, “Triangular,” No. 8, $1.50 size, 
List $18 per doz 
O’Cedar Dusting Mop, “Triangular,” No. 9, $1 size, 
List $21 per doz 
O’Cedar Dusting Mop, “Battleship,” $1.25 size, 
List $15 per doz 


The dealer’s discount is 33% per cent off; orders for $10 
gay stock 10 per cent additional. All handles are 54 
n. long. 


List $3 per doz 
List $6 per doz 
List $12 per doz 
List $21 per doz 
List $36 per doz 


O’Cedar 
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November 14, 1918 


Rore.—There has been no particular change in this 
market. Prices are the same as they have been for some 
little time. 

Manila rope prices are as follows: Manila 
js 38c.; second grade, 32c., and third grade, 
Manila’ bolt rope is 38c. per Ib. 

Sisal rope, fifst grade, is 23c., and second grade, 20c., base 
per lb. Hide, bale and hay rope, medium oiled, first grade, 
is 2314c., and second grade, 20%c. base per Ib. 


CHIC 


Ottice of HARDWARE AGE, 
Chicago, Nov. 9, 1918. 


UMORS of an immediate peace seem to have had 

very little effect on the hardwaie market of this 
section. Manufacturers have shown no disposition to 
reduce prices, and dealers have refused to become panic- 
stricken. There is a natural tendency to buy in as 
small quantities as is consistent with supplying the 
trade, but orders are frequent and the volume of busi- 
ness is unchecked. Few if any existing orders have 
been cancelled, and both jobbers and retailers appear 
very optimistic. 

The holiday trade has opened up in earnest, and local 
jobbing houses report heavy sales of sleds, skates, 
mechanical toys, electric appliances, silverware, perco- 
latois and other gift merchandise of useful nature. 
From the manner in which stocks are moving it would 
seem that dealers who postpone their buying of toys 
and other holiday lines are apt to meet with disappoint- 
ment when the orders are finally placed. Already there 
are evidences of shortages. 

Wood saws have been in heavy demand for several 
weeks past, while the supply appears to be light. Local 
jobbers have notified their salesmen to limit their 
orders to not more than a half dozen of any one number 
of saws to a customer. 

Jobbers’ bolt stocks are in a somewhat better con- 
dition, but are still much below normal. Any com- 
paratively large orders for nuts and bolts must be 
submitted to the house by the traveling salesmen before 
acceptance. Local jobbers are also notifying the trade 
that when the present stock of Pyrex ware is exhausted 
they will be unable to get any more this year. They 
also report that they will have no more nickel-plated 
pliers until the end of the war. 

There are rumors current to the effect that the Allies 
have cancelled some large contracts for military barbed 
wire, and while this has not been definitely confirmed it 
is admitted that some expected ‘allocations have not 
been placed, and probably will not be. The leading 
wire interests are apparently anticipating a time when 
they will have more material to place at the disposal 
of the domestic trade, and are sending their repre- 
sentatives back on the road. These men were with- 
drawn when the war demand began to absorb the 
bulk of the mill capacity, and their return indicates 
the paving of the way for more active domestic busi- 
ness. 

There have been very few price changes during the 
past week, but the market in the majority of cases is 
firm. Cash sales continue to be better than normal, and 
collections are good. 


_AsH SirTers.—There is a heavy demand for ash 
sifters of all kinds, particularly for the medium-priced 
grades. Practically every order leaving jobbing houses 
at this time carries one or more types of sifters. Prices 
are much higher than those of last year. 

We quote from jobbers’ stocks, f.o.b. Chicago: 
wood frame ash sifters with wire screen, size 12 x 14, 
japanned, $1.60 doz. ; galvanized, $2.20 doz.; perfection 
frame, galvanized screen, size 14 x 16, $2.50 per 
barrel sifter No. 06, $4.25 per doz.; furnace ash sifters 
straight handle, 8% x 12 blade, double tinned, $8.25 per 
rotary ash sifters, No, 104, $42 per doz 

BUILDING PAPER.—Prices are comparatively firm, 
although the demand in this section is greatly below 
normal. Jobbers’ stocks are light, with shipments 
coming in very slowly. Local houses are carrying only 
staple lines and sizes in stock. Special grades are 
sold subject to factory shipment. 

We quote from jobbers’ stocks, f.o.b. 
sheathing paper, 20-lb. rolls, 72c. per roll; 
per roll; 30-lb. rolls, $1.08 per roll. 

ALARM CLocks.—Sales in this district are still heavy, 
although there has been some falling off in the demand 
from the farming section. There still appears to be a 
decided shortage. Prices are unchanged but firm. 

We quote from jobbers stocks, f.o.b. Chicago: The Amer- 
ican alarm clock, in less than dozen lots, $11.04 per doz. ; in 


dozen lots $10.64 per dozen; in case lots of 4 doz., 
doz.: Lookout alarm clocks, less than dozen lots, 


rope, first grade, 
28c. base per Ib. 


Square 
black 
wood 
doz. ; 
30 in 
doz. ; 


Red rosin 
rolls, 90c 


Chicago: 
25-Ib 


$10.37 per 
per 


$13.87 











75 


lath tirst grade, 23c., and second grade. 


per 


Tarred 
20c. base 


yarn 
Ib 


is, 


LINSEED O1L.—The demand for linseed oil remains 


very dull. Prices are as follows: 
Linseed oil, raw, city brands, is $1.63 
more bbl., and $1.64 in less than 5 bbl. 


State and Western oil $1.60 per gal.; 
$1.63 per gal., according to seller 


AGO 

doz.; dozen lots, $13.46 per doz.; case lots of 2 doz., $13.07 
per doz.; Tattoo alarm clocks, dozen lots, $24 per doz.; case 
lots of 50, $23.33 per doz.; Slumber Stopper, radium dial, 
dozen lots, $30 per doz.; Big Ben and Baby Ben, $2 each. 

CoaL Hops.—With the advent of colder weather coal 
hods are moving freely. Because of the shortage of 
sheets the supply is limited and jobbing stocks are 
below normal. Prices are higher than those in effect 
last season. 

We quote from ray gin stocks, f.o.b. Chicago: Japanned 
open hod, 15 in., $5.15 per doz. ; in., $5.55 per doz.; 17 
in., $6.15 per doz. ; galvanized open hod, 16 in., $8.85 per doz. ; 
17° in., $9.50 per doz. ; 18 in., $10.40 per doz. : 20 in., $14 per 
doz.; galvanized funnel hod, 17 in., $11.70 per doz.; 18 in., 
$12.75 per doz.; Japanned funnel hod, 17 in., $7.80 per doz. 

BaspBitt METAL.—Sales of babbitt metal continue 
satisfactory, while shipments have improved greatly 
during the past two weeks. Orders are still taken sub- 
ject to stock on hand with prices ruling at date of 
————- 

quote from jobbers’ stocks, f.o.b. Chicago: 
babbite’ metal, 1344c. per lb.; Revenoc, 22c. per Ib. 


Eaves TROUGH AND GUTTER PIPE.—Eaves trough and 
gutter pipe are selling in fair volume, but the sales 
are confined mainly to repair work. Jobbing stocks are 
very light and orders are accepted subject to stock on 
hand only. 


We quote from jobbers’ stocks, f.o.b. Chicago: 
joint eaves trough, 5-in., $7.60 per 100 ft.; 
pipe, 3-in., $7.50 per 100 ft. 


per gal. for 5 or 


smaller quantities, 


Standard 


29-gage, la): 
29-gage conductor 


Fites.—There is no improvement in the file situa- 
tion. Stocks of both jobbers and retailers are badly 
broken, while the demand is apparently as heavy as 
ever. 


We quote trom jobbers’ stocks, f.o.b. Chicago, the following 
discounts from standard lists: Nicholson files, 40-10; New 
American, 50-10; Disston, 49-10; Black Diamond, 40-71% 


GLASS, PUTTY AND GLAZIERS’ POINTS.—Local sales of 
glass are lighter than for several years past, and there 
is nothing to indicate any immediate improvement in 
the market. Very little new glass is being made and 
there is some uncertainty as to the supply available for 
next year. Local jobbing stocks are light, but ap- 
parently adequate for the demand. Higher prices on 
glass are to be expected next season. 

We quote from jobbers’ stocks, f.o.b. Chicago Single- 
strength A, all sizes, 77 per cent off; single-strength B, first 
three brackets, 77 per cent off; all sizes of double strength A 
79 per cent off 


We quote from jobbers’ stocks, f.o.b. Chicago Putty, in 
100-Ib. kits, $4.25; glaziers’ points, No. 1, No. 2 and No. 3 
1 doz. to a package, 60c. per pkg. 


GUNS AND AMMUNITION.—The demand for both guns 
and ammunition is unabated and is rapidly cutting 
down jobbing stocks of this section. Single barreled 
and double barreled shot guns are in particularly heavy 


demand; loaded shells are also selling freely. Prices 
are firm on the basis of our last report. 

We quote from jobbers’ stocks, f.o.b. Chicago Single bar 
rel shotguns, 12-gage, 30 or 32 in. barrels. with plain extrac 
tor, $7.50 each; with automatic ejector, $7.85 each: 12-gage 
double barrel guns, with hammer, $14.50 each; hammerless 
$17.50 each 

No. 22 short semi-smokeless cartridges, $5 per thousand 
No. 32 short semi-smokeless, rim fire, $11.75 per thousand 
No. 22 long semi-smokeless, $6 per thousand; No. 32 long 
semi-smokeless, rim fire, $13.50 per thousand Discount, 
20-5 per cent. Peters’ target shells, smokeless, 3 drams 
powder, 1'q oz. shot, 1 to 10, $48 per thousand Peters’ 
Referee, semi-smokeless, 3 drams powder, 1 oz. shot. 1 to 10 
$37 per thousand. Discount, 20-2% per cent 


GALVANIZED WIRE.—There is a heavy shortage in 
galvanized wire and jobbers’ stocks are lighter than 
at any time for years. They report little likelihood of 
any immediate betterment in the situation and expect 
shortages to become even more acute. 


We quote from jobbers’ stocks, f.o.b. Chicago: Standard 
galvanized tubs, No. 0, $12.35 per doz.: No. 1, $15.20 per 
doz.; No. 2, $17.10 per doz.; No. 3, $20 per doz.;: medium 


grade, heavy galvanized tubs, No. 
200s, $25.20 per doz.: No. 300s, 
vanized pails, 8-qt., $4.70 per 

12-qt., $5.85 per doz.; 14-qt., 
doz.; 18-qt., $11.60 per doz.; 20-qt., $15.20 per doz 


Woop HANDLES.—Axe handles are still decidedly 
short, but the smaller handles are appearing in better 


100s, $22.30 per doz.; No 

$28 per doz.: common gal 
doz.; 10-qt., $5.30 per doz. ; 
$9.15 per doz.: 16-qt., $10 per 
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Jobbers have in many cases been compelled 
Prices are par- 


volume. 
to cut down orders for axe handles. 
ticularly firm. 

We quote from jobbers’ stocks, f.o.b. Chicago: Best qual- 
ity, second growth hickory axe handles, $6 per doz.; extra 
quality hickory, $4.50 per doz.; No. 1 hickory, $3.75 per doz. ; 
No. 2 hickory, $3 per doz,; No. 1 railroad pick handies, $4.50 
per doz.; 14-in. second growth hickory hammer and hatchet 
handies, $1.5@per doz.; 14-in. medium quality, 85c. per doz. 

LANTERNS.—Jobbers report a good opening demand 
for lanterns of all types, the heavier sales going to the 
farming districts. Prices are somewhat higher than 
those of last year and the supply is more limited. 

We quote from jobbers’ stocks, f.o.b. Chicago: Competition 
lanters, No. 0 tubular, $7 per doz.; No. 2 tubular coid blast, 
$9.90 per doz. 

Lace LEATHER.—There has been a slight falling off in 
sales in the agricultural districts, but the general sales 
are still very heavy. Prices are same as at last report. 

We quote from jobbers’ stocks, f.o.b. Chicago: Rawhfde 
lace leather, %-in., 91.65 per 100 ft.; %-in., $2 per 100 ft. ; 
Chrome iace leather, %-in., $1.20 per 100 ft.; $1.50 
per 100 ft. 

Nuts, Botts AND LAG ScREws.—Jobbers report bolt 
stocks in a somewhat better condition during the last 
two weeks, but they are still below normal. Any par- 
ticularly large orders taken by traveling salesmen must 
be submitted to the house before acceptance. Retail 
sales are lighter than during the early fall, but are 
still fair. 

We quote from jobbers’ stocks, f.o.b. Chicago: Machine 
bolts up to % x 4 in., 40-10 per cent discount; larger sizes, 
25-5 per cent discount; carriage bolts up to % x 6 in., 40 per 
cent discount; larger sizes, 20-5 per cent discount; hot 
pressed nuts, square, $1.05 off, and hexagon, 85c. off per 
100 lb.; tire bolts, 40-5 per cent discount; stove bolts, 60-10 
per cent discount; lag screws, 40 per cent discount. 

NAILs.—The nail situation is unchanged. Shipments 
are somewhat better than during the summer months, 
but are still inadequate to the demand. Shipments to 
the retail trade are still limited. 

We quote from jobbers’ stocks, f.o.b. Chicago: Common 
wire naiis, $4.30 per keg base; cement coated nails, $4.20 
per keg base. 

Oi. HEeAtTEeRS.—Oil heaters are selling in very good 
volume, but the supply is even more limited than that 
of last year. Dealers who did not place orders early 
in the season are liable to meet with disappointment 
when orders are finally placed. 

We quote from jobbers’ stocks, f.o.b. Chicago: No. T-24 
blue polished steel body oil heaters with heavy steel fount, 
capacity 3 qts., 93.80 ea.; No. T-21 polished sheet steel body, 
black japanned finish, with safety fount, capacity 3 qts., 
$4.40 ea.; No. T-31, capacity 1% gal., $7.15 ea. 

RoorFING PAPER —Roofing paper sales continue light, 
yet shipments from the mills are so slow that stocks are 
kept below normal. The general situation is same as at 
last report. Prices are firm. 

We quote from jobbers’ stocks, f.o.b, Chicago: Guaranteed 
roofing paper, 1-ply, $1.65 per sq.; 2-ply, $2.14; 3-ply, $2.65; 
tan surface competition roofing, 1-ply, $1.08; 2-ply, $1.29; 
3-ply, $1.50. 

Post HoLe Diccers.—Post hole diggers are selling in 
fair volume only and no heavy sales are expected until 
fencing material is more easily obtainable. 

We quote from jobbers’ stocks, f.o.b. Chicago: Iwan pattern 
post hole augers, 20 per cent discount; Eureka pattern dig- 
gers, $16 per doz.; Atlas pattern diggers, $17 per doz.; Her- 
cules pattern diggers, $18 per doz. 4 

RAZORS AND BLADES.—No improvement in the razor 
situation is apparent and none is to be expected for 
some time to come. All types of razors are scarce 
and many prominent types of the safety patterns are 
entirely off the market. Blades are still obtainable in 
small quantities but there are indications of future 
shortages. 

We quote from jobbers’ stocks, f.o.b. Chicago: Full hol- 
low ground, open blade razors, square point, flat rubber 
handles, $17.25 per doz. ; three-quarters hollow ground, square 
point, oval rubber handles, $14.75 per doz. 

SAFETY Razors.—We quote from jobbers’ stocks, f.0.b. Chi- 
cago, as follows: Gillette, $45 per doz.; Auto-Strop, $45 per 
doz.; Gem, in one doz. lots, $8.40 per doz.; 3 dozen lots, $8 
per doz.; Ever-Ready, in one doz. lots, $8.40 per doz.; 3 doz. 
lots. $8 per doz. 

BLADES.—We quote from jobbers’ stocks, f.o.b. Chicago: 
Gem, in 1 doz. sets, 7 blades to a set, $4.20 per doz. sets; 
Ever-Ready, 1 card containing 1 gross blades, % doz. to a 
package, 24 packages to the card, $6.72; Gillette, in 1 dozen 
packages, 6 blades to the package, $4.50; Gillette, in 1 dozen 
packages, 12 blades to a package, $9; Auto-Strop, No. 610%, 
in doz. packages, 6 blades to a package, $4.50; Auto-Strop 
No. 610 in doz. packages, 12 blades to a package, $9. 

Rope.—Jobbers report a somewhat better demand for 
rope during the past week, although the heavy demand 
is still from Government sources. Manufacturers re- 
port a better supply of Manila‘ hemp, but are still 
facing acute conditions in regard to labor. Prices are 
firm. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
No. 1 manila rope, 33%c. per lb., base; No. 2 manila rope, 
32%c. per Ib., base; No. 3 manila rope, 28%c. per Ib., base; 
sisal rope, No. 1, 23%c. per lb.; No. 2, 20%c. per Ib 


\%-in., 
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SLEDs.—The opening of the holiday season is speed. 
ing up sales of sleds and jobbers report a steady flow 
of orders. The supply, while lighter than last year, jg 
apparently ample tor the demand. 

We quote from jobbers’ stocks, f.o.b. Chicago: Stamped 
steel coaster with T-shaped spring steel runner No, 139 
$13.30 per doz.; No. 131, $15.20 per doz.; No. 132, $17 per 
doz.; wood coaster No. 5 with low runner, $5.55 per doz: 
No. 10, $8.25 per doz.; No. 12, $11 per doz.; high wood cyt: 
ter, competition grade, No. 86 two-knee, $4.75 per doz.; No, 
87, three-knee, $6.65 per doz. 

SkaTEs.—Retailers are evidently anticipating 4 
heavy demand for skates and are placing their orders 
with the jobbers in good volume. 

We quote from jobbers’ stocks, f.o.b. Chicago: Barney & 
Berry lever clamp No. 30, bright finish, men’s skates, 66¢. 
per pair; nickel, 90c. per pair; key clamp No. 112, nicke| 
piate on cast steel, $1.10 per pair; No. 122, nickei plate on 
hardened steel, $1.50 per pair; key clamp hockey, No. 612-B, 
cast steel blade, $1.25 per pair; No. 662-B, special tempered 
steel blade, $2 per pair; women’s clamp pattern No. 72%, 
nickel plated, welded tool steel biade, $1.50 per pair; women’s 
hockey No. 772%, $1.20 per pair; women’s haif key clamp 
rocker, No. 310-B, cast steel blade, bright finish, $1.25 per 
pair; No. 372, welded tool steel blade, $2.10 per pair. 

SAND PAPER.—Sales are light locally, the bulk of the 
output going to the manufacturing trade. No price 
changes have been reported. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
No. 1 sand paper, best grade, $6 per ream; cheaper grade, 
$5.40 per ream. 

Screws.—There is no apparent betterment in the 
screw situation. Stocks of jobbers and retailers are 
in a badly broken condition, with the demand appa- 
rently fully up to normal. The greater part of the 
output is going directly or indirectly to the Government 
and there is little stock available for domestic trade. 

We quote from jobbers’ stocks, f.o.b. Chicago: Fiat head 
bright screws, 70-10-10; round head blued, 65-10-10; flat head 
brass, 42%-10-5; round head brass, 40-10-5. 

SOLDER.—There is a very fair local demand for solder 
and the supply is much better than that of a few weeks 
ago. Prices are quoted on inquiry only. Those in 
effect at this date are: 50-50 solder, 56c. per lb.; No. 1 
plumbers’, 52c. per lb. 


STEEL SHEETS.—The steel sheet situation is un- 
changed, the greater part of the production still going 
to the Government. There are no black or blue an- 
nealed sheets in local jobbing stocks and very limited 
supplies of galvanized. 

To retailers, f.o.b. Chicago: No. 28 black sheets, $6.52 per 
100 lb.; No. 28 galvanized sheets, $7.77 per 100 Ib. 

SAsH CorD AND SASH WEIGHTS.—The production of 
sash cord is reported to be less than one-half that of 
last year, while the demand shows no falling off. The 
Government demand for various sizes of cotton cordage 
is also having a marked effect on the suppiy of sash 
cord available for domestic use. Sash weights continue 
high. although there is no particular shortage in the 
supply. Local jobbers are carrying small stocks, the 
larger orders being shipped direct from the foundry. 

We quote from jobbers’ stocks, f.o.b. Chicago: Silver Lake 
sash cord, best grade, No. 7, $21.50 per doz.; Sampson, No. 7, 
$21.25 per doz.; Revenoc, No. 7, $14.40 per doz. 

Sash Weights.—From jobbers’ stocks, f.o.b. Chicago: In 
ton lots, $52 per ton; in smaller lots, $54 per ton. 

STOVE PIPE AND Stove Boarps.—There is no apparent 
let up in the demand for stove pipe, but the supply is 
much lighter than that of last year. Local jobbers 
have practically no surplus stocks and manufacturers 
have withdrawn all prices. The supply of stove boards 
is somewhat better, but is no more than adequate for 
the demand. Many sizes and patterns have been dis- 
continued. 

We quote from jobbers’ stocks, f.o.b. Chicago: Square 
crystal stove boards, wood lined, 24 x 24, $11.60 per doz.; 
26 x 26, $13.65 per doz.; 28 x 28, $16 per doz.; 30 x 30, 
$18.05 per doz.; 33 x 33, $21.70 per doz.; 36 x 36, $25.95 per 
doz. ; square crystal stove boards, paper lined, 18 x 18, $6.20 
per doz.; 24 x 24, $7.50 per doz.; 26 x 26, $8.30 per doz.; 
28 x 28, $9.20 per doz.: 30 x 30, $10.90 per doz.; 32 x 32, 
$12.90 per doz.; 35 x 35, $16.15 per doz. Prices subject to 
10 per cent discount in case lots. 

STEEL TrAPs.—J obbers report an exceedingly heavy 
demand, the retailer evidently expecting a good season. 
The supply up to the present time has been adequate, 
but unless conditions change shortages are expected to 
develop within the next six weeks. 

We quote from jobbers’ stocks, f.0.b. Chicago: Victor traps, 
No. 0, $1.40 per doz.; No. 1, $1.65 per doz.; No. 114, $2.48 per 
doz.; No. 2, $3.46 per doz.; No. 3, $4.61 per doz.; No. 4, $5.44 
per doz.; No. 91, $2.32 per doz.; No. 9114, $3.29 per doz. 

ONEIDA JUMP TRAPS.—No. 0, $1.91 per doz.; No. 1, $2.25 
per doz.; No. 1%, $3.36 per doz.; No. 2, $4.94 per doz.; No. 3. 
$6.58 per doz.; No. 4, $775 per doz.; No. 12, $5.40 per doz.: 
No. 13, $7.04 per doz.; No. 14, $8.21 per doz.; No. 91, $2.81 
per doz.; No. 91%, $3.99 per doz. 

NEWHOUSE TRAPS.—No. 0, $3.09 per doz.; No. 1, $3.63 per 
doz.; No. 1%, $5.44 per doz.; No. 2, $8.04 per doz.; No. 3, 
$10.78 per doz.; No. 4, $12.65 per doz. 
chains. 


Tacks.—There is no heavy demand for tacks so far 
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as this territory is concerned, but the general demand 
for the entire country is said to be very fair. Naturally 
the greater part of the output is being absorbed by 
the manufacturing trade. 

We quote from jobbers’ stocks, f.o.b. Chicago: Upholster- 
ers’ tacks, 6 0z., 25-lb, boxes, 20c. per Ib.; bill posters’ tacks, 
6 oz., 25-Ib. boxes, 19c. per Ib. 

WHEELBARROWS.— Wheelbarrow sales are considera- 
bly below those of last year, on account of the restric- 
tion placed on road and construction work. The avail- 
able supply is good and there is nothing to indicate any 
shortage. 

From jobbers’ stocks, f.0.b. Chicago: No. 4 tubular bar- 
rows, all steel, $8 each; common tray or stave tray barrows, 
$2.50 each; angle leg, garden barrows, $4.50 each. 

Wire Propucts.—There are rumors to the effect that 
the Allies have cancelled several large contracts for 
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of HARDWARE 
Boston, Nov. 8, 


Office 


RAVELING men returning from various sections 

of New England in some instances report country 
customers as beginning to show signs of cautiousness 
in purchasing of shelf hardware. This attitude seems 
to be more prevalent in the northern sections of Ver- 
mont and New Hampshire than elsewhere, and it has 
not become common enough to be a market factor. 
Possibly such retail firms have been largely influenced 
by a belief that a general readjustment of business 
throughout the United States already is under way 
as a result of developments on the other side of the 
water. On the other hand, traveling men say that a 
large percentage of their retail customers in country 
towns and in the cities are still buying goods in a 
normal manner, on the belief that hardware of all 
kinds will be scarce for some months, no matter what 
course the world war takes. 

Reports by the local shelf hardware jobbers bear out 
the statement that retail firms are still buying goods. 
The jobbers say that, while there has been some slow- 
ing up of business, it remains excellent and is running 
ahead of that for the corresponding period last year. 
Opinicn among them still continues very mixed as to 
the future, but there seems to be less apprehension 
among the firms as a whole. A majority of the heads 
of the local jobbing houses are Republicans in politics. 
While they were keenly disappointed over the defeat of 
Congressman Weeks by ex-Governor Walsh, thy are not 
backward in expressing their satisfaction over the pros- 
pect of having a Republican majority in the national 
House and Senate, small as it may be. This fact in a 
large measure explains the decrease in apprehension 
here as regards the future. 

But the one thing that pleases the local hardware 
trade as a whole more than anything else is the pros- 
pect of a slowing up in the draft machinery. It is felt 
that this movement will check the heavy drain of men, 
and that from now on the labor situation will gradually 
improve. It goes without saying that the large num- 
ber of men formerly connected with the New England 
hardware trade who have been serving the country 
in the army or navy will be welcomed back with open 
arms. The hardware business is not one that can be 
picked up in a month or two or longer, and many of the 
new inside men that have been taken on during the 
past year or so, being unfamiliar with the workings 
and terms of the trade, naturally have pulled down the 
efficiency of the individual retail and wholesale estab- 
lishment. It is not to be wondered at then that the 
boys will be welcomed back from the other side. There 
is a feeling here, however, that quite a large number of 
the boys, having acquired a liking for the army and 
navy, will endeavor to remain in the service. 

In relation to the draft, we hear of one Vermont 
retail hardware dealer, a young chap, who has decided 
that if he is called to the colors he will simply lock up 
his store, as he is unable to secure a desirable party 
to run his business while he is fighting for Uncle Sam. 

Heavy hardware jobbers are still having their trou- 
bles getting goods to sell. The heads of most firms 
are of the opinion that it will be almost spring before 
the supply situation is back to anythink like normal, 
under the most favorable of conditions. This belief 
appears to be based on the assumption that it will be 
a physical impossibility for the mills to readjust them- 
selves to new trade conditions for at least two months 
after the peace papers have been signed. If such should 
Prove the case, the chances are that any readjustment 
of heavy hardware prices will be very slow and so 
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military barbed wire. While this has not been con- 
firmed, it is admitted that several allocations have not 
been placed as expected. This will undoubtedly tend 
to relieve the situation in regard to wire for domestic 
uses. From all indications the wire cloth supply for 
next season will be lighter than that of this year and 
shortages are to be expected. Local jobbers are ac- 
cepting orders for poultry netting and wire cloth sub- 
ject to immediate shipment. 


We quote from jobbers’ stocks, f.o.b. Chicago: Poultry net- 
ting, galvanized before weaving, 50 per cent discount; gal- 
vanized after weaving, 45 per cent discount. 


Wire Cloth.—We quote from jobbers’ stocks, f.o b. Chicago: 
12-mesh black, from $2.15 to $2.25 per 100 sq. ft. base. This 
price is for sizes from 24 in. to 48 in. Sizes below 24 in. are 
10c. per hundred higher; sizes above 48 in. are 40c. per hun- 
dred higher. 


TON 


gradual that the market will not be upset. In some 
quarters the feeling seems to be gaining ground that 
there will be no dumping on the market by the Govern- 
ment of the thousands upon thousands of dollars worth 
of tools, etc. It is now thought that unquestionably the 
Government can find a use for such things in France, 
Russia, Italy and possibly some other countries, which 
for four years or so have given the lion’s share of their 
attention to the manufacture of war munitions. So far 
as can be learned, the peace talk has had little, if any, 
influence on the demand for heavy hardware. 

ANviLs.—Anvils are not selling as well as they were, 
but stocks are down to small figures, consequently prices 
hold very strong. 

We quote from jobbers’ stocks: 
Ib. 

AXLES.—Most local hardware houses are shy on 
axles. Those having goods report a normal demand. 
Prices hold strong. 

We quote from jobbers’ stocks: 
and 1-piece under 2% in., 12c. per lb.; 2% 
All axles without boxes, %4c. per Ib. extra. 

AxES.—There appears to be no let-up in the demand 
for axes. Unfortunately the jobbers have compara- 
tively little stock to work on, which naturally disap- 
points the retailer. The manufacturers say they are 
still unable to promise shipments because of Govern- 
ment business. 

We quote from jobbers’ stocks: Single bit 
$17 a doz.; double bit axes, $19 to $21 a doz. 

BARBED WIRE.—The rumor that shipments of barbed 
wire to Great Britain and Italy have been cancelled 
has raised great hopes in the hearts of local hardware 
men. It is probably true that never before in the his- 
tory of the business has the market been as shy of 
barbed wire as it is to-day. 

We quote from jobbers’ stocks: Barbed and plain twist, 
pony reels, $5.85 per 100 Ilb.; eight-rod reels, $5.25. Plain 
twist, $5.05 per 100 lb. Staple in whole casks, $5.85; in 
broken casks, $7. 

BoLTs AND NuTs.—It is the same old story in regard 
to bolts and nuts. The demand far exceeds the supply, 
and the prospects of getting fresh stock within the 
balance of the year are not particularly bright. The 
best of opinion here seems to be that higher prices are 
in the making. 

Machine bolts, C. T. & D. nuts, 4 x % and smaller, 25 and 
5 per cent discount; 44% x % and larger, 20 and 2% per 
cent discount; with H. P. nuts, 4 x % and smaller, 40 per 
cent discount; 4% x % and larger, 25 and 5 per cent dis- 
count ; common carriage bolts, 6 x % and smaller, 35 per cent 
discount; 6% x % and larger, 20 and 5 per cent discount; 
tap bolts, list plus 25 per cent; Eagle carriage bolts. 60 per 
cent discount; stove bolts, 60 and 10 per cent discount; bolt 
ends, 20 per cent discount; tire bolts, 40 and 5 per cent dis- 
count; semi-finished nuts, 9/16 and smaller, 60 per cent dis- 
count; % and larger, 50 and 10 per cent discount: finished 
case hardened nuts, 50 per cent discount; H. P. square 
blank in full kegs 90c. per 100 lb.; tapped, 70c ; hexagon 
blank, 70c.; tapped, 50c.; C. P. C. & T. square blank, 65c.: 
tapped, 40c.; hexagon blank, 65c.; tapped, 40c. 


Standard makes, 25c. per 


Square bed, drawn bed 
% and 3 in., 13ec. 


axes, $15 to 


_ CHaIn.—It is doubtful if any new chain has come 
into this market for months, nor is there likely to be 
any until there has been some readjustment of mill 
quotations. The hardware trade here say there is no 
money in handling chain on present market conditions 
and that they are not in business for fun. 


CHISELS.—A good steady call for all kinds of chisels 
is reported by the jobbers, but local stocks are so badly 
broken it is almost impossible to fill full orders. . 

We quote from jobbers’ stocks: Chisels, socket, O. S. C., 
$6.90 per dozen; No. 3% C., $8.40 per dozen. 

; CooKING WaRE (GLASS) .—Glass cooking ware is mov- 
ing in larger volume as the number of retail firms are 
stocking up for the Christmas trade. The Government 
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has eliminated about 50 per cent of the sizes, styles, 
etc., of the manufacturers’ price lists, but it is thought 
that the jobbers have enough stock on hand to carry 
them through 1918, at least. 

We quote from jobbers’ stocks: Casseroles, round, 1-qt., $18 
per doz.; 11%4-qt., $21 per dozen; 2-qt., $24 per dozen. Bak- 
ing dishes, uncovered, 1-qt., $10.20 per dozen; 1%-qt., 
per dozen; 2-qt., $14.40 per dozen. Pie plates, $9 to $12 per 
dozen. Cake dishes, $9 per dozen. Bread pans, $10.80 to $21 
per dozen. Small baking dishes, $1.80 to $3.60 per dozen. 
Jobbers’ terms are 30 per cent off list. 

CuUTLERY.—There has been some slowing up in the 
demand for most lines of cutlery, presumably on the 
belief that prices are more likely to be lower than 
higher. Opinions of the jobbers in regard to this ques- 
tion are mixed and possibly are based largely on the 
amount of stock on hand. For instance, it is difficult 
for a jobber with a lot of scissors on hand to see lower 
prices. The fellow who has very little stock usually is 
inclined to look for lower prices. The manufacturers of 
scissors and shears will accept new business on a Gov- 
ernment basis, but it is hard to pin them down on dates 
of delivery. All kinds of knives are going slower, pos- 
sibly because most houses have little stock to sell. The 
safety razor supply situation appears to be a little 
easier, but blades are as scarce as ever. 

We quote from jobbers’ stocks: Butcher knives, standard 
make, 6-in., $4 per dozen; 7-in., $4.80; 8-in., $6; 9-in., $7; 
10-in., $8.50; 12-in., $11; 14-in., $14. 

Pocket knives, standard make, $8 per dozen. 

Hair cutters, popular kinds, plain cases, 75c 
each. Fancy cases cost more. 

FILES.—There appears to be less call for files, but 
the falling off has not been pronounced enough to be a 
real market factor. Stocks are spotty; that is, some 
houses have enough stock on hand for all requirements, 
while others are quite shy. 

We quote from jobbers’ stocks: Nicholson, 40 and 10 per 
cent discount; Arcade, 50 and 5 per cent discount; Great 
Western, J. B. Smith and similar brands, 50 and 10 percent 
discount; X. F. (Swiss pattern), list plus 12%4c.; Chelsea 
hand cut files, list; American machine cut files, 50 and 5 
per cent discount. 

GALVANIZED BArs.—“Galvanized bars are selling just 
as fast as they arrive,” is the way one heavy hardware 
man puts it. But he admits that the bars are coming 
forward slowly. Shipbuilding concerns are still the 
largest consumers of bars, although purchases by the 
awning people are on the increase. 

We quote from jobbers’ stocks: Flat ganvanized bars in 
stock, 1 x \& in., 12 ft. long, $9.50 per 100 lb.; 1 x 3/16 in., 
12 ft. long, $9; 1 x % in., 16 ft. long, $8.80; 14% x \% in., 16 
ft. long, $8.80. 

Round galvanized bars in stock, ™% in., 


ly 16 tt. 
per 100 Ib.; % in., 18 ft. long, $8.70; % in., 18 ft 


and $1.50 


long, $8.80 
long, $8.60. 

GALVANIZED PAILsS.—The demand holds up remark- 
ably well, and some jobbers say they are having consid- 
erable trouble in keeping enough stock on hand to fill 
orders. 

We quote from jobbers’ stocks: Common galvanized pails, 
light finished, 8-qt., $3.96 per doz. ; 10-qt., $4.48; 12-qt., $4.98; 
common stock pails, light finished, 14-qt., $5.52 per doz. 
Common pails, heavy finished, 14-qt., 50 Ib. to the dozen, 
$9.28 per doz.; lighter weights, 14-qt., $7.20. 

Guass.—The wholesale market is dead, but quite a 
good business is being done in a retail way. The 
weather of late has been more seasonable, and for that 
reason Mr. Householder has suddenly remembered that 
he has a “busted” light that must be fixed, which ac- 
counts for the improvement in the over-the-counter de- 
mand. Nobody in the wholesale district appears to be 
overburdened with glass. In fact, stocks are down to 
almost nothing, and there is no weakening of prices 
anywhere. 

We quote from jobbers’ stocks: Glass, single A and B first 
three and above first three brackets, 77 per cent discount from 
the list; double A, 81 per cent discount; double B, 81 per 
cent discount; A and B quality by the light, 75 and 10 per 
cent discount; single lights, 75 and 10 per cent discount; 
-box, 79 per cent discount. 

Leaded glass: Plain cathedral, 18c. per sq. ft.; monumental 
— %-in, thick, 20c. per sq. ft.; double ground, 23c. per 
sq. ft. 

Skylight glass: Rough or rolled, \%-in. thick, 16c. per sq. 
ft.; 3/16-in. thick, 20c. per sq. ft.; %4-in. thick, 25c. per sq. ft. 

Hack Saws.—The market appears to be in a healthy 
condition. Individual orders for saws usually are for 
small amounts, but the aggregate business for the week 
totals up well, and as there is no great surplus here 
prices hold strong. 

We quote from jobbers’ stocks: 
lots or over, 15 per cent discount. 

HORSESHOES.—While horseshoes are moving out of 
stock all the time, the demand is considerably below 
normal. The horseshoers are busy sharpening up shoes 
for the winter trade. 

We quote from jobbers’ stocks: Standard makes, in 100-Ib. 
kegs, to dealers at Maine, New Hampshire, Vermont, Massa- 
chusetts and Rhode Island points, $8 per keg; to Connecti- 
cut trade, $7.75 per 100-Ib. keg. 


IRON.—It is understood here that the Government is 


Hack saws, in one gross 
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to rearrange its fixed prices on iron. It is intended to 
fix the price on three instead of two grades, the new 
grade to be an intermediate. Most of the wy hard- 
ware firms here are inclined to believe that t ie new 
scheme will work out to the disadvantage of the jobber, 
If any such change is made it will mean a readjustment 
of local prices. The demand for iron is excellent and 
because of the slow shipments from the mills, loca] 
stocks are gradually working lower and lower all the 
time. 

Hoop iron and bands, $6.30 per 100 Ib. base; best iron 
flats, rounds and squares, $6.50; H. & P. ovals, half ovals, 
bevels and half rounds, best iron, $7.50; refined iron, $6.30: 
common iron, 9/16 to 1% in. round and square, $4.80, 4 x 4 
to 1 x 4 in., $4.80; Norway iron, $16; with National bar 
iron extras; broken bundles, add Wc. per lb. Quantity dif- 
ferentials charged on all iron under 2000 to 1000 Ib., 30¢. 
per 100 lb.; under 1000 lb., 70c. per 100 Ib. 

NaILs.—Apparently there are enough cut nails in the 
hands of the New England jobber to supply all re- 
quirements. With wire nails, however, it is quite an- 
other story. Everybody is extremely short of the lat- 
ter and so far behind on shipments that the task of 
catching up appears almost hopeless unless, of course, 
there should be a general cancellation of standing or- 
ders by the retailers. 

We quote from jobbers’ stocks: Wire nails, $4.30 base 
cut nails, $5.80 base. Horseshoe nails, No. 5, $5.75 to $6.75 
No. 6, $5.25 to $6; No. 7, $5 to $5.75; No. 8, $4.75 to $5.50 
Nos. 9, 10 and 11, $4.65 to $5.35. For less than 25 Ib. of a 
size add 1c. per Ib. 

O1L HEATERS.—The market continues active, but it is 
not as much so as it was a month ago. A large per- 
centage of the heaters going out of jobbers’ hands to- 
day were sold some time ago. Shipments from the 
manufacturers are slowing up. 


PouLTRY NETTING.—Orders for new season supplies 
are not up to expectations. We do not mean to infer 
that such orders are scarce. There evidently is an in- 
clination on the part of many retail concerns to go as 
slow as possible pending further developments on the 
other side of the water. Some netting for immediate 
wants is moving all the time. 

Galvanized hexagon, six square, poultry netting, 45 per 
cent discount, f.o.b. Pittsburgh, and 35 per cent discount. 
f.o.b. Boston. Pittsburgh freight to be added to invoices 
— rendered. All orders taken to be for immediate ship- 
ment, 

RAILS.—The price on O.N.T. barn door rails has been 
advanced to $6.25 per 100 ft. 


RIVETS.—There is no let-up in the demand for large 
sized rivets, nor is there any noticeable increase in local 
stocks, consequently prices hold very strong. Small 
rivets move slowly, and there is some accumulation of 
stock in jobbers’ hands. 

We quote from jobbers’ stocks: 
cent discount; structural rivets, 
100 Ib. 

ROOFING CEMENT.—The call for roofing cement is far 
below what it usually is at this season of the year. The 
little stock moving is going out at very firm prices, how- 
ever. 

We quote 
containers, 
pound. 

RUBBER TIRE CHANNEL.—The rubber tire channel sit- 
uation is unchanged. Nobody has any stock to sell, and 
the market therefore is purely nominal. 

We quote from jobbers’ stocks: Rubber tire channels, $7 
per 100 Ib. 

SASH CorD.—The action of the raw cotton market 
following the armistice story appearing in the public 
press earlier in the week leaves some doubt in one’s 
mind as to cotton being a war or peace staple. It now 
appears certain, however, that the Government will not 
fix a price on raw cotton. Sash cord manufacturers say 
the cotton market will have to go considerably below its 
present level before they can lower their quotations, 
because of the increase in overhead charges. The de- 
mand for sash cord is not especially good just now as 
there is not much building going on. 


We quote from jobbers’ stocks: Spot cord, No. 7, 90c. pe! 


Ib. Nos. 8 to 12, 89c. Phoenix, No. 6, 68c, per lb.; No. 7. 


66c.; Nos. 8 to 12, 65c.; Silver Lake B, 98c. 

SASH WEIGHTS.—The price of sash weights has been 
advanced %c. a pound. The higher prices are not the 
result of increased orders, but simply a readjustment 
to cover the increase in freight rates on iron ore. As 
a matter of fact, the demand for sash weights is un- 
usually light. Revised prices follow: 

We quote from jobbers’ stocks: Sash weights from stock, 
3%4c. per lb. Direct shipments from foundry, 3c. per Ib. 
f.o.b. shipping point. 

SHAVING BRUSHES.—The market for shaving brushes 
is active. The Warner Fountain shaving brush, which 
retails at $4, the latest addition to the market, appears 
to be meeting with some favor locally. 


Norway iron rivets, 40 per 
full kegs, $5.80 base per 


from jobbers’ stocks: 


Roofing cement in 5-lb 
7T%c. per pound; 


in 2%-lb. containers, 8c. per 
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ScrEws.—The market for screws is moderately active. 
Prices hold strong on the recently revised basis. Some 
local stocks of screws are broken, but generally speak- 
ing the jobbers have enough stock on hand to supply all 
wants. 

We quote from jobbers’ stocks: Iron, bright flat head, 
674%) per cent discount; round and oval, 62% per cent dis- 
count ; fillister, 62% per cent discount. Iron, blued, flat head, 
6744 per cent discount, add 5 per cent; round, 62'% per cent 
discount. Iron, Japanned, flat head, 60 per cent discount; 
round, 57% per cent discount. Iron, galvanized, flat head, 
52% per cent discount; round, 50 per cent discount. Iron, 
nickel plated, flat head, 55 per cent discount; round, 55 per 
cent discount. Iron, silver plated, flat head, 55 per cent 
discount; round, 55 per cent discount. iron, brass plated, 
flat head, 55 per cent discount; round, 55 per cent discount. 
Brass, bright, flat head, 42% per cent discount; round and 
oval, 40 per cent discount. Brass, nickel plated, flat head, 
35 per cent discount; round, 35 per cent discount. Brass, 
antique copper plated, flat head, 35 per cent discount; round, 
35 per cent discount. Bronze metal, plain, flat head, 37% 


per cent discount; round and oval, 35 per cent discount. 
Coach screws, 40 per cent discount. Iron machine screws, 
45 per cent discount. Cap screws, 49 per cent discount. Set 
screws, 45 per cent discount. 

SHEATHING PAPER.—Sheathing paper is moving a 
little better, but the market is far from active. Prices 
hold strong because of the high cost of manufacturing 
the goods. 

We quote from jobbers’ stocks: 
paper, $85 per ton. 

SKATES.—No improvement in the demand for skates 
is noted. Unless all signs fail, the present season will 
go down in the history of the local hardware trade as 
one of the dullest on record. Virtually all of the retail 
houses interviewed on the subject say they have plenty 
of stock on hand carried over from last winter to sup- 
ply all demands. 


SLEDS.—A majority of the retail firms some time ago 
covered themselves on purchases. For that reason new 
orders are coming in slowly. The movement of goods 
out of jobbers’ hands is of large volume, and while the 
manufacturers have been backward on making deliv- 
eries, local jobbers feel reasonably certain that they 
will clean up all orders on their books. 

We quote from jobbers’ stocks: Flexible Flyers, 33% per 
cent discount; Paris manufacturing goods, 30 per cent dis- 
count. 

SNATHS.—It is a little early to size up the market on 
snaths because the new season prices have not been in 
vogue long enough. 

Snaths, ash grass, $12 per dozen; cherry, $14.50; ash brush, 
$13.75 per dozen. A discount of 50c. per dozen is allowed on 
lots of 20 doz. or more. «6 

STEEL.—Little steel is to be had from local heavy 
hardware jobbers. Consumers realizing this are, when- 
ever it is possible, substituting iron. In fact, it is 
practically useless for anyone to order steel from the 
rank and file of jobbers. Local stocks are reported as 
running down at the rate of 20 to 25 per cent per month. 

We quote soft steel bars from jobbers’ stocks: Flat bars, 
stock lengths, not wider than 6 in. or thicker than 1 in. per 
100 Ib., $4.20 base; rounds and squares, 1% in. and under, 
$4.20 base per 100 Ib 

Angles and channels, tees, under 3 
base per 100 Ib 


Best grades of sheathing 


in., stock lengths, 94.20 
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Cold rolled steel, rounds up to 1 15/16 in. and squares and 
hexagons, flats, list plus 13 per cent. Tire steel, 1% x % ir 
and larger, $4.20; thinner and narrower, $4.40. 

American calking steel, full bundles, $4.50 base per 100 Ib 

Tacks.—No improvement in the call for tacks is 
noted, but the market holds firm. 

We quote from jobbers’ stocks: Tacks, $11.12 base per 100 
Ib. Add to base extras as per differentials last reported 

Copper tacks, sizes ™% to 1% base, 55c. Extra charge is 
made for small sizes. 

Twist DRILLS.—Notwithstanding the reported slow- 
ing up in Government work, the demand for twist drills 
from concerns engaged on some branch of army or navy 
needs are in the market for twist drills all the time. 
It is true, however, that the demand is not as active as 
it was a month or so ago, but jobbers say this condition 
is but natural in view of the fact that most of the large 
consumers are pretty well supplied with drills. 

We quote from jobbers’ stocks: Carbon drills, sizes up t 
1%-in., 45 per cent discount. High speed drills, prices or 
application. 

VacuUM Goops.—Jobbers report that the leading 
brands of vacuum goods are coming forward slowly 
from the manufacturers, and that it is extremely doubt- 
ful if they will have enough stock to fill all Christmas 
orders. The high prices asked for vacuum goods has 
not had any appreciable influence on the demand. Un- 
der the proposed new taxation plan there will be a Gov- 
ernment tax of 10 per cent on the goods, a fact that has 
led some of the retail concerns to anticipate wants. 

We quote from jobbers’ stocks: Popular lines, in lots of 
one dozen or more, 25 and 10 per cent discount; in lots of 
less than one dozen add 5 per cent discount. 

WAGON SPRINGS.—Some wagon springs are selling all 
the time, but the demand cannot be called normal. It is, 
however, better than it has been of late. Prices hold 
firm in common with those on general hardware. 

We quote from jobbers’ stocks: Wagon and 
springs, 15c. per Ib. 

WASHERS.—The leading feature of the washers mar- 
ket is the scarcity of goods. There is no abatement in 
the demand, and the natural consequence is a very 
strong basis for prices. In fact, there is considerable 
gossip going the rounds as to the probability of higher 
prices within the near future. 

We quote from jobbers’ stocks: Cut washers, in 200-Ib 
kegs, list plus 2c. per lb. Smaller lots as follows: 100 to 199% 
lb., 3c. per Ib. ; 50 to 99 Ib., 4c.; 25 to 49 Ib., 5c.; 10 to 24 Ib 
6c.; 1 to 9 lb., 7c. per lb.; malleable washers, 12c. per Ib. 

WirE CLOTH.—One of the manufacturers of wire 
cloth has advanced prices on black stock 10c. per 100 
sq. ft., but the local jobbers are still quoting on the same 
basis as previously reported. Orders for new season’s 
goods are coming forward fairly well, but there is room 
for considerable improvement. 

We quote from jobbers’ lists: 
$2.65 per sq. ft., f.o.b. Boston. Terms, 60 days net; 2 per 
cent cash 10 days. Black wire cloth, 12 mesh, $2.55 per 
sq. ft., f.o.b. Pittsburgh. Silver wire cloth, 12 mesh, $3.1 
f.o.b. Boston, and $3.05 per sq. ft. f.o.b. Pittsburgh. Prices 
on bronze wire cloth are quoted on the same basis and under 
the same conditions as last season In ordering goods fron 
the factory the Pittsburgh freight will be added to invoicer 
when rendered. All orders for wire cloth taken to be subject 
for immediate shipment 


carriage 


Black wire cloth, 12 mesh 
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Ottice of HARDWARE AGE, 
Pittsburgh, Pa., Nov. 11, 1918. 


_ the ending of the war new factors will be- 
come operative almost immediately in the iron and 
steel trade. One of the first results will be the can- 
cellation of Government contracts. Chairman Baruch 
of the War Industries Beard has announced, however, 
that the coming of peace will not result in the imme- 
diate cancellation of war supply contracts, but that 
they probably will be cancelled gradually, as require- 
ments are reduced, making it possible to lift curtail- 
ments and restrictions on ordinary industrial activity. 
It is therefore apparent that within 30 to 60 days 
steel may be available for the jobbing and retail hard- 
ware trade, as well as for other consumers or handlers. 
One of the first indications of an easier steel situation 
has come in the wire trade. It has become definitely 
known in the past week that a total of about 150,000 
tons or more of military barbed wire for the United 
States Government and the Allies will not be required. 
These orders would have been cancelled anyway, re- 
gardless of the end of the war, as barbed wire is not 
required for offensive fighting. Wire companies are 
anticipating that they will soon be in a position to make 
deliveries of wire products for civilian needs. The 
American Steel & Wire Co. has sent some of its sales- 


men back on the road. A conference of its district 


sales managers was held in New York last week to 
formulate a sales policy. E 
The future of the Neville Island gun and projectile 


plant is in doubt. It has been rumored here for the 
past two or three weeks that in the event of peace the 
plant would not be completed by the United States Gov- 
ernment as originally planned. It seems probable that 
the United States Steel Corporation will take over the 
project and develop it as a forging plant. 

Of considerable importance to the hardware trade is 
the abandonment of plans to build a town of about 
5000 dwellings, churches, schools, etc., for the housing 
of workmen to be employed at Neville Island. This 
would have required large quantities of hardware upon 
which the local trade had begun to figure. 

Opinion in the hardware trade is that during the 
readjustment from a war to a peace basis jobbers and 
retailers will buy very cautiously. Present prices are 
fixed by the Government until Dec. 31, but if the peace 
treaty has not been formally signed by that date it is 
presumed that the fixed price policy will be extended 
for another three months; and when peace finally does 
come it is understood that the Government will author- 
ize the continuation of the boards which were created 
for war purposes, including the Price Fixing Committee 
of the War Industries Board. Unofficial advices have 
been received here that the Government will continue 
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the fixed iron and steel prices for about six months 
after the war. é 

Botts, NUTS AND Rivets.—Makers expect to be fairly 
busy, particularly on shipbuilding work, for some time 
to come, but they expect cancellations of miscellaneous 
war requirements and they will no doubt soon be able 
to fill orders from the jobbing and retail hardware 
trade. Output will increase as soon as the manufac- 
turers are able to get more steel. 

Machine bolts, h.p. nuts, 3% x 4 in.; smaller and shorter 
roll threads, 50-10-5; cut threads, 50-5 per cent; larger and 
longer sizes, 40-10 per cent; machine bolts, c.p.c. and t. 
nuts, % x 4 in. smaller and shorter, 40-10 per cent; larger 
and longer, 35-5 per cent; carriage bolts, % x 6 in., smaller 
and shorter roll threads, 50-5 per cent; cut threads, 40-10-5 
per cent; larger and longer sizes, 40 per cent; lag bolts, 
50-10 per cent; plow bolts, Nos. 1, 2, 3, 50 per cent; hot 
pressed nuts, square, blank, 2.50c. per lb.; hot pressed nuts, 
hexagon, blank, 2.30c. per lb.; hot pressed nuts, square, 
tapped, 2.30c. per lb.; hot pressed nuts, hexagon, tapped, 
2.10c. per lb.; c.p.c. and t. square and hexagon nuts, blank, 
2.25e. per lb.; ¢.p.c. and t. square and hexagon nuts, tapped, 
2e. per Ilb.; semi-finished hexagon nuts, % in. and larger, 
60-10-10 per cent; 9/16 in. and smaller, 70-5 per cent; stove 
bolts, 70-10 per cent; stove bolts, 2% per cent extra for bulk; 
tire bolts, 50-10-5 per cent; large rivets, structural and ship, 
$4.40 base; boiler rivets, $4.50 base; 7/16 x 6 in. smaller and 
shorter rivets, 50-10 per cent. All prices carry standard ex- 
tras, and are for delivery f.o.b. Pittsburgh. 

Cut NAILs.—-There is an active demand for all that 
can be produced under present conditions. 

We quote cut nails in carload and larger lots at $5 base, 
per keg, f.o.b. Pittsburgh. Jobbers and retailers charging 
$5.50 and $6, respectively, per keg, in small lots from store. 

IRON AND STEEL BArs.—The bar iron price schedule 
has been changed chiefly to meet the situation in the 
Central West where some users turn to steel when iron 
is too high priced. An intermediate price of 4.25c. for 
refined iron made from all selected scrap has been estab- 
lished by the Committee on Steel and Steel Products of 
the American Iron and Steel Institute. Common iron 
remains at 3.50c. and refined iron at 5c. 

We quote common merchant iron per 100 Ib. at $3.50 for 
base sizes, bar iron made from all selected scran at $4.25 
per 100 lb. for base sizes, and refined iron at $5.00 per 100- 
lb. for base sizes. These prices subject to the extras for 
size, quantity, ete., as established by the American Iron 
and Steel Institute. 

TIN AND TERNE PLATE.—The curtailment in the use 
of tin plate during the last quarter of this year amounts 
to 150,000 tons of steel. After Jan. 1, however, produc- 
tion of tin plate must again assume normal proportions 
in order that sufficient cans may be produced to take 
care of next year’s food supply. Oil companies are to 
be permitted to use about 60 per cent of their normal 
requirements during the remainder of this year, and a 
ruling has been made that packers of beans are to be 
permitted to use what may be required for the canning 
of this year’s crops. While production of terne plate 
has been at a very low point for some time past, an im- 
provement in this regard may be expected as soon as 
steel becomes available for non-war uses. 

We quote tin plate at $7.75 per base box, Pittsburgh, and 
the following are prices on terne plate: 
8 lb.—100 
8 lb.—IC 
12 lb.—IC 
15 lb.—IC 

Ib.—IC 
5 Ib.—IC 


5.00 
5.30 
.00 
8.00 
9.60 
60 


or 
io 


per 
per 
per 
per 
per 
per 
per 


package 
package 
package 
package 
package 
package 
package 
5 per package 

per package 


SHEETS.—Sheet makers at the present rate of produc- 


TWIN 


MINNEAPOLIS AND St. Pau, Nov. 7, 1918. 

Fagg bea day the first of this week made a very 

noticeable difference in business. So much inter- 
est has been manifest in the results that business has 
lagged the past two or three days. It is not necessary 
to note the results here, but the changes in office will 
doubtless help in the days following the close of the 
war. Perhaps it is anticipating too much at the present 
time to talk post-war problems, but every one of us 
has the conditions to meet that those days will bring. 
It will be infinitely harder to do business on a declining 
market than on an advancing one. 

Early Christmas shopping and the restrictions re- 
garding the sending of packages overseas are having 
some influence on trade. A survey of the stores finds 
them nearly all in holiday dress and very well filled 
with people in earnest about purchasing goods. The 
members of the Woman’s Committee of the Council of 
National Defense have pledged themselves to complete 
their Christmas shopping by Dec. 1, and are very evi- 
dently proceeding to live up to their pledge. Boxes for 
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tion have business enough on their books to last four or 
five months. There have been rumors of cancellations 
of contracts of sheets by jobbers, but such rumors are 
officially denied and it is stated that the sheet mills 
will insist absolutely on consumers carrying out their 
obligations. In fact, the ironclad contract which sheet 
makers have used for the past year and a half is 
counted upon to discourage any attempts at cancella- 
tions. Sheet production continues at about a 50 per 
cent rate, but there will be an immediate improvement 
in output when sheet bars become available, and this 
will occur as soon as the Government begins to cancel 
contracts for shell steel. A leading interest will en- 
gage extensively in the manufacture of metallic roofing, 
of which there has been very little made for the past 
four years. 

Maximum prices on sheets in carloads and larger lots are 
as follows: Nos. 9 and 10 blue annealed sheets at 4.25c.; No 
28 Bessemer black, 5c., and No. 28 galvanized, 6.25c.; 
from either Bessemer or open hearth stock, all f.o.b. mill 
Pittsburgh, in carload and larger lots, actual freight to point 
of delivery added. Dealers will charge the usual advance 
for small lots from store. 

Gas Stoves.—At least three makers have announced 
an advance in price approximating 15 per cent. 

WirE Propucts—With the virtual cancellation of 
large tonnages of military barbed wire an easier tone is 
beginning to prevail in the wire industry. Great Britain 
has formally cancelled about 22,000 tons of military 
barbed wire, and it is expected that both Italy and 
France will do likewise. Italy had reserved 65,000 tons 
and France 50,000 tons. It was determined that this wire 
would not be needed in purely offensive fighting, even 
should the war continue. The American Steel & Wire 
Co. called in its salesmen last week and sent some of 
them back on the road. A conference of district sales 
managers of this company was held in New York last 
Wednesday to formulate a new sales policy. It is not 
apparent that there will be any very large stock of 
wire products immediately available, but a condition of 
better steel supply will soon remedy the very serious 
situation in which the wire trade has found itself. 

Wire nails, $3.50 base per keg; gaivanized, 1 in. and longer, 
including large-head barb roofing nails, taking an advance 
over this price of $2, and shorter than 1 in., $2.50. Bright 
basic wire, $3.35 per 100 Ib.; annealed fence wire, Nos. 6 to 9, 
$3.25; galvanized wire, $3.95; galvanized barb wire and 
fence staples, $4.35; painted barb wire, $3.65; polished fence 
staples, $3.85; cement-coated nails, $3.40 base; these prices 
being subject to the usual advances for the smaller trade. all 
f.o.b. Pittsburgh, freight added to point of delivery, terms 
60 days net less 2 per cent off for cash in 10 days. Discounts 
on woven-wire fencing are 47 per cent off list for carload 
lots, 46 per cent for 1000-rod lots, And 45 per cent off for 
small lots, f.o.b. Pittsburgh. 

HARNESS HARDWARE.—Daily Bulletin No. 85, War 
Resources Committee, Region No. 5, Pittsburgh, Pa., of 
which Robert Garland is chairman, says: 

“We are advised through the War Industries Board 


at: 

“<The Director of Purchase informed this office this 
morning that the Quartermaster Department, Hard- 
ware and Metal Division, are having some difficulty in 
obtaining suitable sources of supply for harness hard- 
ware. 

“‘This is due more to the shortage in raw material 


than in manufacturing facilities. The shortage re- 
ferred to is principally in brass parts. If you know of 
any source of supply for harness hardware, where the 
manufacturer has the material available, we would be 
very glad to hear from you.’ ” 


CITIES 


the boys “over there” are rapidly being filled and for- 
warded. 

It has been suggested that the talk of peace is hav- 
ing some effect already on business in general. Tools 
and supplies began to show heavier call, and there is 
an impression of a little freer purchasing on the part 
of the public. Some hardware men attribute this to the 
fact that old tools and supplies are becoming so badly 
worn that new articles are a positive necessity. 

Influenza is still having an adverse effect on business 
and St. Paul has been compelled to close everything ex- 
cept essential industries. Minneapolis conditions have 
improved the past week, although it is still bad enough 
to warrant keeping the “lid on.” 

Prices have been very solid this week and show little 
influence from any peace talk that has reached us here. 
Some people contend that prices will advance for at least 
part of the first six months because of a tremendous 
demand for new structural material and materials for 
commercial purposes. 

The opening of the deer hunting season also has 
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caused some purchasing. Duck hunting has been poor 
so far this year because the weather has not been 
“right” for it. Very little cold, sharp weather has been 
experienced, which is quite necessary to start the flight. 
Shells have sold very well, however. 

Practically the only change in prices shows in the 
discount on bolts and this shows a change in favor of 
the purchaser. 


Axes.—Sales continue good, with plenty of stock at 
firm prices in jobbers’ hands to care for immediate de- 
mands. No change has been made in price. 

We ect from local jobbers’ stocks: Single bit base weight 
axes at $13.75 to $14.50 per dozen; double bit base weights 
at $18 to $19 per dozen. Sager handled single bit at $18.50 
per dozen; double bit at $23 per dozen. Quaker City boys’ 
axes at $12 per dozen. 

AsH SIFTERS.—Sales show improvement as 
householders put their furnaces into steady 
Price is strong at old quotation. 


BABBITT METAL.—Call is heavy from shops and fac- 
tories. The military training schools also use a con- 
siderable portion of this material in their work. 

We quote from local jobbers’ stocks: No. 1 babbitt metal at 
17 cents per lb.; No. 2 at 16%c. per lb.; No. 3 at 13c. per 
lb.; No. 4 at 1244c. per Ib., and genuine 

Bo.Lts.—Sales continue good to shops and factories. 
Their orders sometimes run into the thousands, taxing 
stocks to the limit. Factory shipments continue slow 
and unsatisfactory. 

We quote from local jobbers’ 
at 30 per cent; large carriage at 20 per cent; small machine 
at 30-10 per cent; large machine at 25 per cent; lag or coach 
screws at 30-10 per cent; stove bolts at 60 per ‘cent, and tire 
bolts at 40-10 per cent. 

Coa Hops.—Call shows some increase over last 
week, although they really will sell light until cold 
weather actually comes to stay. Prices show no 
change. 

Door Mats.—The weather has a direct influence, a 
bad, stormy day bringing in many inquiries for these 
goods. Price remains unchanged. 

FILES.—Local stocks are badly broken and mill ship- 
ments are very slow and unreliable. Demand seems 
undiminished from shops and factories. 

We quote from local jobbers’ stocks: Nicholson files at 45 
per cent, Riverside at 50-5 per cent, Royal at 69 per cent, 
and Areade at 50-10 per cent. 

GALVANIZED PaILs.—Price is steady and sales rather 
light. Stocks are in fair condition. Makers of this 
class of goods make slow progress because of steel 
restrictions and Government demands. 

We quote from local jobbers’ stocks: 8-qt. galvanized pails 
at $5.44 per dozen, 10-qt. at $4.75 to $6.16 per dozen, 12-qt. at 
$5.05 to $6.76 per dozen, 14-qt. at $5.90 to $7.59 per dozen, 
16-qt. at $9.18 per dozen, 16-qt. galvanized stock pails at 
$8.15 to $11.55 per dozen, 18-qt. at "9.45 to $13.42 per dozen, 
20-qt. at $15.29 per dozen. 

GALVANIZED TuBs.—Occasional sales are made of 
tubs for carrying out ashes; other calls are about nor- 
mal. Prices have not changed. 

We quote from local jobbers’ stocks: No. 0 galvanized tubs 
at $14.30 per dozen, No. 1 at $13.70 to $17.60 per dozen, No. 
2 at $15.40 to $19.80 per dozen; No. 3 at $17.75 to $23.10 
per dozen, No. 1 heavy, at $19.80 per dozen, No. 2 at $22 per 
dozen, No. 3 at $25.30 per dozen. 

LacE LEATHER.—Sales are normal, 
fair condition. Price is unchanged. 


We quote from local jobbing stocks: Cocheco, light tan, 5S 
cents sq. ft.; Eagle, light tan, 52 cents sq. ft.; Oriole, raw- 
hide dark tan, 58 cents sq. ft.; Indian, rawhide dark tan, 
58 cents sq. ft. 


more 
action. 


2 
at $1.25 per Ib. 


stocks: Small carriage bolts 


with stocks in 


evenings and increases the necessity for oniatel light. 
Sales of all kinds of lighting devices have improved, 
and lanterns have proved no exception. No change has 
been made in prices. 

We quote from local jobbers’ stock: Tubular long globe 
lanterns, $11.50 per doz.; tubular short globe, $11.50 per doz. ; 
Tubular dash, $15 per doz.; Tubular De Lite short globe 
$12.75 per doz.; Dietz short globe, $12.25 per doz.; Dietz 
Victor, $8 per doz.: Dietz No. 2 Blizzard. $12.25 per doz.: 
Dietz No. 2 Blizzard dash, $17 per doz.; Dietz Buckeye, $11 
per doz. 

OIL Comparatively mild weather has held 
the sales down somewhat. The call continues steady, 
with prospects for an increase when colder weather 
comes. No change has been made in prices. 

Japaned trim polished body oil heater, $4.25 each: nickel 
trim polished body, $4.75 each; large size nickel plated trim 
Japan body, $7 each; ‘Perfection oil heaters in lots of less 
than 10 at a time, 30 per cent; 10 or over, 30 and 5 percent 
discount. 

Nuts.—Price is steady and strong. Call is undimin- 
ished from shops and factories, with retail sales light. 

We quote from local jobbing stocks: Sq. in. 
nuts at 25 per cent: hexagon iron machine 
per cent; brass machine screw nuts, 15 per 


machine screw 
screw nuts, 25 
cent; hexagon 


at $6.75 per cwt.: 
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blank 
blank 


nuts 
nuts, 


cent; hot pressed sq. 
nuts, 80c.; hexagon 
from standard list. 


semi-finished nuts, 50 per 
at $1; hot pressed sq. tap 
80c.; hexagon tap nuts, 60c. 

Ropre.—Price on best grade remains unchanged, with 
good sales. There is being offered through this market 
cheaper grades of rope which are meeting with indif- 
ferent success. 

We quote from local jobbing stocks: Best grade Manila 
rope at 34c. per lb. base, best grade sisal at 24c. per lb. base. 
Swedish wire rope, Monitor hoisting at 5 per cent discount, 
plow steel at 20 per cent discount, crucible steel at 8% per 
cent discount from standard list. 

SANDPAPER.—Conditions show no change in sales or 
price. 

We quote 
per cent from standard lists, or No. 
ream, second grade No. 1 at $5.63 per 
paper at $10.12 per ream. 

SasH Corp.—Retail call is very light, with a strong 
price giving indications of going higher. 

We quote from local jobbing stocks: Common sash cord at 
65c. to 70c. per Ib. Silverlake sash cord at 88c. to 92c. per 
lb. Samson spot cord at 90c. per Ib. base. 


from local jobbing stocks: Flint sandpaper at 15 
1 best grade at $6.75 per 
ream. No. 1 garnet 


Saws.—The sale of saws continues very good, with 
local stocks seemingly heavy enough to take care of 
present calls. No change in price. 

We quote from local jobbers’ 
cut saws, 4% ft., $2.70 each; 
each; 6-ft., $3.60 each; one-man cr 
3-ft.. $2.03 each, 314-ft., $2.36 each: 
ft., $2.95 each; 5-ft., $3.30 each. 

ScREws.—The change announced two weeks ago has 
been pretty generally taken by the jobbers on their 
quotations to dealers. Stocks remain broken, with fac- 
tory shipments very slow. 

We quote from local jobbing stocks: Flat 
screws, 6744-10 per cent; round head blued , 
per cent; flat head brass screws, 40 per cent; round head 
brass screws, 37% per cent; regular cap screws, 40 per cent 
set screws, 50 per cent; iron machine screws, 60 per cent 
brass machine screws, 20 per cent from standard list. 


stocks: Disston No. 2 cross- 
5-ft., as ach; 5%-ft., 
Disston No. 2, 
$2.60 each; 4% 


9 9 
Pd.00 


4-ft., 


head brass 
screws. 62! 


SoLDER.—There seems to be some weakening in price, 
although market quotations here remain the same. 
Calls are from shops and factories. 

We quote from local jobbers’ stocks: 
solder at 56c. per lb.; warranted half 
per lb.; wire solder at 62c. per Ib 

STEE ales are extremely light, Govern- 
ment regulations controlling them to a very exact 
point. 

We quote from 


Strictly half 
and half solder 


and halt 
at 60¢ 


black 
cwt. 


local jobbing stocks: sheets 


28-ga. 


28-ga. 
galvanized at $8 per 

Stove Pire.—Sales are showing increase on stove 
pipes and elbows as cooler weather comes nearer. Price 
remains unchanged. 


We quote from local jobbing stocks: 
stovepipe at 19 cents per joint; 7-inch at 


6-inch 
joint 

StovE Boarps.—There has not been much change. 
Goods are very high and very scarce. 

We quote from local jobbers’ stocks: Square wool lined 
art inlay stove boards, 28-inch full crates, $15.70, less $16 20 
30-inch, full crates, $17.70, less $18.20; 36 x 36 full crates, 
$25.40, less $25.90. 

T1n.—Sheet tin remains very scarce, common IC 
roofing tin keing practically off the market. This mate- 
rial is being used only where absolutely necessary, ex- 
cept on Government work. 

We quote from local jobbers’ stocks: 
20 x 28 tin, at $24.75 per box; IC 
coating, at $21 per box. 

WEATHER STRIP.—The cold weather and wind which 
has given promise of coming more strongly in the next 
few days has stimulated the sales on weather strip. 
The Government has curtailed the manufacture of 
clincher wood and felt weather strip and the all-felt 
weather strip. After present stocks are gone the only 
available kind will be the inserted felt weather strip. 

Rubber insert weather strips at 75 and 10 per cent dis 
count; felt insert weather strips at 70 and 5 per cent 
discount; Bosleys clincher weather strips at 65 per cent dis- 
count; all felt weather strips at 30 per cent discount; all 
rubber weather strips at 70 and 5 per cent discount. 

WHEELBARROWS.—Sales are very light, with plenty of 
stock to care for present needs. 

We quote from local jobbing stocks: 
barrows at $36.50 per dozen; tubular 
$7.65 each; wood garden wheelbarrows, 


Sales are light, with stocks pretty badly de- 


28-ga. K. D. 
20 cents per 


Furnace coke, ICL 
roofing tin, 20 x 28, 8-Ib 


Fully bolted wheel- 
steel wheelbarrows 
$63.06 per dozen 


pleted. 


We quote from local 
wire at $4.75 per 


jobbing stocks: Black annealed 
hundredweight base; galvanized 
smooth, at $5.45 per hundredweight base. 

WirE NAILS.—Sales are very light, the heavier call 
beginning to swing over to coated nails from shops and 
factories making shipments for war purposes. 

We quote from local jobbing stocks: Standard wire nails 
at $4.54 per keg base. Coated wire nails, at $4.44 to $4.54 
per keg base 


iron 
wire, 
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ETAIL merchants are a little more cautious in mak- 

ing purchases for future shipment, but their cau- 
tion is unnecessary because jobbers’ stocks are probably 
lower on standard goods than at any previous time of 
the year in the history of their different organizations. 
Slow deliveries from manufacturers prevent stocks be- 
ing renewed as fast as they would be if goods could be 
obtained. The jobbers look for a natural heavy spring 
trade. No matter what conditions may exist in Europe, 
domestic business is bound to be good, they aver. In 
the opinion of one prominent merchant, the house that 
ean deliver the goods will get the cream of the spring 
trade. 

Air RIFLES.—Retail merchants have only a few of 
these left and have so far been unable to get further 
shipments from the manufacturers or jobbers. 

Jobbers’ quotations are as follows: Single shot rifles, 
$10 per doz.; 500 shot, $12; 1900 shot, $19.75, and pump 
guns, $32. 

ANVILS.—It is now a difficult matter to fill orders 
that have been received lately for small anvils, and 
according to different reports, there is no relief in sight. 
However, the call for these is not as urgent as is gen- 
erally the case at this season of the year. 

Jobbers’ prices are unchanged on 80 and 100-lb. anvils at 
231%c. a Ib 

AUTOMOBILE ACCESSORIES.—A marked improvement is 
reported from all dealers who handle automobile sup- 
plies, and this is due to some extent to weather condi- 
tions that have been conducive to pleasure driving on 
the part of automobile owners. No complaint has been 
registered lately as to shipment of tires from the fac- 
tories, although merchants have very slim stocks of 
these on hand and frequently have to depend on ship- 
ments sent direct from the factories by express in order 
to fill their customers’ requirements. Lately quite a 
number of dealers have found that cylinder and lubri- 
cating oils have proved to be a profitable line, and these 
are being added in many establishments where they 
were not heretofore carried. 

AxEs.—The Kentucky merchants report a better de- 
mand for axes, but state they are having some diffi- 
culty in replenishing their stocks. At the final windup 
of the year it will probably be found that this branch 
of the business has not been entirely satisfactory. 

Jobbers’ quotations on 31%4-lb. and 4-lb. axes is unchanged 
around $19 and $19.50 per dozen. 

BARBED WIRE.—No relief has been afforded by ship- 
ments from the mills, but, according to reports, dealers 
have been assured that the situation will improve at an 
early date. This is based on information concerning 
cancelling of orders for shipment of barbed wire abroad. 
If it is correct, domestic demands will now receive more 
prompt attention. 

BLACKSMITH TOooLs.—Since all fear of the influenza 
epidemic has now passed, both city and country mer- 
chants report a much better business. Stocks on hand 
will take care of all present demands. / 

Jobbers quote Heller’s blacksmith nippers at $18 per doz. 
for 12-in. size, standard 18-in. blacksmith rasps are un- 
thanged at $10.95 per doz. 

BALE TIES.—Suburban and country merchants report 
that their sales are very heavy and surpass all expec- 
tations at this time of the year. Farmers in Kentucky 
are baling more hay at this season of the year than at 
any time heretofore. This hay was stored loose under 
cover, and a large part of it will be sold to the army 
commissary department. They are also baling a large 
quantity of wheat straw, which now brings about $10 
per ton. Stocks of bale ties are running very low. 

Jobbers quote as follows: 9-ft. No. 14, $2.05; 9-ft. No, 15, 
$1.80; 9%-ft. No. 14 wire, $2.15 per bundle and 9%-ft. No. 
15, $1.85 per bundle. 

CARRIAGE BoLTs.—Jobbers are receiving.much better 
shipments from mills and as a consequence they are 
able to fill all orders promptly. Retail sales are holding 
up fairly well, and the easing up in deliveries helps out 
the situation to a large extent. 

Jobbers quote % x 6-in. and smaller, 40 per cent off list; 
larger and longer, 25 per cent. 

CHAIN.—Not much relief has been afforded in the 
shipment of chain lately, as government requirements 
are very heavy and absorb about all the manufacturers 
can turn out. Practically no stocks are held by either 
jobbers or retailers. 

CoacH ScREWS.—A better demand for coach screws 
is met by improved shipments from manufacturers. 
Taking everything into consideration, this branch of 
the business is in fairly good shape. 


Jobbers’ price is 30 per cent discount from list. 

COASTERS.—While the season is almost at its end for 
the sale of coasters, there are occasional calls for these 
made on retail merchants, and if the present weather 
keeps up all stocks will be wiped out before the end of 
the winter. 

Jobbers’ quotations are as follows: No. 1 coaster, $3.70; 
Lay coaster, $4; No, 3 coaster, $4.50, and No. 4 coaster, 

CuTLERY.—AIl kinds of cutlery are very hard to ob- 
tain. It is probable that stocks of pocket knives held 
7 retail merchants are lower than at any time hereto. 

ore. 
Jobbers quote 6-in. butcher knives at $6.50 per doz.: 7- 
in. $6.75, and 11-in., $8.75 per doz. 

CoaL Hops.—There never was a better demand, and 
the supply is very limited. Retail merchants are having 
to buy almost on a hand-to-mouth basis and frequently 
are compelled to request customers to wait until ship- 
ments ordered are received. 

Wholesale quotations are as follows: Japanned coal hods. 
No. 17, $6.50; No. 18, $7.25; galvanized hods, No. 17, $10. 
and No. 18, $10.90. 

EAVES TROUGH AND GUTTER PIPE.—There is hardly 
any necessity for making a report at the present time, 
because it is practically impossible to obtain galvanized 
sheets, and merchants who have sheet metal shops in 
connection with their stores are practically forced to 
use scrap pieces in order to make any urgent repairs. 


GALVANIZED PAILS AND BUCKETS.—The demand is 
still very good, but the supply is exceedingly short. 
Occasionally an order is placed by a retail merchant 
that is cut in half by the jobber or manufacturer. This 
condition exists because of the scarcity of sheets. 

Jobbers quote galvanized pails as follows: 14-qt., $6.50: 
12-qt., $5.75, and 10-qt., $5.25. 

GALVANIZED TuBs.—There is no let-up in the call for 
these, but orders cannot be filled promptly. 

Wholesale quotations are as follows: No. 1, $16 per doz.,; 
No. 2, $18, and No. 3, $21. 

GLass.—No purchases are being made by merchants 
except by those who are supplying contractors that have 
government work in hand. A small exception is noted 
in the case of a few merchants who need window glass 
for replacement purposes. 

The following discounts are quoted by the Wm. Glenny 
Glass Co.: Window glass, applying off list of March 1, 1913 
S. S. A., sizes in first three brackets, 78 per cent; S. S. B, 
sizes in first three brackets, 79 per cent; S. S. A. and B, 
larger sizes, 77 per cent; D. S. A., all sizes, 79 per cent, and 
D. S. B., all sizes, 81 per cent, all f.o.b. Cincinnati, with the 
usual freight equalization. 

GRANITE WARE.—Reports from different merchants 
indicate that business is running along at a satisfactory 
rate, and some satisfaction is to be noted in the prompt 
shipments that are now being made, so that jobbers are 
able to fill orders promptly. 

The jobbers’ discount is 25 and 10 per cent off. 

Gas MANTLES.—The winter season has brought out 
quite a heavy demand, and all orders can now be filled 
promptly. Merchants in Kentucky cities, where nat- 
ural gas is supplied, make more optimistic reports as 
to the volume of business being done than the city mer- 
chants. 

The wholesale price of Welsbach No. 4 mantles is $8.30 
per 100; Reflex mantles, $12 per 100. 

HORSESHOES.—No change is reported from any source, 
although there is a good demand from country mer- 
chants. 

The wholesale price averages around $6.50 per keg con- 
taining 100 horseshoes, Leader horseshoe nails are quoted 
at from $14.50 to $15 per 100 Ib. 

LaG ScrREws.—Business is not very good and it will 
probably not improve at any time during ‘the winter 
season, if previous records are taken into consideration. 

The discount is 40 per cent off list. 

LETTERS AND FIGURES.—It may seem strange that 
these should be reported constantly as a standard hard- 
ware article, but the experience of merchants in this 
vicinity has invariably proved that the line is a profit- 
able one. At the present time business is fairly good. 

Machine cut goods are quoted at list, and hand cut at list 
plus 10 per cent. 

MACHINE BoLts.—There has been a slight let-up in 
the call from machine shops, but this is looked on as 
only a temporary condition. Dealers’ stocks are in bet- 
ter shape and they are now making prompt deliveries. 

Jobbers quote % x 4-in. and smaller at 45 per cent off 
list; larger and longer at 30 per cent off list. 

NAILs.—Business is somewhat spasmodic, but shows 
a little improvement over the report sent two wee 
ago. While better shipments are being made by the 
mills, they are not of sufficient volume to take care of 
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‘ i orders, so that no stocks are being accumu- 
ted. 


We quote jobbers’ prices as follows: Wire nails, $4.25 


per keg base, and cut nails at $5.50 per keg base. 

Om StToves.—There is a very heavy demand for oil 
stoves in the country districts and retail merchants 
have had some difficulty in taking care of their cus- 
tomers’ wants. 


The price of Perfection oil stoves to 
less 30 per cent discount. 


retailers is $5.50 


Roorinc.—Business is falling off, as merchants are 
slow in placing orders for spring delivery. It will 
doubtless require some clearing up in the European 
situation before manufacturers are willing to lay in 
any large stocks. The new stringent building regula- 
tions have also contributed to this hesitancy and until 
some relief is in sight business is apt to be very dull. 


The following are wholesale prices: Standard grade, one- 
ply, $1.70; two-ply, $2.05; three-ply, $2.40; medium grade. 


one-ply, $1.55; two-ply, $1.90; three-ply, $2.25. Ordinary 
grade, one-ply, $1.40; two-ply, $1.70; three-ply, $2. Sanded, 
one side, one-ply, $1.20; two-ply, $1.45; three-ply, $1.70. 


Building paper, $62 per ton; tarred felts, $3.20 per 100 Ib., 
and slaters’ felt, $1.20 per roll. 

Rivets.—Stocks on hand are sufficient to take care 
of present demands. Business is only fairly good, al- 
though some merchants report quite a lot of rivets 
being bought in small quantities. 


The wholesale discount on rivets is 40 per cent off list. 


Sap IRoNs.—No let-up is reported in the demand for 
sad-irons, although country merchants are ordering 
more than the city dealers. As far as city merchants 
are concerned, they are doing a fairly good business in 
the sale of electric irons. 

The jobbers’ price on plain sad irons is 5%c. a lb., and on 
nickel plated irons 6%4c. per Ib. 

SOAPSTONE PENCILS —An advance has taken place on 
soapstone pencils, and it is somewhat difficult to obtain 
supplies prompt enough to fill the demand from city 
merchants. 
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Jobbers quote as follows: Round pencils, $3.25 per gross; 


square, $2 per gross. 

Stove Boits.—Stocks are diminishing because deal- 
ers have not placed any orders lately, and the call for 
stove bolts from different sources is phenomenally good 
at the present time. 

The jobbers’ discount is 60 and 10 per cent off list. 


SHOTGUN SHELLS.—Kentucky merchants report a 
very heavy business, and while they ordered heavy 
stocks early in the year, it is quite probable that repeat 
orders will have to be made before the end of the year. 

Jobbers’ prices are as follows: 12-gage black powder 
shells, $28.17 per 1000; smokeless powder, $35.15. 

TIRE BoOLTs.—Business is quite dull; the demand from 
all sources has slackened considerably. 

The wholesale discount is 40 and 5 per cent off list. 


WASHERS.—Only wrought washers are in good de- 
mand, although occasional sales of cast washers are 
made. Retail stocks are sufficient to take care of pres- 
ent needs. 

The wholesale price of wrought washers is $2 off list. 


Woop HEATERS.—There never was a better demand 
for wood heaters, especially from country merchants. 
Suburban merchants are also selling heaters to fam- 
ilies where the gas supply is not available. Heretofore 
these families used coal, but on account of the scarcity 
of hard coal, they have turned to wood for heating. 
Manufacturers are able to take care of orders promptly. 

The following are prices to dealers named by a promi- 
nent manufacturer. Royal Princess, No. 18, $3.75; No. 21, 
$4.75; No. 25, $5.75. “Special” wood heaters, No. 11, $2.50: 
No. 12, $3.25, and No. 13, $4.25. 

WirE CLOTH.—Following the heavy orders placed by 
retail merchants some time ago for spring shipment, 
there has been a lull in this branch of the business. 
However, merchants who have bought for future ship- 
ment are now urging jobbers to get their material to 
them before the end of the present year, if possible, as 
they want to be in a position to take care of the spring 
trade without any difficulty on account of non-delivery 
of stocks. 
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CHICAGO 


Office of HARDWARE AGE, 
Chicago, Nov. 9, 19138. 

Neen has been a noticeable falling off in paint 

sales during the past week. The demand will, in 
all probability, continue to decline, as the paint season 
for this year is now practically over. Business through- 
out the fall has been better than had been expected, 
with the heavy restrictions on building, but the volume 
has naturally been below that of normal times. 

Retailers in this section are carrying comparatively 
light stocks, but the majority of them express the be- 
lief that spring trade will be heavy. They base their 
assertions on the fact that the expense involved has 
held up much painting that will be absolutely necessary 
next year in order to preserve the buildings. 

In line with the predictions made in our former re- 
ports, linseed oil has rallied strongly and is now selling 
in carload lots at $1.75 per gallon. The market is 
still somewhat unsettled, however. Turpentine has also 
advanced again, and is now held at 85c. per gallon. 
Other prices are apparently firm, although no other 
changes have been reported. 


BRUSHES.—There is a very light demand for brushes, 
and retailers generally are carrying the lightest stocks 
in years. Prices are very high, with little to indicate 
any immediate betterment. 


Mixep PaiInts.—Mixed paints are selling slowly at 
this time, as the fall painting season is now about over. 
There is still a fair demand for interior paints and 
varnishes, but sales in these lines are expected to drop 
heavily in the next few weeks. Spring trade is ex- 
pected to be good. 

We quote to retailers, f.o.b. Chicago: No. 1 house paint, $3 
per gal.; No. 2, $2.50 per gal.; No. 3, $1.80 per gal. 

LINSEED O1L.—Linseed oil has again advanced 3c. 
per gallon, and the market appears to be more stable 
than for some weeks past. 

We quote to retailers, f.o.b. Chicago: Strictly pure linseed 
oil, in barrels, raw, $1.75 per gal.; boiled, $1.77 per gal. 

TURPENTINE.—Although there is a comparatively 
light demand for turpentine on the domestic market, 
there is said_to be a heavy export demand. This is 
having an effect on the price, which has again ad- 
vanced 2%c. per gallon. 

We quote to retailers, f.o.b. Chicago: Strictly pure turpen- 
tine, in barrels, 85c. per gal. 

DENATURED ALCOHOL.—There is only a fair local de- 
mand for denatured alcohol at this time, but sales are 
expected to pick up with the advent of colder weather. 
Prices are firm. 

We quote to retailers, f.o.b. Chicago: 180 deg. denatured 
alcohol, in barrels, 78c. per gal.; 5 and 10 gal. cans, 20c. 
higher; 1 gal. cans, 25c. higher, prices to include containers ; 
where sold in bulk, in less than barrels, the price is 10c. 
higher than the barrel price, with an extra charge for con- 
tainers 

WHITE LEAD.—White lead is selling in fair volume 
only, the demand being much lighter than during the 
same period of two years ago. Shipments are slow, 
however, and jobbers’ stocks are comparatively light. 

We quote to retailers, f.o.b. Chicago: 100-lb. kegs, per Ib., 
l4e. in quantity; single kegs, $14; 50-lb. kegs, per lb., 14\c. 
in quantity; single kegs, $7.25; 25-lb. kegs, per Ib., 14\c. i 
quantity; single kegs, $3.70; 12%4-lb. kegs, per Ib., 14%c. 
in quantity; single kegs, $1.95; (500-lb. lots, or more, 
per Ib. less). 

SHELLAC.—The shellac market is quiet, with dealers 
apparently buying in as small quantities as is con- 
sistent with supplying the demand. Prices are firm, 
the advance of last week having been taken by all local 
jobbers. 

We quote to retailers, f.o.b. Chicago: Pure white shellac 
(4-lb. goods), in gallon cans, $4.50 per gal.; pure orange 
shellac (4-lb. goods) in gallon cans, $4.25 per gal. 

Dry CoLors.—The dry color situation is practically 
the same as at last report. Imported colors are scarce, 
but the demand is not heavy. 

We quote to retailers, f.o.b. Chicago: English Venetian red 
in barrels. $2.50 to $4 per bbl.: gilders’ whiting in barrels 
(barrels, 50c. each), $2 to $3.25 per bbl.: plaster of Paris, 
New York, in barrels, $4 per bbl 


BOSTON 


Office of HARDWARE AGE, 
Boston, Nov. 9, 1918. 


HE slight improvement in the demand for paint in 
a wholesale way, noted a week ago, has not held 
notwithstanding favorable weather conditions. Business 
is by no means dull, but as is natural at this time of 
the year, it is beginning to show a falling off. By the 
end of this month the wholesalers will do very little 
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except to try and push sales of odds and ends. Decem. 
ber usually is the quietest month of the year with 
them, but January ordinarily sees a new lease of life 
for it is that month that houses begin to put them. 
selves in order for spring business. The feeling persists 
among wholesale firms here that the paint market jg 
one of the first that will feel the relaxation of Govern. 
ment control in the event of peace. Feeling as they do 
the trade, while not wishing to be unreasonably opti- 
mistic, is inclined to believe that next spring’s business 
will be nearer to normal than it has been before since 
the war began. 

Unlike wholesale houses, local hardware jobbing and 
retail firms, as a rule, report a good demand for paint, 
It is, however, confined largely to small containers, and 
those concerns who are fortunate enough to have stock 
on hand are doing an exceptionally good business for 
this season of the year. Paint in large sized containers 
is not popular with the great bulk of consumers. The 
small container evidently has been in vogue long enough 
to become decidedly popular with the general public, 
In some quarters it is anticipated that there are enough 
small containers in stock throughout the East to carry 
people along until Government restrictions are modified 
enough to warrant a resumption of a normal output of 
such goods. 


BRUSHES.—The demand for brushes, in common with 
most branches of the paint market, is quiet, and it prob- 
ably will continue so for at least until after the turn of 
the new year. It is, in a way, amusing to note that 
those wholesale paint houses who have whitewash 
brushes for sale nine times out of ten have them dis- 
played prominently in the store. It does not take a 
great many of such brushes to count up into money, 
and the wholesaler usually takes considerable pride in 
calling attention to the fact that they have some goods 
to offer. Gossip among the brush manufacturers here 
is that white brushes will be scarce for several years, 
and that before fresh goods begin to come forward in 
large enough amounts to be a market factor an indi- 
vidual brush will cost considerably more than $12, as it 
does to-day. Black bristles are evidently coming for- 
ward in sufficient quantities to supply all demands of 
manufacturers and retailers alike. 


Dry CoLtors.—The demand for dry colors is less ac- 
tive, if such a thing is possible. Throughout the fall 
months the consumption of dry colors was far below 
normal, but nobody appeared overstocked and as a re- 
sult the market to-day appears to be on a strong healthy 
basis, notwithstanding the decreased call. Offerings are 
limited to domestic products, the supply of foreign 
goods in this market having been cleaned up some time 
ago. 

Barrel Lots.—Plaster paris, $4 to $4.25 per bbl.; whiting, 
commercial (bolted), 2c. lb.; whiting, gilders, 2c. per lb.; 
dry zinc (American), 20c. lb.; lamp black, bulk, 15c. Ib; 
lamp black in 1-lb. packages, 19c.; raw and burnt umber, 
8 to 12c. lb.; raw sienna, 15c. lb.; burnt sienna, 13 to 1lic.; 
Princes’ metallic brown, 34c.; yellow ochre, 344c.; Venetian 
red, 2%c. Ib. 

Pound Lots.—Paris green, in 1-lb. pkgs., 55c. Ib.; in ™%-Ib 
pkgs., 56c. Ib.; 4-lb. pkgs., 57c. lb.; ultramarine blue, 24c. Ib. 

GLUE.—The market continues quiet and uninteresting. 
Prices, however, appear’ just as strong, owing, it is 
said, to the cost of labor and material. 

Glue ground, 19c. lb.; plate, 35c. Ib.; 


LEAD.—The call for lead is limited, being confined 
largely to small amounts. The average buyer, accord- 
ing to sellers, believes that the market is more likely to 
decline than advance, which makes for a slowing up of 
business. It takes a rising market to stimulate busi- 
ness. 

White, in oil and dry, 12%-lb. kegs, 14%4c. Ib.; 25 and 
50-lb. kegs, 14%4c.; 100-lb. kegs and larger, 14c.; for 500-lb 
lots and over deduct 5 to 10 per cent. Dry red lead and 
litharge, 1214-lb. kegs, 14%4c. Ib.; 25 and 50-lb. kegs, 14%: 
100-lb. kegs and larger, 14¢c.; red lead in oil, 121-lb. kegs, 
15c. lb.; 25 and 50-lb. kegs, 14%c. Ib.; 100-lb. kegs and 
larger, 141%4c. lb. Orange mineral, 1214-lb. kegs. 14%c. Ib.; 25 
and 50-lb. kegs, 14144c.; 100-lb. kegs and larger, 14 \c. 

_O1Ls.—Contrary to general expectations, the linseed 
oil market did not advance. On the contrary, it declined 
5c. a gallon. According to the best informed paint deal- 
ers, one cannot expect any change in paint market 
prices except in linseed oil ‘during the next month or 
two. It is believed that the market for this product will 
fluctuate more or less, chiefly for the purpose of stimu- 
lating public interest. Turpentine, on the other hand, 
has advanced 3c. a gallon since last reports. There Js 
no particular reason, according to local dealers, why 
the price should advance. Certainly the demand is nd 
heavy enough to warrant a marking up of values. 
Prices on other oils are reported as firm and unchanged. 


Castor oil practically under Government control ;_ cylinder 
oil, 50c. gal.; gasoline, 50 gal. or more, 25%c. gal. ; kerosene 


bonnet, 45c. lb 
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50 gal. or more, 12%%c. gal.; lard oil, $2.15 gal.; alcohol, de- 
natured, 77c. gal.; wood, $1 gal.; linseed raw, in barrel lots, 
$1.70 gal. ; in 10-gal. lots, $1.75 ; in 5-gal. lots, $1.77; in 1-gal. 
jots, $1.80; boiled, in barrel lots, $1.72 to $1.73 gal.; neats- 
foot, $2.15 gal.; sperm, $2.70 gal.; paraffin, 35c. gal.; floor 
oils, 50c. gal.; turpentine, 77c. gal. in barrel lots, in 10-gal. 
jots, $2c.; in 5-gal. lots, 84c.; in 1-gal. lots, 88c. 

SHELLAC.—The recent restrictions placed on sales by 
the Government have had a tendency to curtail the de- 
mand. Prices are strong and unchanged, as follows: 

Shellac gums (small quantities), D.C. (orange), 90c. Ib.; 
y. 8. O. 85c. Ib.; T.N., 70c. lb. ; bleached white shellac, 85c. Ib. 

SuNDRIES.—The paraffin wax supply situation has 
not improved since last reports, and the leading inter- 
ests are frank to admit that they look for no material 
change in conditions within the immediate future. In 
fact, they say they do not expect to have any more 
118-120 melting to offer this year, and the amount of 
other meltings available will be unusually small. The 
call for putty holds up relatively better than anything 
in the paint market, presumably because the recent 
suggestion of winter weather has created a more active 
demand for window glass, and to set glass one needs 
putty. 

Putty (best) in 125-lb. drums, 8c. lb.; commercial putty 
(in drums), 5%4c.; paraffin wax, in 225-lb. cases, 118-20 
melting, 12%4c. to 18c. Ib.; 123-25 melting, 13c. lb.; 128-30 
melting, 1344c.; paro, in 500-lb. cases, 15c. Ib. 

VARNISHES.—The market for varnishes is quiet and 
without special feature otherwise. Dealers say they 
do not look for anything but a hand-to-mouth call dur- 
ing the balance of 1918. Prices on all makes are 
strong. 


TWIN CITIES 


St. PAUL AND MINNEAPOLIS, Oct. 31, 1918. 


ALES are becoming lighter for paint materials as 

colder weather approaches. Inside finishing mate- 
rials are receiving most attention at present. There 
has been some fluctuation in the price of turpentine 
and linseed oil, but price remains practically at the old 
level. 


Mixep PAINT.—There has been no change in the price 
of mixed paint, and sales remain on the small purchase 


basis. 
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We quote from local jobbing stocks: Ready mixed paint 
at $3.35 to $3.40 per gallon for first grade. Second grade at 
$2.15 to $2.50 per gallon; metallic paint in red, per pound, at 
2 to 2% cents. 


__LINSEED O1w.—After making a temporary advance, 
oil is back to practically the quotation of last week. 
Sales are light. 

We quote from local jobbing stocks: Boiled linseed oil in 


barrel lots at $1.63 per gal. Raw linseed oil in barrel lots 
at $1.61 per gal. 


TURPENTINE.—Sales are light, with market fairly 
steady, but showing some advance over last week. 


We quote from 
rel lots at 80c. 


local jobbing stocks. 
per gal. 


Turpentine in bar- 


DENATURED ALCOHOL.—Call is beginning to be felt 
for denatured alcohol for the filling of automobile radi- 
ators. Demand is being felt also for mixing with 
water for washing windows, in order to insure quicker 
drying process. 


We quote from local jobbers’ stock: 180 
alcohol at 70c. to 75c. per gal. in barrel lots. 


deg. denatured 


Fencing Committee Certified 


WAR Service Committee of the Manufacturers of 

Field and Poultry Fencing has just been certified 
to the Government by the Chamber of Commerce of 
the United States. Nearly 400 war service committees, 
representing as many industries, already have been 
formed and have been accepted by the War Industries 
Board and by other Government departments. The 
Field and Poultry Fencing Manufacturers’ Committee 
consists of the following: 

W. H. Burnham, Peerless Wire Fence Company, Ad- 
rian, Mich., chairman; N. B. Hayes, Adrian Wire Fence 
Company, Adrian, Mich.; Robert Darnton, Adrian Wire 
Fence Company, Adrian, Mich.; E. E. Tobias, Michigan 
Fence Company, Adrian, Mich.; John W. Meaker, Jr., 
American Steel & Wire Co., Peoria, Ill.; J. D. Deericks, 
Pittsburgh Steel Company, Pittsburgh, Pa.; H. G. 
Moore, Keystone Steel & Wire Co., Peoria, III. 


Current Metal Prices 


CE TS sincceever 7 

No. 26 a ae ete Rae ee a wES 

OO Ore eer ee 

No. 28 .< 

We Oe chvewews 8.27¢ 
No. 28° 36 in, wide, 10¢ hizher. 


The quotations given below are for small lots, as sold 
trom stores in New York City by merchants carrying stocks. 

As there are many consumers whose requirements are not 
sufficiently heavy to warrant their placing orders with manu- 
facturers for shipment in carload lots from mills, these prices 
are given for their convenience. 

On a number of articles the base price only is given, it 
being impracticable to name every size. 


Iron and Soft Steel Bars Merchant Steel 
Per Ib 


and Shapes Bessemer Machinery ....... 4.17¢ 
BIO caccccseccenececesees 4.17¢ 
Tee CRIB .cccccccvcccecces 5.75¢ 
Open-hearth spring steel, 


Bars: Per lb. 
Merchant Iron, base price.4.77¢ 


Refined Iron, base price. .6.27¢ 
Burden’s H. B. & 
iron, base price 


7.50 to 8.00¢ 
base 
16.00¢ 


Standard cast steel, 


Nos. 22 Copper 
Rae Tet ccc ccccscnce ci 
Electrolytic 


Casting 


Spelter and Sheet Zinc 
Western Spelter 11@12¢ 
Corrugated Roofing, Gal- Sheet Zine, No. 9 base, casks.17¢ 

vanized Open 17% 


in. corrugations, 10¢ per 


2% Lead and Solder 
100 ID, over flat sheets. 


American pig lead 8.80¢ 
Bar Lead 9% @10¢ 
Solder, % & % guarantee... .55¢ 
WG, 3 GOianseecccccdccecs 49¢ 
Refined solder 41¢ 

Prices of solder indicated by 
private brand vary according to 
composition, 


Tin Plates 
Charcoal Plates 
AAA charcoal: Per box 
BWucccccsccce nominal 
B Wu ccccvccece nominal 
A charcoal: 


price 4 
Extra cast steel... .18.00@20.00¢ 
Special cast steel. .23.00@25.00¢ 


Tank Plates—Steel 


Burden’s Best bar 
base price 6.60¢ 
Norway Bars, base price. .20.00¢ 


Soft Steel : 
% to 1% in., round and 
GUMATE .cccccccccccces 4.17¢ % 
lto6 in. x % in. tol 
Dy tvctcunecsedecnens 4.17¢ 
l1to6 in. x 4% and 5/16 
phate aie 4.27¢ 
Rods—% and 11/16 ; No. 8 and heavier 
Bands—1% to 6 x 3/16 to No. 10 
MS ocvocccecssvccees 4.7T¢ No. 
No. 
Shapes : No. 
Beams and channels—3 to 
Pr 4.27¢ 


in. and heavier 
Sheets 
Blue Annealed 
Per 


Bow Annealed—Black 


Cc. R. 
One pass. Wood's 
soft steel refined, 
per Ib. per Ib. 
. 18 and 20.. Soe 


Angles : 
3 in. x % in. and larger. .4. 
8 in, x 3/16 in. and % 
D 


1% to 2% in. x 
1% to 2% in. 

- and thicker........ . 
1to 1% in. x 3/16 in....4. 
1to1\4 in. x % in...... 
RE RS ate cidans soe 

Genuine Russia as per 
assortment .........224%4@25¢ 
W. Dewees 

13 to 18% ¢; 

B 11 to 11%c net 


Galvanized 


1g 
1% to 3% x 8/16 
3 in, and larger 


4x ..-nominal 
IX 14x .+-nominal 
Coke Plates—Bessemer 
IC 14 x 20, 107 Ib nominal 
ER 26 B Bee cceccsss cscs nominal 
Terne Plates 
IC 20 x 28 with an 8-lb. 
coating 
IX 20 x 28 with an 8-lb. 
coating nominal 


Brass Tubes, Rods and 
Wire, and Copper Tubes 

Manufacturers have withdrawn 
all quotations because of unsettled 
prices of raw materials and will 
only name prices to actual buyers. 


Copper Sheets 


Sheet copper, hot rolled, 16 oz.,. 
40¢ to 45¢ per lb. from limited 
stock now on hand (only to cus- 
tomers doing essential work). 

Cold rolled, 14 oz. and heavier, 

per lb. advance over hot rolled. 

Polished 20 in. wide and under, 
1¢ per sq. ft, extra; over 20 in. 
wide, 2¢ per sq. ft. extra. 

Planished copper, 1¢ per. sq. ft. 
more than polished, 

Tinning, one side, 6¢ per 


Copper Wire 
Base price, at mill 


Babbitt Metal 
Best grade, per ID........... 95¢ 
Commercial grade, per @... 50 


16@18¢ 


Antimony 
Asiatic 


Bismuth 
Per Bu. cecccccccces $4.50@$5.00 


Aluminum 
No. 1 aluminum (guaranteed 
over 99 per cent pure), in 
ingots for remelting (car- 
load lots), f.o.b. mill, per 
It 32 


Old Metals 
Prices are unchanged. The mar- 
ket is weak, and buyers are hard 
to find. Dealers are paying nom- 
inally as follows: 
Cents 
per Ib. 
Copper, heavy and crucible, 
23.00@ 24.00 
Copper, heavy and wire... .22.00 
Copper, light and bottoms, 
20.00 @ 20.50 
Brass, heavy ......13.50@14.00 
Brass, light 10.50@11.00 
Heavy machine composition, 
22.50@23.00 
No. 1 yellow brass turnings, 
14.00@14.25 
No. 1 red brass or compo- 
sition turnings ...19.50@20.00 
Lead, heavy 7.50 
EGG, CR cocecessccuccncec 6.00 
SOE Sdudedredvccncdoesnees 6.50 





A Pair of J acks 


An Adventure in Hardware Shopping 


By FRANK FARRINGTON 


F you own an automobile and drive it yourself 
| you know that you are always interested in 
learning about new automobile accessories, 
and you will sit and visit by the hour on the sub- 
ject of cars just as horsemen will talk about 
horses. 
_ L always find myself looking at window displays 
of automobile things. One day I stopped in front 
of the Central Hardware Company’s window to see 
what they had that justified their having sent me 
a circular telling me that I would be interested in 
looking at their display of jacks. 

It was rather a striking window display at that. 
They had taken the jacks from packs of playing 
cards and made a border of them all the way 
around the glass, and across the top of the back- 
ground inside the window there was a row of pic- 
tures of another kind of “jacks’’: donkeys. Then 
they had covered the window flooring with white 
canton flannel and on this white background they 
had made a display of automobile jacks, with 
cards telling about their advantages. 

Of course I had a jack. It came with the car 
and it seemed to be a very good one. It never 
occurred to me that I was in the market for 
another jack. One card in the window read: 





You Need Two Jacks 











This card was in a very conspicuous place, and 
the suggestion stuck in my mind. It did not make 
me want two jacks and that, I suppose, is where 
it fell down, because it gave no reason why I 
needed two jacks. Perhaps if it had given rea- 
sons, I would have answered those reasons in my 
own mind and gone on to forget the matter, but 
no reasons were given and that bald statement, 
“You need two jacks,’ stuck by me. I couldn’t 
see why, and that aroused my curiosity. , 


Asked the Garage Man 


6 lapeet-] afternoon I stopped at the garage for gas 
and while the man was pumping it I asked him, 
“What’s the use of having two jacks in your car?” 
“There ain’t any use,” he replied. “What do you 
want of two jacks if you’ve got one good one? 
I’d just as soon think of having two pumps. Ten 
gallons, two-eighty.” 

I paid him and said nothing more about the 
two jacks, though it did seem to me that a man 
who worked in a garage ought to know whether 
there was any advantage in carrying two jacks in 
your car. 

But I wasn’t satisfied. It seemed as if there 
must be some good reason for that hardware store 
placing so much emphasis on the statement that I 
needed two jacks. In the evening I dropped into 
a small hardware store near my house to get a 
new battery for my flash lamp. Seeing a sign 
above the shelves advertising some make of jacks, 
I said to the clerk: “Is there any great advantage 
in having two jacks in your automobile? I’ve got 
one good jack.” 


“I should think, if you’ve got one good jack,” 
the clerk replied, “that you’re fixed all right. | 
don’t see any need of two, but if you’re thinking 
of buying another jack, we’ve got some good ones.” 

Inasmuch as he had just told me I didn’t need 
one, I didn’t stop to investigate. , 

I dismissed the subject from my mind, or 
thought I did, but still every little while I would 
think of that sign: 





You Need Two Jacks 











If I needed them, I ought to have them. I remem- 
bered that I had not paid much attention to the 
advertising that told me I needed tire chains, 
until I had skidded nearly off a bridge one day 
in the wet. Perhaps there was some equally valid 
reason for needing two jacks. 


No Peace of Mind 


ye know how a thing gets on your mind and 
you feel a sort of hunch that you ought to do 
something, just as you feel a hunch that you've 
gone home and forgot to lock the store door. 
Well, I saw I wouldn’t have any peace until J 
settled the matter once and for all. So in a day 
or two I drove around to where that “You need 
two jacks” sign was still in the window. I went 
in and said‘to the salesman who came to meet me: 
“For goodness’ sake, tell me why I need two jacks? 
I’ve got a perfectly good jack in the car and it has 
a step on it so I can get it under when the wheel 
happens to be down low or in the mud.” 

“Let me tell you of an experience I had a while 
ago,” said the salesman. It will illustrate per- 
fectly one circumstance when two jacks are very 
convenient, if not necessary. I had a blowout in 
one front tire on rather a muddy road. This let 
the wheel down low enough so the top of the jack 
at its lowest wouldn’t go under the end of the 
axle inside the wheel. There was a step on the 
jack, but when I raised it with that, it would not 
raise the wheel high enough so the inflated spare 
would go on. The part of the jack that was low 
enough to go under the axle would not go high 
enough to do any good. There wasn’t a piece of 
board in sight and no flat stones. I could get the 
jack under the hub of the wheel and raise it all 
right, but what good would that do? I couldn't 
take off a rim with a jack under the hub. 

“Of course I did the easy thing. I stopped the 
next automobile and borrowed a jack to raise the 
wheel, using it under the hub, and when I got it 
up I could get my own jack under the axle. But 
I made up my mind then that I would have 
another jack in that car before starting out again. 

“So I put in another jack, and I want to tell 
you that I have found it a great help many times. 
When I want to put on chains on the road, if 
there are two of us out, the other fellow takes 
one jack and I take one and we have the chains 
on in half the usual time. If we get stuck in the 
mud I can raise the rear wheels both at once and 
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get boards or stones under both sides, and you 
know if you have the kind of a drive where one 
wheel will spin and the other remain stuck it is 
an advantage to be able to treat both wheels alike. 
With two jacks and a rope I can get out of almost 
any hole. I can jack up my rear wheels in the 
garage, too, and test the brakes to see that they 
pull alike, or I can take off the whole rear axle 
assembly. 

“l’ve found that the few dollars invested in an 
extra jack will save more time and money than 
the same investment in almost anything in the 
way of tools or accessories. And that’s why I 
put that sign in the window, ‘You need two jacks.’ 
You do need them.” 


Sold the Idea 


HE reached for a jack and before he finished 
talking he was showing me the kind he 
recommended, calling attention to its broad base, 
the adjustable features, the certainty of action, 
etc. He had me sold on the two-jack idea, and 
before I got away from him he began selling me 
on his own jack. I don’t think I proved a very 


Coming Conventions 


AMERICAN HARDWARE MANUFACTURERS’ ASSOCIATION 
and NATIONAL HARDWARE ASSOCIATION CONVENTION, 
Atlantic City, N. J., Dec. 11, 12, 18, 1918. Head- 
quarters, Marlborough-Blenheim Hotel. F. D. Mitchell, 
secretary, American Hardware Manufacturers’ Asso- 
ciation, 4106 Woolworth Building, New York City, and 
T. James Fernley, secretary, National Hardware Asso- 
ciation, 505 Arch Street, Philadelphia. 

ILLINOIS RETAIL HARDWARE ASSOCIATION CONVEN- 
TION, Chicago, Feb. 17, 18, 19, 20, 1919. Headquarters, 
Hotel Sherman. Leon D. Nish, secretary, Elgin. 

INDIANA RETAIL HARDWARE ASSOCIATION CONVEN- 
TION AND EXHIBITION, Indianapolis, Jan. 28, 29, 30, 31, 
1919. M. L. Corey, secretary, Argos. 

IowA RETAIL HARDWARE ASSOCIATION CONVENTION 
AND EXHIBITION. The Coliseum, Des Moines, Feb. 11, 
12,18, 14, 1919. A. R. Sale, secretary, Mason City. 

KENTUCKY HARDWARE AND IMPLEMENT DEALERS’ ASs- 
SOCIATION, Tyler Hotel, Louisville, Feb. 25, 26, 27, 28, 
1919. J. M. Stone, secretary, Sturgis. 

MICHIGAN RETAIL HARDWARE ASSOCIATION CONVEN- 
TION AND EXHIBITION, Kalamazoo, Feb. 11, 12, 13, 14, 
1919. Arthur J. Scott, secretary, Marine City. J. 
Charles Ross, manager of exhibits, Kalamazoo. 

MINNESOTA RETAIL HARDWARE ASSOCIATION CONVEN- 
TION, St. Paul Auditorium, St. Paul, Feb. 18, 19, 20, 
21,1919. H. O. Roberts, secretary, 1032 Metropolitan 
Life Building, Minneapolis. 

MissouRI RETAIL HARDWARE ASSOCIATION CONVEN- 
TION AND EXHIBITION, St. Joseph, Feb. 4, 5, 6, 1919. 
as Becherer, secretary, 5136 North Broadway, St. 

uis. 

MouNTAIN STATES HARDWARE AND IMPLEMENT ASSO- 
CIATION CONVENTION AND EXHIBITION, Brown Palace 
Hotel, Denver, Colo., Jan. 21, 22, 23, 1919. W. W. 
McAllister, secretary, Boulder, Colo. 

New York State RETAIL HARDWARE ASSOCIATION 
CONVENTION AND EXHIBITION, Buffalo, N. Y., Feb. 25, 
26, 27, 28, 1919. Headquarters, Hotel LaFayette; Ex- 
hibition, Broadway Auditorium. John B. Foley, secre- 
tary, 607 City Bank Building, Syracuse, N. Y. 

NEBRASKA RETAIL HARDWARE ASSOCIATION CONVEN- 
TION, Omaha, Feb. 3, 4, 5, 6, 1919. Nathan Roberts, 
secretary, Lincoln. 

NortH DAKoTA RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Feb. 12, 18, 14, 1919. Place to be decided on 
later. C. H. Barnes, secretary, Grand Forks. 

OHIO HARDWARE ASSOCIATION CONVENTION AND Ex- 
HIBITION, Columbus, Feb. 18, 19, 20, 21, 1919. James 
B. Carson, secretary, Dayton. 

OKLAHOMA HARDWARE AND IMPLEMENT ASSOCIATION 
ConvenTION, Oklahoma City, Dec. 10, 11, 12, 1918. 
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difficult customer, because I had had just enough 
of the experiences he mentioned to know that he 
was telling the truth. 

What I wondered about was why under the sun 
those other two men whom I had asked about jacks 
had thrown away the fine lead I gave them for a 
selling talk. I sort of dope it out that the garage 
man wasn’t a salesman and didn’t care anything 
about the jack proposition—probably had never 
given it a thought, and the other hardware fellow 
had never driven an automobile and to him a jack 
was merely something to lift with. In other words, 
neither of those two men used his brains. 

I still wonder whether it would have interested 
me as successfully if that sign had explained why 
I needed two jacks, but I suppose if it had taken 
the space really to explain I might never have 
taken the time to read it. Anyway, results are 
what count. I think, however, that a window dis- 
play made up on the basis of “You need two jacks,” 
with small cards here and there, each telling an 
advantage of two jacks in the car, would have sold 
me more quickly and certainly than the mysterious 
statement without an explanation. 


W. B. Porch, secretary, 204 Indiana Building, Okla 
homa City. 

OREGON RETAIL HARDWARE AND IMPLEMENT DEALERS’ 
ASSOCIATION CONVENTION, Portland, Jan. 21, 22, 23, 24, 
1919. E. E. Lucas, secretary, Hutton Building, Spo- 
kane, Wash. 

PaciFic NORTHWEST HARDWARE AND IMPLEMENT AS- 
SOCIATION CONVENTION, Spokane, Wash., Jan. 15, 16, 
17, 1919. E. E. Lucas, secretary, Hutton Building, 
Spokane. 

PENNSYLVANIA AND ATLANTIC SEABOARD HARDWARE 
ASSOCIATION CONVENTION AND EXHIBITION, Pittsburgh, 
Feb. 11, 12, 18, 14, 1919. Sharon E. Jones, secretary, 
Fulton Building, Pittsburgh, Pa. 

WESTERN RETAIL IMPLEMENT, VEHICLE AND HARp- 
WARE ASSOCIATION CONVENTION, Kansas City, Mo., Jan. 
14, 15, 16, 1919. H. J. Hodge, secretary, Abilene, Kan. 

WISCONSIN RETAIL HARDWARE ASSOCIATION CONVEN- 
TION AND EXHIBITION, Milwaukee, Feb. 5, 6, 7, 1918. 
P. J. Jacobs, secretary, Stevens Point. 


Obituary 


Joseph M. Bettes of the 
S. Bettes Hardware 
Company, Paris, Texas, 
died on Sept. 21 last. He 
was born on Oct. 25, 1882, 
in Paris. He was graduated 
from Yale College in 1904. 
For the past seven years 
he had been vice-president 
of the H. S. Bettes Hard- 
ware Company and previous 
to that time was in business 
in New York for about two 
years. He was well known 
in New York, Chicago and 
other points in the East, 
and was held in the highest 
esteem by all who knew 
him. He is survived by a 
widow and four sons. The 
former was Miss Nell Coch- 
ran, whose parents reside in 
New York City. 


























Joseph M. Bettes 


Edwin B. Bartlett, New England agent for the Lud- 
lum Steel Company, died at his summer home in West 
Manchester, Mass., Nov. 5, after a long illness, aged 
46 years. Mr. Bartlett was the son of Gen. William 
Francis Bartlett of Civil War fame. He leaves a widow 
and daughter. Their city home is at 61 Mt. Vernon 
St., Boston. 





Publicity for the Retailer 


for a Merry Christmas and a Big Holiday Trade 
Our Second Wartime Christmas 
By Burt J. PARIS 


A year ago we were putting the soft pedal on “Merry” as applied to Christmas. GRIM 
was the word and grim was the task before us. Yet we managed to get a little cheer out of 
the holiday and more for our boys in camp and afield. This Christmas things are different. 
With Austria knocked higher than a kite and General Diaz and General D’Esperey, not to men- 
tion that stout old campaigner who put the quietus on the Turk, General Allenby, all set and 
ready for a foray on the southern frontier of Hunland, it looks as if Kaiser Bill had better 
pack his trunks and buy six tickets for his sons for a destination as far away from Potsdam 
as possible. We can’t be as exactly merry as we were in care-free days—there are too many 
Gold Stars to remind us of life’s supreme sacrifice—too many sad but proud faces in our midst. 
But we can inject into this Christmas the spirit of victory, of triumph of right over might, of 
the vindication of the principles and belief of Him whose birth we celebrate. So, you hardware 
fellows, get together and let’s spread Christmas cheer through our advertising. To start the 
ball a rolling, here’s a few examples of top-notch Christmas publicity embellished by sundry 
comments. 


First—Look After the Boys as well as the thousands of other seasoned boys 
waiting the word that will call them ‘over there.” 

No. 1 (8 cols. x & in.) Here’s how the Smith-Wadsworth Hardware 

, re . ies Company, Charlotte, N. C., handles the subject, and 

UST for safety pray Nee re Sam hd ee the ad is a first-rate model to pattern after. You 

ae Sere Soe See t were i this month, anc won’t find much difficulty in getting together the 

Christmas will find them just about settled in their nena’ tebe. end the texte cold eee te to 
new environment. Tell the folks what to send them ° y 4 








Gifts for the Boys 
Who Are Giving All 


Trench Mirrors in which Sammy will see himself 
and you. With neat canvas case, 25c. 

Wrist Watches, an hourly reminder, $2.50. With 
radium face, $4.50. 

Safety Razors, the gift that brings a daily blessing 
on you. All makes, complete with blades, $1.00 to $7.50 








Money Belts (for Sammy surely sometimes has a 
cent) Canvas or leather ones, 75c, $1.00, $1.50. 


Flash Lights for the dark nights “over there,” 60c d O 0 S I E R KITCHEN 
to83.00 CABINET 


Pocket Knives, stag, peal and wood handles, blades 
of formidable piton ie apo fa FOR HER CHRISTMAS 
$1 Will Bring a Life-Long Gift 
Sm ith -Wadsworth JUST PAY $1 NOW. This wonderful Hoosier Kitchen Cabinet will be delivered on 


Christmas morning. A dollar. a week will pay for it... No interest. No extra fees. 
Ask avy woman who has one. Ask her how Come and ine thi I Jabor- DI 
Hardware Company i cute her work io buf. "How it aves ber miles _bitchea coaveatence while the preset low prices 
of extra steps 
Let ber tell you what a wonderful couvenience |—Fangiog from $2350 to $4000—prerail. A 
“THE QUALITY HARDWARE STORE” ite 40 labor-aaving features arp. Whet it means, ‘dollar id all you.pay to bave a Hoosier delivered 
to have at your disposal the results of the life 

29 E. Trade St. Phones 64-65 work of America’s most brilliant kitchen scien- _ ‘If for any reason a change to any other style 
tists compesiog Hoosier’s staf of experts. To Hoosier Kitcben Cabinet is desired after Christ 

have places for 400 articles all within arm's - 
nf reac) mas, we will be glad to make av exchange theo 
With the easy terms of $1 weokly, there is 00 —but by all means arrange now for a Hoosier 


excuse for any woman spendi: long -workin A 
hours on her feet. re . . Cabinet in ber biteben on Christmas morving 


WHITE & PARKER HDW. CO. 
renee South Dakota 














1—Gifts for the boys 3-dianiien a pars item as a gift 
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Christmas Suggestions For 


SISTER OR 


For the Children 


Sleds, all kinds 
bag Kars 


= 
Double Runner Skates Ingersoll Watches 
Xmas Tree Hol Banks 


Embroidery Sets Carts and Wagons 


_ CAR Rowan 


3—Something for all the family 











proved upon, while the copy is a gem of brevity 
and forcefulness. 

List the prices, put each gift in boldface type, 
and you’ll have a holiday ad that will pull. 


A Single Item Gift Ad 
No. 2 (8 cols. x 8 in.) 


HE White & Parker Hardware Co., Murdo, S. 
D., here show you how to stage properly a 
one-item gift ad. When you come to kitchen cabi- 
nets, and articles of similar importance and cost, 
better give ’em all the limelight to themselves. 
Next, pull a little army stuff yourself and camou- 
flage the price by the $l-a-week business. After 
that, get down to brass tacks and tell why the item 
makes a good gift. Look at the ad and see all this 
very prettily worked out. 
Try it on a vacuum cleaner or a power washing 
machine for mother, or some silverware for a bride. 
It you want to make such an ad broader in scope 


Christmas Specials 


This store never cuts the price after Christmas. You can buy here with the 
assurance that you will not fing goods marked at one-quarter or one-half off a few 
days after you have purchased. When we have Special Prices to offer we give 
them to you at a time when the saving in price will be appreciated. The following 
Special Prices are good until December 24th. 


ALARM CLOCKS 
Mission case, Ocean and Musical Alarm Clocks, extra fine well finished — 
Usual price $2.00, special ...... 
American Alarm Clock. 63c "Alternating Alarm 7: 


IMPERIAL SILVER 


Guaranteed solid metal, not silver plated, in the handsome Rose Pattern. All 
goods are put up in attractive boxes. 
Tea Spoons, set of 6. ... 50e Cold Meat Fork.:.......... 50c 
Table Spoons, set of 6. . . .$1.00 . . .65¢ 
Sugar Shells ee 'y .. .65¢ 
Cream Ladle i , i ree 


JAPANESE BASKETS 


A vérv nice Tine of these imported Japanese Baskets to select from.. On ac- 
eount of being sold out of some kinds we offer the balance at One-Quarter Off. 





_ CARVERS. | PLAYING CARDS, CARPET SWEEPERS, 
Best quality Carvers, in pairs, 

genuine Stag. Regular price 
$2.50, special 
price . coddaccees 


= ay States Bank Note Piay- 

ards, assorted colors. 
Regular 25, | 

special . die Cc 


Bissell’s Standard Carpet Sweep- 


faa y = ‘anteed. $1.98 


ROLLER SKATES. 





CARVING sets. 
3-Piece Sets, Stag handle, silver wality, ball bearing, 
russet straps. Very 0 ferrules. % eke plated 
special, pair Special . e oe . Skat 


ICE SKATES. 
Girls’ cast steel Skates with 








Cut Glass Sugar and Creamer. Regular price $1.75, special 
8-Inch Genuine Cut Glass Bowl. Regular price $1.75, special 
Ever Ready Flash Light, size 614 by 144 inches, special. ... : 
White Enameled Medicine Cabinet, full size, special Er 


S. S. BRYAN| 


5—Special prices on gifts 





Read Our 
Adv. on 
Page 6. 











without detracting from the main appeal, list a 


column of suggestions. 


More Extensive in Treatment 
No. 3 (4 cols. x 10 in.) 
Y OUVE got to make some of your ads carry a 


message for every member of the family and 
for different sorts of families, and the 








way the Carlisle Hardware Co., North 
Adams, Mass., has gone about it is 
very commendable. 





Practica) Chwletinas Gifts 
for All the Family 


Make their Merry Christmas last the whole year through by 


useful. Make your selecting a pleasure by choosing at this Big 


For Father 


Pocket Knives, Shaving Mir- 
rors and Brushes, Clocks, Auto 
Tools, Heaters; Thermos Bot- 
dle Kars, ete. 


For the Boy 


to your soldier. 
guaranteed. 
Sleds, Skates, 


Ingersoll ‘ . 
es, Wagons, Skiis, Mec- Plain Dial 
Appreciated by everyone that rano, Snowshoes, Sweaters, Air 
carries a lunch. jes, Tools, Toboggana, Kid- 
Bottle keeps contents hot % die raKs, etc. 
sours; cold 48 dears. Spactous 
compartm 


$2.50 to $3.75 
Electric Heaters 


For Mother 


Nickel og ae Silver 

y. mors § Sets, 

jc Se jets, Perco- 

lators, Tea’ Balls and Pots, 
Electric Toasters, Aluminum 


Roasters, Vacuum Cleaners, 
ote 


pleasure, 


Ideal gift for the home. It 
"srightens the cozy corner, and 
a ene cold rooms. Just 


For the Girl 


domestic model, 


* the button and it gives Baskets, Skates, Sleds, Watch- Ready, Ge 
4 de cit Phase fn an instant. 7 » Ci rt Le prices 


4 
st $7.50 Of ovber wactal’gifts for all 
4 iF lashlich nEES 


| Bess ire ARGU LE 
“ayy — RARGWARS co: 


. Je to $4.00 














iving something 
ardware Store, 
where stocks are large, of the best quality, and prices lower than elsewhere. 


Wrist Watches 


Tr’s not too late to mail one 
Every one ts 


Radiolite 


A gift of Lag ar = 
‘e 


plete selection by ait the Seat EB 
makes, including military and 


Gillette, Auto Strop, Ever ~ 
im end others at 


$1.00 to $7.00 
Scissors 


Full quality tn 
nall, cuticle, lace, 


In this ad there’s something for 
everybody. There are descriptions 
and prices and solid blocks of sugges- 
tions. The effect of the ad as a whole, 
apart from its individual appeals, i 
to suggest that at the Carlisle store 
there will be found complete and varie- 
gated Christmas assortments. 

Not forgetting the attractive dec- 
orations which form the border of the 
ad, there’s ample time to provide your- 
self with some attractive decorative 
material suggestive of the holiday 
spirit. You will find that this invest- 
ment will pay you in the increased in- 
terest that will be taken in your an- 
nouncements. 





Positively Unique ! 
No. 4 (4 cols. x 7 in.) 


your engraver can duplicate the 
cuts in this ad, and we are sure 
that no objection would be raised by 
the Carlisle Hardware Co. Anyhow, 
an artist would draw up similar cuts 











for you quickly and at trifling ex- 
pense. 
This ad is good, in that it makw 








4—Have an ad like this handy! 


a big general impression upon the 
reader to the effect that your store is 





90 


the Christmas store where gifts are to be found 
for every member of the family. 

You can prepare an ad like this quickly and use 
it in between your detailed announcements. It is 
particularly good for the final days of holiday shop- 
ping when folks are looking for suitable stores in 
which to select presents rather than information 
on specific gifts. 


All Type and Good Argument 
No. 5 (3 cols. x 9 in.) 
F course it is far more desirable to use cuts in 
your Christmas advertising than to make use 
of all-type layouts but the fact that cuts are not 
available needn’t bar you from turning out some 
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effective publicity, as for instance this ad of S. §. 
Bryan’s, Titusville, Pa. 

There’s a good heading on this ad, and a first- 
rate follow-up in shape of a snappy opening talk. 
There is a valuable thought in this opening talk. 
You would do well to absorb it for future use. 

The make-up of the ad is interesting, three main 
displays being drives on certain stocks, six smaller 
displays and finally a few plain listings with prices, 
There is a whole lot of solid meat in this ad and 
it is a type of ad you can get in the papers over- 
night. Give it a try to-morrow and mention the 
fact that it is the patriotic and the wise thing to 
shop early and clean up your Christmas obligations 
early in December. 


A Retiring Partner Whe, ‘DBantls Niwiiisdce, Must Still 
Pay the Firm’s Debts 


By ELTON J. BUCKLEY 


ERE is something which should be useful in part- 
nership law: 
PITTSBURGH, Pa. 
About two years ago I went into partnership with my son- 
in-law in the retail and wholesale business at the address 
printed above. The firm name was James Alcorn & Son, the 
writer being the James Alcorn. I contributed most of the 
capital, my son-in-law being the experienced man and con- 
tributing a nominal amount. The partnership was for one 
year. When it expired, | allowed it to go along without say- 
ing anything, for about six months more, and then a differ- 
ence having arisen between us, I gave notice that I would 
withdraw, and I did withdraw on Jan. 1, 1918. At the time 
the partnership was separated an advertisement was pub- 
lished in two local papers as follows: 
DISSOLUTION OF PARTNERSHIP. 

Notice is hereby given that the partnership heretofore 
existing between James Alcorn and Herman Stone, 
under the name James Alcorn & Son, is hereby dissolved. 
The business will continue under the same name at the 
following address, 
and liabilities. 


January 1, 1918. 


Herman Stone assuming all assets 


JAMES ALCORN, 
HERMAN STONE. 


I took no more interest in the business until a few days 
ago, when I received a number of bills from various cred- 
itors of the firm, who claim to hold me personally for them, 
on the ground that they received no notice of my separation 
from the firm. The business has not been successful since 
the separation, and has run up a large indebtedness. I knew 
nothing of this until I received the bills. I consulted a 
lawyer to see if I would be liable for these bills, and he tells 
me that he thinks I will be. I 
opinion about it. 


should like to have your 
JAMES ALCORN. 

The question involved here is: When a member of 
a firm leaves the partnership what must he do to pro- 
tect himself from having to stand good for the future 
debts of the business? He can protect himself so com- 
pletely that he will not be responsible for any of the 
debts, or he can leave himself so unprotected that he 
will be responsible for all of them. Here is the law of 
the case in a nutshell: 

A retired partner is responsible for the debts of the 
firm, after his retirement, unless he has given notice of 
his retirement to two classes of people: 1, the general 
public; 2, the concerns, or creditors, who have had or 
are having relations with the business he is leaving. 
Both classes have to have this notice. If he fails to 
give notice to both classes, he is liable to any creditor 
belonging to the class that got no notice. 

Let me first tell how this notice must be given, and 
then illustrate the point just made with this Pennsyl- 
vania case. Notice to the general public is given by 
the publication of such a notice as appears in the 
above letter, in a newspaper of general circulation in 
the place where the partnership does business. Notice 
to the concerns doing business with the partnership is 
given in any way which puts into their hands the infor- 
mation that the partnership is dissolved. This can be 
done in various ways. It can be done by marking a copy 
of the newspaper notice, and mailing it to them, or by 
sending them a circular. I always advise notifying past 
and present creditors by a letter, however, as it is surer 
to be seen by the proper people. But any way of notify- 
ing them will do, so long as it notifies them. 

By applying this to the Pennsylvania case I can apply 
it to any case. In that case notice was properly given 
to the general public, but no notice, apparently, was 


given to concerns doing business with the partnership. 
Therefore, if the concerns who are now presenting bills 
were having relations with the firm when this corre- 
spondent withdrew, they can hold him responsible for 
them, for they had no notice of his retirement. The 
newspaper notice was sufficient for the general public, 
but it was not sufficient for concerns doing business. 

The law is very insistent that this direct notice must 
be given. In one case the question arose whether a 
retiring partner was liable for firm debts that arose 
afterward. The creditor seeking to hold him respon- 
sible said he got no notice. The retiring partner proved 
that on a certain date he mailed a circular announcing 
his retirement to the creditor, but the creditor swore 
he had never received it, and the court said the retiring 
partner must stand good for the debts. You should 
be as sure as you can that the notice reaches the people 
it should reach. 

In another case it appeared that no actual notice 
was sent to a creditor who was endeavoring to hold a 
retiring partner responsible. The latter, however, 
proved that at the time he drew out newly printed sta- 
tionery, bearing the names of the new partners, but 
not his name, went to the creditor, and also that a cir- 
cular with some quotations on it, likewise bearing the 
names of the new partners and not his name, went to 
the creditor. The court held this evidence insufficient, 
as there was no proof that the creditor ever saw it. 
These cases show how insistent the law is to see that 
the creditor is informed that the partnership has 
changed. And this is only fair, for often creditors de- 
pend entirely on the responsibility of one of the part- 
ners. If that partner drops out, they certainly ought 
to know it, so as to have the option of selling or not 
selling under the new conditions. 

A few states require any change in partnership to 
be recorded: if it is not done the retiring partner re- 
mains liable. If there is no such requirement, the no- 
tice must be given as I have described. 

(Copyright by Elton J. Buckley.) 


Washwoman Took $500 Cash Bond 


Mrs. Cora L. Brewer, employed in one of the core 
rooms of the Walworth Manufacturing Company, 
turned in a Liberty Loan subscription for $500 to the 
committee at the Walworth plant, paying for it in 
cash which had been accumulated by her work as 4 
washwoman, prior to the time she entered the employ 
of the Walworth company. The money was earned by 
the hardest kind of work and Mrs. Brewer said she 
was not going to take any chance of losing it, so she 
was investing it in the best security in the world. 


The Milwaukee Tack Co., Milwaukee, Ind., is con- 
templating an addition to its factory at Twenty-seventh 
Avenue and Wahl Street, in Layton Park. Details have 
not been made public. Albert Kreielsheimer is secre- 
tary and treasurer. 


Readis'g matter continues on page 92 
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No. 1481% 


Designs that Harmonize 


harmony of its dress. Inappropriate hinges can mar the beauty and attrac- 
tiveness of an otherwise excellently designed building. 


IKE a smartly-attired woman, a room depends for its effectiveness on the 


STANLEY 


ORNAMENTAL 
HINGES 


are offered in a great variety of highly They are well finished and give years of 
artistic styles so that a proper design can flawless service. 

be secured at once without delay. These It will pay you to have in stock a good 
hinges are handsome in appearance, are assortment of these splendid hinges be- 
strong, and of improved construction. cause they are what your customers want! 


Write for Stanley Hardware Catalog. Free on request 


THE STANLEY WORKS, New Britain, Conn., U.S.A. 


NEW YORK, 100 Lafayette Street CHICAGO, 73 East Lake Street 


Manufacturers of Wrought Bronze and Wrought Steel Hinges and Butts of all kinds, including Stanley Ball Bearing Butts. 
Also Pulls, Brackets, Chest Handles, Peerless Storm Sash Hangers and Fasteners; Screen Window and Blind Trimmings; 
Twinrold Box Strapping, and Cold Rolled Strip Steel. 


Stanley Garage Hardware is adaptable for factory and milluse. See our advertisement on ‘‘Box Strapping”’ in this issue 

















Products Being Placed on the Market 
by Hardware Manufacturers 


Crystal Electric Washer 


The Crystal Washing Machine Com- 
pany, Detroit, Mich., is the manufac- 
turer of a new model electric washer 
and wringer known as model 5, which 














The Crystal electric washer and wringer, 
model 5 


is so constructed that it forces the 
water, steam, suds and air through the 
meshes of the cloth. It is claimed 
that it washes the coarsest fabrics to 
the daintiest laces without any danger 
of injuring them in the least. 

It has a capacity for eight sheets or 
its equivalent. It takes only 30 x 28 
in. floor space and weighs 170 lb. The 
washer is beautifully finished with a 
pearl gray waterproof enamel and is 
made with a galvanized or copper 
body. The company guarantees that 
the electrical cost of operation will 
not exceed two cents per hour. 


The following description will give 
some idea of how the washer is con- 
structed throughout. It has a wringer 
which swings in three different posi- 
tions and reverses, although the 
wringer and washer can be operated 
at the same time. It has a perforated 
zine cylinder, a motor control with a 
switch, stop and start, a wringer con- 
trol, a cylinder control, a drain cock 
threaded for hose connection, a special 
designed motor, a wringer roll safety 
release, a wringer lock, an automatic 
friction safety release which prevents 
all danger of the motor burning out 
or the fuses blowing out, and roller 
bearing casters. All mechanism runs 
in grease and is enclosed. There are 
no belts or chains. 

The user is able to wring from the 
rinse water to the bluing and wash 
the second load of clothing at the 
same time. With the convenient 
swinging wringer the average wash- 
ing can be done in less than one hour. 
A push button’ switch is located on 
the wringer bracket, which gives in- 
stant control of the motor. 


‘*Vollio’’ New Fascinating 
Game 


Thos. E. Wilson & Company, Chi- 
cago and New York, has just brought 
out a new game called “Vollio,” in- 
vented by P. A. Vaile, the famous 
authority on tennis and golf. 

“Vollio” is played on a court over 
a net, as is tennis. It is played with 
rackets slackly strung with cord and 
slightly shorter in the handle than a 
tennis racket. The ball is caught and 
thrown, not hit, as in tennis. 

The net is supported by posts, ropes 
and pegs supplied with the game, or 
it may be slung on home-made poles 
or on hooks on each side of a room 
or from any convenient tree, hedge 
or other fixed object. A large solid 
ball is used on land or indoors, but 


on the seashore or aboard ship a sac 
or bean-bag stuffed with beans, sand 
and sawdust or some other suitable 
material is used, as this prevents the 
sac, although practically round, from 
running far on the deck or sand. The 
net for the full court is 5 ft. 6 in. 
high for adults, and it may be varied 
to suit younger people and children. 
It is 18 ft. wide and should be about 
3 ft. deep, thus leaving a gap of about 
2 ft. to 2 ft. 6 in. underneath it. 


Serving at “Vollio” 


The standard court is 30 ft. by 18 
ft. and is marked out according t 
the diagram on back, but it also may 
be regulated to suit younger people 
and children. The rules in all cases 
follow those of tennis as nearly 4s 
may be. The scoring in vollio is prac- 
tically the same as in tennis, with 
the exception that in vollio there 8 
only one service alternately from each 
side, there not being, as in tennis, any 
“trial ball’ or fault allowed. The 
service is delivered by putting the ball 
or sac in the racket and throwing it 
across the net into the service court 
diagonally opposite that from which 


Reading matter continues on page 94 


92 








November 14, 1918 HARDWARE AGE 


—_—_—_— 








Perfect Ventilation for the Sleeping Porch 


Sun Parlor—Bungalow—Summer Cottage—Sanitarium—Hotel— 
School—Library—Club—any place in which the occupants of the 
building desire a maximum of ventilation and light—can be 
secured by the installation of 


Multifold a Window Hardware 


Entire window opening may be thrown open or one 
sash, as desired. Closes weather-tight. Keeps out wind 
and storm. Operates easily and positively. Sashes open 
inside. Do not interfere with screens nor storm windows. 
Applied to any number of sash. Windows easily washed. 


‘‘Air-way’’ set consists of patented sash link, metal top 
and bottom sash guides, hinges, fasteners, etc., complete. 


Write for illustrated folder and blue prints 





“AIR-WAY” SASH LINK (PATENTED) 


Richards Wilcox Manufacturing (0 


PHILADELPHIA 


parse ane ene AURORA, ILLINOIS, U. SA. MINNEAPOLIS 


LOS ANGELES 
BOSTON 


pe ed Richards-Wilcox Canadian Co,Ltd.London, Ont. eraews 
“Ahanéger for any door that slides” 
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one is serving. The server must have 
both feet behind the baseline at the 
moment the ball or sac leaves his 
racket in delivering the service. 

The ball or sac must be caught be- 
fore it touches the court, that is, it 
must always be played on the volley 
whence comes the game’s appropriate 
name, “Vollio.” The service must be 
so delivered as to drop into the court 
diagonally opposite the server if al- 
lowed to do so. It requires much judg- 
ment to decide correctly that the serv- 
ice will be a fault and to let the ball 
or sac fall and score to the person 
thus declining to play it. The re- 
ceiver must stand on or behind the 
baseline until the ball or sac shall 
have left the server’s racket, when he 
may advance to any position he 
wishes, except within the dead court. 

Anyone stepping on the deadline or 
the dead court during play loses the 
stroke or rest that is being played. 
In a double the offending player’s side 
would lose the stroke. The ball or sac 
may be caught and returned forehand, 
backhand, underhand or overhead. If 
the ball or sac bounce out of the racket 
after being caught, it may be caught 
again, provided the player does not 
take a step in doing so. The ball or 
sac may not be scooped up as the ball 
is out of play the instant it touches 
the ground. 


‘‘De Luxe” Japanned Ware 


The Schlueter Mfg. Company of St. 
Louis, Mo., has introduced the “De 
Luxe” extra heavy japanned ware 
which is made of unusually heavy tin 
plate, with an extra thick coating of 
tin, known as “charcoal” plate. Every 
piece is handsomely made throughout 
and thoroughly inspected. The finish 






























“De Luxe” japanned ware 


is said to be of a high quality because 
the highest grade varnishes and colors 
are used. They are finished in white, 
oak and an imitation of turquoise blue 
enamel. Gold trimmings complete the 


artistic design. 









These goods, which are very attrac- 
tive in appearance, are made so as to 
withstand hard usage. 


Genuine War Shell Novelties 


Johnston & Seckendorf, 9 West 
Forty-fifth Street, New York City, 
are the makers of a new assortment 
of clever novelties produced from gen- 
uine shells which were originally 
manufactured for the United States 
and Allied Governments. These shells 
are highly polished and also lacquered, 
measure 8% in. high, and are made 
with a solid brass base, a steel pro- 
jectile and a band of copper between. 

Among the various shell novelties 
we illustrate herewith a coin bank, a 
cigarette and match box holder and a 
boudoir lamp. The slot in the bank 
is capable of receiving coins up to the 
size of a quarter. The only way that 
these coins can be taken out is by re- 
moving the steel projectile. The cigar- 
ette holder is designed with a match 
box and a hidden store accommodat- 
ing twelve cigarettes, which appear 
upon the removal of the projectile. 
The shell boudoir lamp is another use- 
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signed to supersede the usual house. 
hold heating appliances, for auxiliary 
use, for quick heating in the spring 
or fall in bedrooms, bathrooms, nurs. 





Despatch electric heater No. 610 for the 
ome 


eries and sickrooms this heater is con- 
sidered ideal. The heater draws 660 


watts and is built for 110 volts, but 
can be supplied for 200 volts without 
extra charge. 

Model No. 620 is a flexible electric 
heater especially adapted for use in 




































ful article which comes with a beau- 
tiful silk shade, and is fully wired so 
that it can be put into use at once. 


Despatch Electric Heaters 


The Despatch Mfg. Company of 
Minneapolis, Minn., has just com- 
menced to manufacture two new elec- 
tric heaters known as Nos. 610 and 
620. 

No. 610 is a portable heater which 
weighs only seven pounds, has a 
handle, and by means of the eight 
foot cord and swivel socket plug with 
which it is equipped, can be attached 
to any electric light fixture or wall 
receptacle, in a moment. This heater 
stands eighteen inches in height, but 
can be furnished in a shorter height 
for special purposes. While not de- 


Reading matter continues on page 96 








































Novelties made from genuine U. 8S. shells—left to right, bank, cigarette holder with 
match box, and boudoir lamp 


automobiles to prevent the cylinders, 
carburetor and gasoline from getting 
cold and thus preventing the motorist 
from starting his car in the winter. 



















Despatch electric heater No. 620 for the 
automobile 


It is attachable to any lighting socket 
and can be used in any position an 
in all sorts of places. 
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It Is Now So Easy for Any Carpenter or Farmer 


To quickly construct a strong and substantial wagon bed or hay rack at 


such a small cost with the 
ALLITH “FIT- AL” COMBINATION CL AMP 


WAGON BED 
shown it has been adopted. 


NO. 201 

Farmers give it preference be- 
cause it is practical and with- 
stands the most severe service. 
Made of the highest grade mal- 
leable iron, and combines all the 





features essential to make a 
wagon bed strong, rigid and 
durable. It is impossible for 


any play, up or down, or side- 
ways, because it clamps the tim- 
bers firmly on all sides—and 


One Clamp Fits all Conditions 


Regardless of thickness or 
width of timbers only one size 
clamp is required. Adjustment 
is made with standard bolts— 
hence “FIT-AL,” which is a 
vast improvement over ordinary 
clamps. We have yet to hear 
of the farmer who did not read- 
ily recognize the superiority of 
the 


ALLITH “FIT-AL” wxcox'ses CLAMP NO. 201 


Never fails to give satisfaction, and the price is so reasonable there is no excuse for attempting to procure something “Just as goed.” 


No. Description List 
201 ALLITH “FIT-AL’’ Combination Wagon Bed CLAMP, per dozen pairs, without bolts - - $6.00 

















Made for service from 
highest grade materials 
and suitable for all 
standard sizes of wagon 
beds, consisting of the 


Allith 
“Standard” 

















parts shown _ above. 
Hook and adjustment 

End Gate handle are _ malleable 
iron. 





Fastener Set 


No. 203 


No. 203. Allith “Stand- 
ard” End Gate Fastener. 


List price, per dozen 
WON 505 sisicndecaeus $4.00 





—— 


“UNIQUE” Side-Board Bracket No. 202, Malleable Iron 


These brackets conform with advice of United States Government to farmers to make wagon beds grain tight 

For building grain beds these brackets will be found the most complete and 
satisfactory equipment possible to procure. 

They give a permanency to side-boards not obtainable with the old-style method 

of using standards and stake irons. 

Please Observe These, Unusually Practical Points 


Side-boards cannot give in or out, because the bolt is cast solid in center of 
bracket foot, and base has a 3% inch bearing on side rail. 

No hole bored through cross-piece to weaken it. No cutting hole in floor, be- 
cause a 4 inch hole bored through side-rail or floor at cross-piece supports the foot 
of the bracket. 

7 a box bed on inside to obstruct shoveling, because the brackets bolt to side- 
ards. 

These brackets allow the use of side-boards without end gates in position when 
so desired, and are tested to carry 14-inch side-boards. No canvas necessary to 


keep grain from leaking, as these brackets make a bed perfectly tight. 

They are meeting with ready recognition everywhere. These brackets fulfill onery require- 
ment in a practical and substantial manner. They are just what the farmer or any builder of 
wagon grain beds has been looking for to improve the construction and save labor and expense. 


No. 202—Allith “‘Unique’’ Side-Board Bracket, list price, per dozen - - - $6.00 


ALLITH-PROUTY CO., Danville, Ill., U.S.A. 


New York Boston Philadelphia San Francisco Los Angeles 
And representatives in all principal foreign cities 
Fire Door Hardware 


Door Hangers and Tracks 
PRODUCTS { Bie 
Rolling Ladders Overhead Carriers 


Catalogs, blue prints and special information promptly furnished 





_— 








Chicago 


Garage Door Hardware 
Light Hardware 
Hardware Specialties 




















Notes of the Retail Hardware Trade 


MAYSVILLE, ARK.—John Trone is purchaser of a 
hardware stock. 

AUBURN, ONTARIO, CANADA.—James H. Johnston, 
who has recently bought the stock of G. Denstedt, re- 
quests catalogs on the following lines: Automobile acces- 
sories, bathroom fixtures, belting and packing, buggy 
whips, builder’s hardware, building paper, children’s 
vehicles, churns, crockery and glass, cutlery, dairy sup- 
plies, electrical household specialties, fishing tackle, fur- 
naces, galvanized and tin sheets, gasoline engines, 
harness, heating stoves, heavy hardware, lubricating 
oils, mechanics’ tools, paints, oils, varnishes and glass, 
plumbing department, poultry supplies, prepared roof- 
ing, pumps, ranges and cook stoves, shelf hardware, 
Silverware, sporting goods, tin shop and washing 
machines. 

PEKIN, ILL.—Velde Roelfs & Co., which conducts a 
wholesale and retail business at 303-311 Margaret 
Street, has increased its capital stock from $40,000 to 
$80,000. The concern carries a complete stock of auto- 
mobile accessories, belting and packing, builder’s hard- 
ware, building paper, cutlery, dog collars, fishing tackle, 
galvanized and tin sheets, heavy hardware, lubricating 
oils, mechanics’ tools, paints, oils, varnishes, pre- 
pared roofing, shelf hardware, wagons, buggies and 
washing machines. 

DRAKESVILLE, Iowa.—The Drakesville Hardware 
has taken over the stock of A. H. Boles, consisting of 
the following, on which catalogs are requested: Auto- 
mobile accessories, baseball goods, belting and packing, 
buggy whips, builder’s hardware, churns, cream sep- 
arators, cutlery, dairy supplies, dog collars, electrical 
household specialties, fishing tackle, furnaces, galva- 
nized and tin sheets, gasoline engines, hammocks and 
tents, heating stoves, heavy farm implements, heavy 
hardware, linoleum, lubricating oils, mechanics’ tools, 
poultry supplies, pumps, ranges and cook stoves, re- 
frigerators, shelf hardware, silverware, sporting goods, 
wagons, buggies and washing machines. 

GUTHRIE CENTER, Iowa.—G. H. Hartman & Sons 
now own the hardware business and stock of the Cor- 
bett-McCoy Company. 

Iowa FALLs, Iowa.—A. J. Pearce has leased the Fos- 
ter building, into which he will move about December 1. 
Among the lines handled will include bicycles, buggy 
whips, builder’s hardware, churns, cream separators, 
cutlery, dairy supplies, dog collars, electrical household 
specialties, fishing tackle, furnaces, galvanized and tin 
sheets, gasoline engines, heating stoves, heavy hard- 
ware, kitchen housefurnishings, linoleum, lubricating 
oils, mechanics’ tools, oil cloth, paints, oils, varnishes 
and glass, poultry supplies, ranges and cook stoves, 
refrigerators, shelf hardware, silverware, tin shop and 
washing machines. 

INDEPENDENCE, Iowa.—The Casey Hardware Com- 
pany stock has been sold to Gates & Co. 

WEsT BRANCH, Iowa.—The West Branch Hardware 
& Furniture Company has retired from business. 

WELLINGTON, KAN.—The Gambriel Mercantile Com- 
pany now owns the stock of the Lichty Bros. The 
concern’s business is both wholesale and retail, and 
was established in 1897. 

HoLity, MicH.—Westfall & Westfall have disposed 
of their stock to Bird & Waters. The new owners 
have made several alterations and improvements in the 
store, including new floor, ceiling and store front. 
Catalogs requested on the following items: Baseball 
goods, bathroom fixtures, belting and packing, bicycles, 
buggy whips, builder’s hardware, building paper, chil- 
dren’s vehicles, churns, cream separators, cutlery, dairy 
supplies, dog collars, electrical household specialties, 
fishing tackle, furnaces, galvanized and tin sheets, ham- 
mocks and tents, heating stoves, home barbers’ sup- 
plies, kitchen cabinets, kitchen housefurnishings, lino- 
leum, lubricating oils, mechanics’ tools, oil cloth, paints, 
oils, varnishes and glass, plumbing department, pre- 
pared roofing, pumps, ranges and cook stoves, refrig- 


erators, shelf hardware, sporting goods, tin shop and 
washing machines. 

RHODES, MicH.—Levandoski & Varty have bought the 
hardware stock of James Pelton. They request cata- 
logs on ensilage cutters, etc. 

WALDENBURG, MicH.—The business formerly con- 
ducted under the name of Louis Stier & Son will now 
be known as Stier & Wiese, Mr. Louis Stier, a member 
of the firm, having died some time ago. 

Cass LAKE, MINN.—George Birtch will move his 
hardware stock, consisting of automobile accessories, 
belting and packing, bicycles, buggy whips, builder’s 
hardware, building paper, children’s vehicles, churns, 
cream separators, crockery and glass, cutlery, dairy 
supplies, dog collars, dynamite, fishing tackle, gasoline 
engines, hammocks and tents, harness, heating stoves, 
heavy farm implements, heavy hardware, kitchen cabi- 
nets, kitchen housefurnishings, linoleum, lubricating 
oils, mechanics’ tools, paints, oils, varnishes and glass, 
plumbing department, poultry supplies, prepared roof- 
ing, pumps, ranges and cook stoves, refrigerators, sew- 
ing machines, shelf hardware, sporting goods, wagons, 
buggies and washing machines to a new location. 

ELLSworTH, MINN.—Frank J. Seitz requests cata- 
logs on electrical goods and plumbing and heating ma- 
terial. 

EXcELsIoR, MINN.—The DeGroodt Wistrand Com- 
pany has purchased the interest of F. E. Ballard in the 
business. Mr. R. H. DeGroodt will continue to act as 
manager. 

Fotry, Minn.—G. T. Falk, manager of the Falk 
Hardware Company, has disposed of his interest in the 
company to Joseph Oos. 

Kester, MInN.—The interest of G. D. Baker in the 
Kiester Hardware Company has been bought by Art 
Criswell. 

New York Mitts, MInNN.—The Quality hardware 
store has changed hands. William Yeager & Son are 
the purchasers. They will carry a stock of baseball 
goods, belting and packing, buggy whips, builder’s hard- 
ware, building paper, churns, cutlery, dairy supplies, 
dog collars, dynamite, galvanized and tin sheets, har- 
ness, heating stoves, home barbers’ supplies, lubricating 
oils, mechanics’ tools, paints, oils, varnishes and glass, 
prepared roofing, pumps, ranges and cook stoves, re- 
frigerators, sewing machines, shelf hardware, silver- 
ware, sporting goods and washing machines. 

SPRING VALLEY, Minn.—S. C. Lobdill has sold his 
hardware stock to D. M. Peshak, who requests catalogs 
on automobile accessories, baseball goods, bathroom fix- 
tures, belting and packing, bicycles, buggy whips, 
builder’s hardware, building paper, children’s vehicles, 
churns, cutlery, dairy supplies, dog collars, dynamite, 
fishing tackle, furnaces, galvanized and tin sheets, 
gasoline engines, hammocks and tents, heating stoves, 
heavy hardware, home barbers’ supplies, kitchen house- 
furnishings, lubricating oils, mechanics’ tools, paints, 
oils, varnishes and glass, plumbing deparment, poultry 
supplies, prepared roofing, pumps, ranges and cook 
stoves, refrigerators, sewing machines, shelf hardware, 
silverware, sporting goods and washing machines. 

SaRcOXxIE, Mo.—The Sarcoxie Supply Company has 
purchased the O. H. Earnest stock and moved it into a 
new brick building, 50 x 100 ft. Catalogs requested 
on automobile accessories, baseball goods, bathroom 
fixtures, belting and packing, bicycles, buggy whips, 
builder’s hardware, children’s vehicles, churns, cream 
separators, crockery and glass, cutlery, dairy supplies, 
dog collars, dynamite, electrical household specialties, 
fishing tackle, galvanized and tin sheets, gasoline en- 
gines, hammocks and tents, harness, heating stoves, 
heavy farm implements, heavy hardware, iron beds, 
lubricating oils, mechanics’ tools, oil cloth, paints, oils, 
varnishes and glass, poultry supplies, prepared roofing, 
pumps, ranges and cook stoves, refrigerators, sewing 
machines, shelf hardware, silverware, sporting goods, 
wagons, buggies and washing machines. 
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